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Editorial 


Comment 


Will the Excise 
Tax Be Changed? 


Congressman Bertrand W. Gear- 
hart, of California, has introduced 
H. R. 4352 for the repeal of all retail 
excise taxes on cosmetics, toiletries 
and perfumes. If enacted, the Gear- 
hart bill would impose an excise tax 
on all fully-processed goods at the 
manufacturer’s level, except on food, 
tobacco, distilled spirits, beer, wines 
and electrical energy. The present 
excise tax on these commodities and 
services would remain in effect. 

It is reported that like many other 
members of the Senate and the House 
of Representatives, Congressman 
Gearhart has been much impressed 
with the irritation and discontent 
caused by the excise tax on so-called 
luxury merchandise. 


Industrial Sugar 
Rationing Ended 


Sugar rationing for industrial users 
was ended abruptly July 28. The 
step was necessitated by the failure 
of Congress to appropriate a suf- 
ficiently large sum of money to ad- 
minister control. 

To avoid what it called the possi- 
bility of a “mad scramble for sugar” 
on the part of candy makers, bakers, 
soft-drink manufacturers and other 
large users of industrial sugar, the 
Department of Agriculture promptly 
clamped on inventory controls. 

Under the new control system, the 
sugar holdings of any individual are 
limited to 2000 pounds. Wholesalers 
and retailers are limited to the 
amount of sugar sold during the pre- 
ceding month. Industrial and _insti- 
tutional users must hold their inven- 
tories to 140 per cent of the quantity 
used during the previous year. 

The Associated Press reports that 
the end of industrial sugar rationing 
found most refiners in the Northeast 
with ample stocks on hand. Follow- 
ing the ending of household sugar 
controls there was a spurt in sugar 
deliveries as grocers and housewives 
filled empty shelves. By the middle 
of July this demand had apparently 
been satisfied. Refiners in this area 
now report that they have met the 
demand for deliveries of bulk sugar 
and are looking for new business. 
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She Test of Quality 


There is no test of the quality of a product or of an 
institution equal to that of time. 

The ever increasing number of manufacturers who 
depend upon our organization to meet their 


requirements for basic raw materials is ample proof 


ORATORY . 
\ % 


~ 


that the test of time has revealed their sterling qualities. 
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esiderata 


by MAISON 


SOAP FIXATIVES 


A couple of new soap fixatives 
have just been received and although 
tests with them are not complete, they 
look like they have some possibilities. 
These are cyclohexyl oleate and stear- 
ate, respectively. The oleate, in par- 
ticular, dissolves the artificial musks 
in at least a 4 per cent concentration 
and possibly more, with the aid of 
some heat. The esters themselves pos- 
sess a characteristic odor, but not too 
pronounced. Their real usefulness is 
as solvent. superfatting agent and 
fixative in soap manufacture, particu- 
larly fine soap. 


HAIR RINSE 


It is a well-known fact that the out- 
standing difference between cold 
waves and waves given with the aid 
of heat, is that the cold wave comes 
down from the rods with a softer 
feel. However, since heat waves out- 
number cold waves substantially. it is 
worth considering a new type of 
product developed to overcome the 
drying effect on the hair, resulting 
from the use of heat ‘and the heat 
type solutions in particular. Within 


the past year or two, a type of cream 


rinse has been developed to soften, 
or rather to give the feeling of soft- 
ness to, hair after permanent waving. 
The rinse is a thick, pearly, opaque 
emulsion or suspension—and | say 
suspension advisedly because that is 
about what it is rather than an emul- 
sion—based on the higher alcohols 
or a cationic compound that has in 
its molecule a Cy, or Cys radical. 
There are several such cationic com- 
pounds which can be worked into a 
hair rinse. While the procedure is 
simple, actual laboratory tests indi- 
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cate that it is quite difficult to get uni- 
form results each time a batch is 
made. Some batches are uniformly 
suspended. Others cream slightly and 
still others cream quite badly. The 
suspension requires from 5 to 10 per 
cent of active ingredient. In _ use, 
about a tablespoonful is mixed with 
from one cup to one pint of water 
and this is allowed to slowly trickle 
through the hair. Since the cationic 
compound is substantive to hair, it is 
absorbed from solution. Care has 
to be exercised that too much is not 
applied to the hair or it may feel 
sticky and gummy. 


SOYA STEROLS 


Cholesterol has been in such short 
supply for the last few years that 
some new form and source of sterols 
had to be located. We now find that 
the sterols from soybean oil produc- 
tion are at least experimentally avail- 
able at a price equivalent to that of 
These indicate 
possibilities of replacing cholesterol 
in absorption bases and possibly in 


cholesterol. sterols 


a number of cosmetic creams and 
lotions. It is too early to describe 
their usefulness in this regard, but 
more will be written about this here 


at a future date. 


THE PERFUME DOLLAR 


Probably no branch of the indus- 
try was hit harder by rising prices 
than the perfume compounders or 
aromatics houses. Trade utterances 
by executives from these companies 
indicate that many items cost four 
times as much and some items, like 
vetiver oil, cost almost ten times as 
much as their prewar value. In spite 
of these rises, the actual increase in 


M. G. DeNavarre at work in his laboratory 


cost of perfume compounds was far 
lower than that justified by the in- 
creased cost of the materials from 
which the perfume compound was 
made. 

Today the aromatics industry is 
already reducing prices in spite of 
the fact that quite a few important 
raw materials are still in scarce sup- 
ply or at high prices. 

To make your perfume dollar go 
farther, one of the large chemical 
houses has offered several perfume 
specialties, probably straight chemi- 
cal compounds, although sold under 
trade name, at a rather nominal price. 
I have seen several of these during 
the past week and they look like out- 
standing aromatic values. These basic 
materials may be blended into a com- 
pound or they may be used as a base 
around which a compound can be de- 
veloped. One, a cedar-ambrette type 
of product, looks exceptionally good 
and no doubt will find many appli- 
cations. Another is a heavy, moss- 
like, chypre-like bouquet and this 
also looks like an outstanding basic 
material, 


SPOILAGE 


Again we roll around to that time 
of the year wher spoilage due to 
mold growth, fermentation or ran- 
cidity, begins to be rampant. It is 
almost an annual subject in this col- 
umn because the condition is quite 
common. Many times the products 
that spoil contain what is considered 
to be an adequate amount of pre- 
servative, but they seem to spoil in 
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ores The Seal Corillainen 


FOR HAND CREAM! 


Now is the time to make your plans for the profitable Hand Cream 
market, which reaches its peak during the coming season. Alert 
merchandisers, the country over, prefer collapsible tubes . . the deal 
container for Hand Cream, and many other leading drug, cosmetic 
and pharmaceutical items. Few containers can equal the convenient, 
economical and sanitary features of tubes. Their lightness and tough- 
ness make them ideal for shipping . . no breakage problem. They are 
handy and safe to pack in travelling bags, take less space in medicine 
cabinets. When you specify tubes, be sure to specify New England 
(Sheffield Process) Collapsible Tubes. You'll prefer their pliable extra 
strength, their fine uniform quality and the craftsmanship that assures 
outstanding tube decoration. You can save time and trouble by order- 
ing tube cartons simultaneously with the tubes, from this one de- 
pendable source. Write or wire our nearest office today for prices, 
samples, suggestions. No obligation, of course. 


. 


If your tube filling facilities are inadequa! , ship us 


your bulk product. We'll package it for you in tubes, 
dy jars or tins, ready for distribution. This is only ONE of 
the EXTRA services availableat NEW ENGLAND! 


Se 


NEW er a COLLAPSIBLE TUBE CQ. 


3132 S. CANAL ST., CHICAGO 16 © NEW LONDON, CONN. e W.K. SHEFFIELD, V. P., 500 FIFTH AVE., NEW YORK 18 
T. C. SHEFFIELD, 7024 MELROSE AVE Ret ANGELES 38 © C. W. MILLER 151 COLE 5 SAN FRANCISCO 17 
EXPORT DEPT: 5 FIFTH AVE., NEW YORK 18; CABLE 'DENTIFRICE’, NEW YORK 
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spite of that. Occasionally, some- 
one forgets to add preservative. Quite 
often a manufacturer will find that 
he has made a product for many 
years without preservative and with- 
out spoilage, only to find suddenly 
that the product has fermented or be- 
come moldy. In fact, to quote one 
recent manufacturer, he said, “We 
have been making this product for 
15 years and it has never given us 
trouble—why should it do so sud- 
denly today?” 

That is the way with spoilage. A 
good thing to keep in mind is to in- 
crease the amount of preservative by 
10 or 20 per cent in stock made for 
sale during the six so-called warm 
months. It isn’t just the hot days, 
but it is the alternating hot days and 
cool nights that tend to favor mold 
growth, in particular. Rancidity, of 
course, is another thing. There is no 
completely reliable antioxidant that 
works in all fats at all times under all 
conditions. Materials such as NDGA, 
the gallates or propenyl methyl guae- 
thol work in some fats at a given pH. 
When the conditions are different, 
these products may not work at all. 

In the case of rancidity, watch out 
for trace metals. Copper is probably 
the worst. Iron is a close second. 


Don't think that soaps such as liquid 
soap will not turn rancid. They will. 

In emulsions where oleic acid is 
sometimes used along with an alkali 
to form a soap, it is wise to investi- 
gate ricinoleic acid or a new “super 
oleic acid.” Ordinary oleic acid in- 
variably is already partially rancid 
when it is bought. The “super” prod- 
uct has one of the lowest peroxide 
values found so far. Ricinoleic acid 
does not have the chemical odor of 
oleic acid, which is a great help. nor 
does it appear to have the tendency 
to become rancid quite as readily. 

As a preservative, don’t overlook 
the value of 15 or 20 per cent of 
propylene glycol. You will be sur- 
prised at how many products can be 
completely preserved in this way 
alone. 


BUBBLE BATH 

One of the suppliers is offering a 
pretty good bubble bath in dry bead 
form. It has excellent bulking prop- 
erties and quite good foaming prop- 
erties so long as soap is kept out of 
the bath tub. The material is inex- 
pensive and requires only perfuming 
before packaging. Of course it may 
also be tinted, but that would be an- 
other operation. 


(QuEsTIONS AND ANSWERS 
PRR 


658. HAND CLEANSER 
Q: Will you kindly send us a for- 


mula for a white creamy emulsion 
hand cleanser that starts to roll off 
immediately when hands are rubbed 
together. We are enclosing a stamped 
addressed envelope to expedite your 
reply. 
NEBRASKA 
A: Try the following formula: 
(A) 
Per Cent 
Paraffin (130-132° F.) Ss 
A blend of Sorbitan Mono- 
Palmitate and its polyoxy- 
alkylene derivative 
(B) 
Water 


Perfume q-5- 
Preparation: Melt (A) and bring to 
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55 deg. C. Bring (B) to 60 deg. C., 
adding to (A) a little at a time under 
rigid agitation. After all the water is 
added, stir inoderately until cold. 


Perfume. 


659. SOAPLESS SHAMPOO 


Q: We manufacture shampoos of 
different kinds and among others a 
soapless shampoo based on a wetting 
agent which we buy from a firm im- 
porting it from the U.S. But because 
it goes through two hands in Sweden 
the product becomes very expensive 
here in the shops. We would, there- 
fore, like to import it ourselves di- 
rectly from America and I wonder if 
you are able to give us the name of a 
suitable firm in the United States. 
Another question is soapless cream 
shampoo. This is very much wanted 
in Sweden at the moment. I have 


been trying different ways to manu- 
facture such a preparation and have 
investigated all possible literature but 
did not come to a satisfying result. 
I would be very thankful to receive 
information on this matter. 
S. J —SwepDEn 
A: We suggest that you read the 
article on cream shampoo on page 
269 of the March issue of THE 
AMERICAN PERFUMER. Herein you 
will find listed all the wetting agents 
by name. The best ones for the man- 
ufacture of cream shampoo are so- 
dium cocoanut alcohol sulfate types. 
The supplier's names of these wetting 
agents are sent to you separately. 


660. WATER-IN-OIL EMULSION 


Q: We would like to know the 
name of the supplier of the blend for 
a water-in-oil emulsion type hair- 
dress, the formula for rolling hand 
lotion, and the name of the supplier 
of sachet filler and the emulsifier for 
the more modern types of hand lo- 
tion. 

R. S.—ALABAMA 


A: The manufacture of water-in- 
oil type of hair dressing blend is sent 
to you under separate cover. The 
formula for rolling hand lotion is as 
follows: 


| Paraffin (130-132 deg. F) 22.5 per cent 
| Emulsifier 2.5 per cent 


A 


i ee ere ee 75.0 per cent 


B | Perfume 


Preparations: Melt (A) and bring 
Bring (B) to 60 deg. 
C., adding to (A) a little at a time 
under rigid agitation. After all the 
water is added, stir moderately untii 
cold. Perfume. The name of the sup- 
plier for sachet filler is sent to you 
under separate cover. The supplier 
of emulsifiers for a modern type 
hand lotion is the same manufacturer 
that supplies the emulsifier for the 
rolling hand lotion. A formula for 
such a hand lotion 1s as follows: 


to 55 deg. Cc. 


Stearic Acid (triple 

pressed) 7.0 per cent 
Lanolin (anhyd.) 0.5 per cent 
Sorbitan Mono Oleate... 0.5 per cent 
Polyoxyalkylene sorbitan 


monostearate 2.5 per cent 


B j Water 


| Preservative 
Perfume 
Preparation: Add (A) at 90 deg. C., 


to (B) at 95 deg. C. Stir rapidly to 
30 deg. C. Perfume at 50 deg. C. 


89.5 per cent 
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Vibrant as sunshine and pulsating as 
the infusion of flowering blossoms with 
the Spring breeze —such is the effect of EXALTOLIDE 
on your perfume. EXALTOLIDE is the most highly 
developed, purest and strongest fixative body of a Musk- 
Ambergris character yet produced. 


Perfume extracts, powders of any type, and creams daily are 


being improved and rounded by its aid, without change of odor 
character. A test will startle you! The value of EXALTOLIDE 


is priceless . . . its use economical, 


Now $3899 an ounce 


“Ummentohk z Ca- 


135 FIFTH AVENUE, NEW YORK 10, N. Y. 
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Osquito Repellents 


Research continues on repellents to solve the problem of adequate pro- 


B. V. TRAVIS* tection against mosquitoes for longer periods of time 


HE serious insect-borne disease problems that werc 

encountered by our troops in World War II greatly 
emphasized the need for satisfactory mosquito repellents. 
Nearly all the repellents available at that time were mix- 
tures of citronella, oil of pennyroyal, cedar oil, oil of 
eucalyptus, geraniol, cresol, camphor, and similar mate- 
rials. Although many of these older materials have some 
repellent properties, they provide adequate protection 
against mosquitoes for only a short time. In general they 
cause considerable smarting of the skin, and most of them 
have a strong odor. 


EARLY RESEARCH 


Early evaluations of repellents were based largely on 
opinions rather than on sound biological data. Some of 
the first careful work in this field may be found in reports 
by Bacot and Talbot (1919), Bunker and Hirschfelder 
(1925), Rudolfs (1930), Moore (1934), and Granett 
(1940). The procedure for testing mosquito repellents is 
to apply a standard amount of chemical, usually 1 ml., 
to the forearm (elbow to wrist) or 1.5 ml. to the leg (knee 
to ankle), and expose the treated appendages to known 
biting populations of mosquitoes. The time from applica- 
tion of the chemical to the first bite (repellent time) is 
used as the criterion for comparison. 

With a standard method of evaluating mosquito repel- 
lents it was easy to demonstrate that the old materials were 
of little value. Planned research, however, has brought to 
light several hundred synthetic organic chemicals that far 
excel the citronella type vf material. The first selections 


* 0. . A., Agr. Res. Adm.; Bureau of Entomology and Plant Quarantine 

Shes ad was conducted under a transfer of funds, recommended by the 
Committee on Medical Research, from the Office of Scientific Research: and 
Development, and from the Office of the Surgeon General, U. 8. 


Army, to 
the Bureau of Entomology and Plant Quarantine 
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were made on the basis of the physical and chemical prop- 
erties of a compound. Liquid organic materials that had 
a rather high viscosity and a boiling point around 150 
deg. to 350 deg. F. were subjected to rapid screening tests. 
Such chemicals could be applied to the skin rather easily, 
and films of the materials would remain on the skin for 
long periods of time. It was found that only about 10 
per cent of such samples exhibited repellency equal or 
superior to citronella. From this random sampling the 
following materials were found to be promising: 2-Cyclo- 
hexyleyclohexanol, undecylenic acid, p-methoxybenzyl al- 
cohol, 2-(1-phenylethoxy) ethyl acetate, and N-amyl bu- 
toxyacetamide. When compounds related to these better 
materials were tested, about 70 per cent were found to be 
equal to or better than citronella. For example, it was 
demonstrated that the following chemical relatives of p- 
methoxybenzyl alcohol were also good repellents (Jones 
and Travis 1946): p-Ethoxybenzyl alcohol, p,n-propoxy- 
benzyl alcohol, 1-(p-methoxyphenyl) ethanol, 2-(p-meth- 
oxyphenyl) ethanol, 3-(p-methoxyphenyl)-n-propanol, and 
o-methoxybenzy! alcohol. Frequently few effective mate- 
tials were found in a chemical series. Of the many phtha- 
lates tested at the Orlando, Fla., laboratory of the Bureau 
of Entomology and Plant Quarantine, the dimethyl and 
methyl ethyl esters were the only two of special value. 

P. Granett, at Rutgers University, has contributed much 
to the work on repellents, as have workers in the Naval 
Medical Research Institute, Bethesda, Md. The Orlando 
laboratory, sponsored first by the Office of Scientific Re- 
search and Development and more recently by the U. S. 
Army, has tested more than 6000 chemicals as insect 
repellents.' 


1A list of several hundred of the most effective mosquito repellents tested 
from April 1942 to March 1947 is being prepared for publication. 
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During the course of these extensive studies of chemi- 
cals, several problems have been encountered that greatly 
complicate insect-repellent investigations. For instance, 
chemicals that are effective against one species of biting 
insect are relatively ineffective against another species. 
This variation is shown in Table 1, which gives the results 
obtained with some of the standard repellents against the 
yellow-fever mosquito (Aedes aegypti (L.)). the common 
malaria mosquito (Anopheles quadrimaculatus Say), and 
the stable fly (Stomoxys calcitrans (L.)). Because of the 
wide variation in protection time against the different 
species, the 6-2-2 mixture (6 parts of dimethyl phthalate, 
2 parts of Rutgers 612, and 2 parts of Indalone) (Travis 
and Jones 1944) was recommended as being superior as a 
general-purpose repellent. Table 1 shows the NMRI-448 
repellent (7 parts of 2-phenylcyclohexanol and 3 parts of 
2-cyclohexyleyclohexanol) to be about equal to dimethyl 
phthalate when tested against Aedes aegypti. Field tests 
against the salt-marsh mosquito A. taeniorhynchus ( Wied.) 
show the same relationship. Jachowski and Pijoan (1946) 
and Pijoan et al. (1946) show NMRI-448 to be much more 
effective against tropical mosquitoes than against aegypti 
or taeniorhynchus. Since the records on the tropical species 
are the results of field tests and no biting rate is indicated, 
the records need to be confirmed by tests made with high 
biting populations and under carefully controlled con- 
ditions. 


REPELLENT TIME DIFFERENCES 


In addition to the variation between species of insects, 
large differences in repellent time have been noted for 
different individuals. Some persons are protected for sev- 
eral hours, whereas others may be protected for only a few 
minutes under the same conditions. For example. we know 
of two individuals who are susceptible to bites from Aedes 
aegypti mosquitos immediately after an application of di- 
methyl phthalate, whereas the average person is protected 
for more than 5 hours. Repellent time is longer if the skin 
is dry than if it is wet with perspiration. Pijoan et al. 
(1946) show a repellent time for dimethyl phthalate of 
267 minutes on dry skin and of 57 minutes on sweaty skin. 
There is also some indication that the same species of in- 
sect will vary markedly from time to time in its reaction to 
repellents. In addition, low populations of biting insects 
seem much easier to repel than high populations. 

One of the most discouraging problems encountered in 
the study of insect repellents is the high toxicity of the 
more promising compounds to the persons being treated. 
\ large proportion of materials found to have satisfactory 
repellent properties are either too irritating or cause such 
serious systemic injury that they cannot be used safely on 
the skin. This phase of the problem is being studied by 
J. H. Draize and his staff in the U. 
Administration. 

It should be pointed out that the data in Table 1 are the 
results of tests with undiluted chemicals. The addition of 
an inert ingredient, such as alcohol, usually reduces the 
repellent time. Undiluted dimethyl phthalate may give a 
repellent time against Aedes aegypti mosquitoes of over 
200 minutes, but with a mixture containing 25 per cent of 
dimethyl phthalate and 75 per cent of ethyl alcohol the 
repellent time averages only about 30 minutes. 

Much effort has been made to develop creams that will 
greatly extend the repellent time. Some vanishing-cream 


S. Food and Drug 
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TABLE | 


Average repellent time (in minutes) obtained with several prepara- 
tions tested against different species of insects 


Aedes Anopheles Stomoxys 
oegypti quadrimacultatus calcitrans 


247 108 38 


Material 


Dimethyl phthalate 
Rutgers 612 (2-ethyl- 
hexanediol—!, 3) 338 54 46 
Indalone (n-butyl mesityl 
oxide oxalate) 141 42 
6-2-2 271 147 
NMRI-448 282 — _ 
Citronella 79 15 54 


and cold-cream preparations have given protection equal 
to that given by the active ingredients, but none have given 
protection that greatly exceeds that of the undiluted in- 
gredients. These cream-type preparations may contain 
only 10 to 25 per cent of the repellent, but some may be 
stable if they contain up to 40 to 60 per cent. The pro- 
portions of each ingredient vary greatly with the type of 
liquid repellent used. For experimental purposes the 
Orlando laboratory has found the following formula to be 
satisfactory for many of the liquid repellents: Stearic acid 
40 gm., potassium carbonate 0.6 gm., glycerol 12 ml. 
water 63 gm., and liquid repellent 80 ml. 


POWDER PASTES TESTED 


In addition to the creams, numerous powder pastes have 
been tested. These preparations contain such powders as 
bentonite, china clay, and zinc oxide, and frequently resins 
and plastic materials, the liquid repellent serving as the 
moistening agent. The proportions of each ingredient 
necessary to make a paste of suitable texture vary with 
the powder used. A paste which has been used at Orlando 
as a standard contains 65 per cent of liquid repellent, 33 
per cent of bentonite, and 2 per cent of calcium stearate. 
In general, these pastes provide more prctection than the 
creams or undiluted liquids, but they usually do not spread 
readily and are not cosmetically acceptable. 


RESEARCH CONTINUES 

Research on repellents is continuing and it appears that 
most of the problems will not be solved in the immediate 
future. At the present time only dimethyl phthalate, Rut- 
gers 612, Indalone, dimethyl carbate (cis-bicyclo(2,2,1)- 
5-heptene-2,3-dicarboxylic acid, dimethyl ester), and mix- 
tures of these materials (Travis et al. 1946 a and b) are 
recommended by the Bureau of Entomology and Plant 
Quarantine. Several other promising materials are under 


investigation by the Food and Drug Administration to 


determine whether they are safe to use as insect repellents. 
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THE NATURE OF ALDEHYDES 


The structure, characteristics and the range of 


odors of aldehydes and their use in perfumery are 


R. W. MONCRIEFF discussed by the author* 


LDEHYDES are characterized by the presence of a 

doubly bound oxygen atom and a hydrogen atom on 
the same carbon atom. The lighter load of the hydrogen 
atom tends to make the carbonyl group more reactive and 
in general the aldehydes undergo reactions more readily 
and briskly than the relatively sluggish ketones. In some 
cases they undergo reactions which a ketone will not do 
at all. 


C=0 


H 
Aldehyde 


Ketone 


They may also be considered as intermediate between 
alcohols and acids. 


H 
R—C—OH 


H 


Alcohol Aldehyde Acid 


The doubly bound oxygen imparts to them greater re- 
activity than the alcohols, while at the same time they are 
considerably less stable than the acids. I think this lack of 
stability is to be expected on electrochemical grounds. We 
can see that in the acids the two strongly negative oxygen 
atoms reinforce each other and make the carbon atom to 
which they are attached strongly positive, but in the alde- 
hydes the electro-negative action of the oxygen atom is 
opposed to the electro-positive influence of the hydrogen 
atom, and these opposing influences confer instability. 
As Lapworth would have written it according to his theory 
of alternating polarities, 


R 


H HO 
Aldehyde (unstable Acid (stable 
The aldehydes are reactive. unstable and volatile and it 
would be expected that these properties would confer an 
interesting range of odors, and, of course, as is well known. 


——e 


* This article will be continued fi the 


September issue of Tue 
PERFUMER 


AMERICAN 


& Essential Oil Review 


so they do. There are. however, two corollary points that 
have to be noted. Firstly the volatility of aldehydes may be 
excessive so that in perfumes they lack persistence, and 
the use of a suitable fixative to confer some degree of re- 
tention of odor is often important; secondly their intense 
reactivity and instability (in many cases) means that on 
exposure to the atmosphere they are inclined to oxidize 
and as a matter of fact many aldehydes are unsuitable for 
use in perfumery because of this defect. 

In spite of their instability the aldehydes represent a 
very important class of perfume constituents. Very often 
a trace of an aldehyde will lift a perfume out of the rut and 
lend it a distinction it otherwise lacked. The aldehydes as 
a class are powerful odorants and have to be used with a 
nice discretion; it is very easy to use too much of an 
aldehyde and completely ruin a posée. To a large extent 
the olfactory properties of aldehydes were investigated by 
Gildermeister, Schimmel and Wallach some 40 years ago. 


ODORS OF THE LOWER ALDEHYDES 


Everyone will be familiar with the pungent odor of 
formalin which is a 40 per cent solution of formaldehyde 
in water. Formaldehyde as the lowest member of the 
group is particularly reactive and failing anything else to 
combine with, it will react with itself to form polymers 
such as paraformaldehyde (CH20); and polyoxymethy- 
lenes. As is always the case, polymerization tends to re- 
duce odor, and these polymers have odors less intense than 
that of formaldehyde itself. 

Acetaldehyde, the next member, has a sharp disagree- 
able odor, as well as exerting a pungent painful attack on 
the nose. 


CHs 


H 


It, too, readily polymerizes and one of its polymers, 
metaldehyde, has a refreshing tonic odor, which the writer 
at least finds rather pleasant in dilution. 

The effect of unsaturation in the lower members is to 
increase the acrid irritating note of aldehyde. Acraldehyde 
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CH, : CH . CHO more commonly called acrolein, is the 
simplest unsaturated aldehyde and is unbearably irritating. 
It is in these days a useful material for some chemical 
syntheses and the writer once had occasion to have it made 
in his laboratory, and although precautions were taken to 
avoid escape of the acrolein into the room, some did 
actually escape when changing receivers and the labora- 
tory very quickly became uninhabitable. In very small 
quantities it is formed when a tallow candle is extinguished. 
The corresponding acetylenic body, propiolaldehyde CH: 
C.CHO with the triple bond also has an intensely irritating 
odor. The general effect of unsaturation on the odor of 
aldehydes is to enhance the acrid note. 

In the saturated series the two members which follow 
acetaldehyde, namely propionaldehyde CH; CH, CHO and 
butyraldehyde C;H;CHO have rather suffocating odors, but 
as the series is ascended, the pungency of the odor of the 
aldehydes diminishes and the pleasant note becomes domi- 
nant. Still higher in the series the odor falls off, owing to 
the onset of high molecular weight, reduced volatility and 
greater insolubility, these being features common to the 
higher members of practically all homologous series which 
depress the odor. Stearic aldehyde, or stearaldehyde, for 
example, has only a faint waxy aroma. 


INTRODUCTION OF HYDROXYL GROUP 


The usual effect of introducing a hydroxyl group into a 
substance is to depress the odor, probably because the 
lipoid solubility is simultaneously depressed, whereas the 
solubility in water is greatly increased. Although acetalde- 
hyde CH; CHO has such an intense penetrating odor, yet 
the corresponding hydroxylic compound CH, OH.CHO 


glycollic aldehyde, is odorless. The simplest dialdehyde, 
glyoxal CHO.CHO, is also odorless. It will be found that 
in the aromatic series many of the aldehydes with intense 
odors do contain a hydroxyl group in their constitution, 


vanillin. 


eo 


OCH; 


CHO_ __OH 


It may be noted, too, that whereas the introduction of a 
hydroxyl group into an aldehyde depresses the odor, etheri- 
fication of that group restores the intensity of the odor, 
probably because it makes the substance so much more 
readily lipoid-soluble. 


AROMATIC ALDEHYDES 


Benzaldehyde CgH;CHO ig the main constituent of oil 
of bitter almonds and is indeed entirely responsible for its 
well-known odor. Nitrobenzene which has an odor similar 
to, although coarser than that of benzaldehyde was at one 
time used as an adulterant, but that was in the relatively 
dark ages and for a long time past benzaldehyde has been 
prepared synthetically in a state of high purity, usually 
from toluene through the chlorine substituted (side-chain) 
compounds. 

Cinnamic aldehyde Cg, H; . CH : CH CHO is the chief 
constituent of oil of cinnamon made from cinnamon bark 
and has a pleasant spicy odor. It occurs also in oil of 
cassia to the extent of 80-90 per cent. Bogert and Powell! 
prepared some derivatives of cinnamaldehyde including 
2 ethyl hydrocinnamic aldehyde Cg H; CH. . CH (C2 H;) 
CHO. It is, I think, very striking that cinnamaldehyde is 
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phenyl acrolein and yet has an odor so very different from 
that of acrolein. True, we should expect the phenyl group 
to impart an aromatic note but the enormous disparity be- 
tween the pleasant spiciness of cinnamaldehyde and the 
pungent suffocating acrolein seems to me little short of 
amazing 


CH, :CH - CHO 
Acrolein 


C. H, CH : CH - CHO 

Phenyl acrolein 

cinnamaldehyde) 

It may be noted though that furfuryl acrolein has an 
odor reminiscent of cinnamon bark. The corresponding sat- 
urated body, phenyl propyl aldehyde C, H; CH, CH, CHO 
or hydrocinnamic aldehyde has an odor reminiscent of 
both cinnamon and hyacinths, but which is less intense 
than that of cinnamaldehyde. The next lower member 
phenyl ethyl aldehyde Cg H; CH, CHO has a hyacinth odor 
and is used extensively in a large variety of perfumes. As 
phenyl! ethyl aldehyde or phenyl acetaldehyde is of impor- 
tance in the preparation of perfumes its synthesis has at- 
tracted some attention. It has been suggested in Russia” 
that a suitable method of synthesis from $-phenyl ethyl al- 
cohol is by catalytic oxidation in the vapor phase over 
metallic silver. The vapor is at a temperature of 350-400 
deg. C. and the silver catalyst at 550-570 deg. C. and under 
a partial vacuum. The products emerging from the catal- 
ysis chamber are condensed and collected. On fractiona- 
tion in vacuo they give a product 90 per cent phenyl acetal- 
dehyde and 10 per cent phenyl ethyl alcohol. 

It may be noted that the corresponding acetylenic com- 
pound phenyl propiolic aldehyde CgsH; C : C CHO has a 
pungent Whatever may be thought of modern 
theories of odor it is very clear that the old idea of the 
parallelism between odor and unsaturation has still much 
to be said for it. Piperonal or heliotropine is dioxymethy- 
lene benzaldehyde and has the odor of heliotrope or 


odor. 


“cherry pie.” 


CHO 


) 


It is interesting to note that the “mustard oil” p-thio- 
carbimide benzaldehyde has a strong odor similar to that 
of heliotropine.* Anisic aldehyde is known commercially 
as Aubepine and is essential for artificial hawthorn per 
fumes, and, indeed, its heavy odor is also found useful in 
compounding lilac. mimosa and wallflower perfumes. 
Aubepine is now made by the oxidation of anethole, which 
occurs in star-aniseed. 

Vanillin is the aromatic principle of vanilla. It will beseen 
that it has the 1, 3, 4 or “ideal” arrangement of substitu- 
tion. This ideal configuration is shared by many pleasantly 
odorous compounds such as piperonal, safrole and eugenol* 
but it has been shown that this configuration does not 
always give a perfume. Vanillin acts as a fixative and 
blender in perfumes. It will sweeten any perfume, com- 
bines well with most and will give body to a “thin” 
perfume. 


OCH; 


CHO OH 


It may be noted that the odor of isovanillin changes with 
change in temperature, for at room temperature it has a 
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mixed odor of vanilla and anise but when warmed smells 
solely of vanilla. 


CHO 


| OCH, | OH 


\ 


OH OCH; 
vanillin isovanillin 


EFFECT OF CHAIN BRANCHING 


The olfactory effect of chain branching is particularly 
noticeable in the aldehydes, and the branched chain sub- 
stance invariably has a stronger odor than has its straight 
chain isomer. For example, 2,6—dimethyl heptyl aldehyde 
CH, CHCHs, (CHe)s CHCH, CHO has a stronger and 
pleasanter odor than nonyl aldehyde CH;(CH-);CHO. 
Similarly myristaldehyde CH, (CH.2),2 CHO the straight 
chain aldehyde has only a faint fatty odor whereas its 
isomer 2,6,10—trimethyl undecylaldehyde (norhexahydro- 
farnesal) has an unusually pleasant and refreshing odor.® 


CH; 


‘CH « (CH); » CH (CHs 


* (CH2)3 » CH (CH;) - CHO 
CH; 


HETEROCYCLIC ALDEHYDES 

Furfural is the most important heterocyclic aldehyde 
from the olfactory point of view. It has a rather sweet 
sickly odor, very similar to that of new bread. It can be 
manufactured cheaply from bran and is in fact thus made; 
its constitution is 


CH=C CHO 


O 


CH=CH 
It is largely responsible for the odor of newly baked 
bread. Furfuracrolein has an odor like that of cinnamon 


bark 
CH 


C-CH : CH 
CHO 
O 


R. Michelet investigated the odors of some of the z-alkyl 
furfuracroleins and reported them in a thesis (Lyons, 
1932). The following are of interest. 


furfuracrolein 
a— methyl furfuracrolein 
a—ethyl furfuracrolein 

a@— isopropyl furfuracrolein 
a—amyl . 
a — hexyl 
a —heptyl ™ 
a — octyl x 
a — nonenyl 
a — decyl 


cinnamon bark 

mild fragrant cinnamon 
mild leathery aromatic 
strong, clover, cedar 
green note and amber 
mild green note 

very mild green 

very feeble 

feeble ambergris 
inodorous 


From the olfactory standpoint this is a most interesting 
series. 


TERPENE ALDEHYDES 


The terpene aldehydes are not so powerful as the higher 
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fatty aldehydes and can be used in perfumes in larger 
quantities. Citral is the commonest of the terpene alde- 
hydes and is found in oils of lemon, lemon grass, limes, 
verbena, orange-rind and ginger. It is cheaply obtained 
from lemon grass and has a pleasant lemony odor. It is a 
mixture of geranial and neral which are cis and trans 


forms of the compound 2 : 6 dimethyl-A?,°-octadien-8-al. 


CHs 
C : CH - CH: CH: - C (CH;) : CH - CHO 
CH; 
probably mixed in the natural oils with their isomer 
CH, 


C - CH, CH, CH::-C (CH; :CH CHO 


CHs 


Citral will condense with acetone to give the ionones, basis 
of most cheap violet perfumes. 

On partial reduction citral gives citronellal which occurs 
naturally in oil of citronella. Its constitution is 


(CHs3)2 C : CH - CH: CH: - CH (CH;) - CH, CHO 


On hydration citronellal yields hydroxycitronellal or 
citronellal hydrate which has come much to the fore in 
recent years as a valued perfume component and which 
will be described in some detail. 


CUMINIC ALDEHYDE 


The simplest cyclic terpene aldehyde is cuminic alde- 
hyde 


CHO_ CH (CHs)s 


This occurs naturally in oils of cumin and myrrh. One 
of its derivatives is perillic aldehyde a natural constituent 
of oil of perilla. 


CH, CH, CH; 


CH CH, 


HYDROXYCITRONELLAL 

This valuable synthetic perfume is a variable product in 
which citronellal hydrate predominates. As it is very liable 
to undergo polymerization it should be stored in full con- 
tainers in the dark. The best commercial samples have a 
density at 15.5 deg. C. of 0.930 and an optical rotation of 
+8 deg. to +10 deg., with refractive index measured at 
20 deg. C. with sodium light of 1.448-1.455. Physically it 
is a viscous liquid. It has a fine lily-of-the-valley note and 
is valuable for this (muguet) as well as hyacinth, narcissus 
and sweet pea perfumes. The constitution of the main 
component is (CH;)2 C : CH (CH2)2CHCH;.CH, CH 
(OH) », from which it will be seen that the aldehyde group 

CHO of citronellal has been hydrated to —CH (OH)>. 
Burger® has, however, put forward two other possible 
formulae. These are 
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2 »» CH CH; - CH, - CHO and 


CH, OH 
CH; 

2 - CHCH; - CH, - CHO 
CH; 


It is stated’ to be unsuitable in general for perfuming 
soap as it decomposes rapidly in soap and the decom- 
position products have a rancid oily odor, but that this 
decomposition can often be prevented by combining the 
hydroxycitronellal with its own weight of methyl anthran- 
ilate when an odor intermediate between sweet pea and 
furze results. The germicidal value of hydroxycitronellal 
has been discussed by Penfold & Grant.§ 

Many methods of preparation of hydroxycitronellal have 
been devised and patented and most of them bear a strong 
family resemblance. 

One method protected’ in Japan before the war was as 
follows: 

Citronellal derived from citronella oil is converted to its 
hisulphite compound. (It is a property common to all alde- 
lh:ydes and most ketones to combine with sodium bisulphite 
Na HSOsz to give crystalline addition products). The bi- 
sulphite compound is dissolved in a mineral acid and then 
neutralized with sodium bicarbonate. This produces the 
sodium bisulphite compound of hydroxy-citronellal, the 
hydration having been brought about by the mineral acid. 
The addition compound is decomposed with formaldehyde 
which owing to its preferential affinity for it, robs the 
hydroxycitronellal of the sodium bisulphite. This prep- 
aration of the free hydroxycitronellal from its bisulphite 
compound is very neat indeed, the formaldehyde carrying 
out the job smoothly under conditions which avoid poly- 
merisation. 

\ Russian method’ said to be satisfactory on produc- 
tion is as follows: 

Citroneliai is prepared from citronella oil and is con- 
verted to the bisulphite compound which is hydrolyzed by 


the action of hydrochloric acid and then the hydroxycitro- 
nellal-bisulphite compound is decomposed by the action of 
caustic soda solution. It is said that a 30 per cent yield 
of hydroxycitronellal suitable for perfumery purposes, that 
is of very high standard, is obtained. The whole process 


on a plant scale takes 80 hours. 

Meuly"! has described another method: 

Citronellal is treated with an alkali metal bisulphite, 
such as Na HSOs;, in a medium miscible with sulphuric 
acid, such as water, and the bisulphite compound is sepa- 
rated. It is filtered and washed with an inorganic liquid 
such as benzene or toluene (or a mixture of them) which 
is inert and is of only limited solubility in 50 per cent sul- 
phuric acid compared with water and of which the freezing 
point is sufficiently low for it to remain in the liquid phase 
at the temperature of hydration which may be at or be- 
low O deg. C. 

A rather later U. S. 
method: 


patent!’ describes the following 


Citronellal is reacted with a mixture of sodium sulphite 
Na» SO; and sodium bicarbonate to give citronellal hydro- 
sulphonic acid. The reaction compound is filtered off and 
re-dissolved in water. Concentrated hydrochloric acid is 
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added and the mixture allowed to stand at a temperature 
between 10 deg. and 35 deg. C. to promote the hydration. 
Two-thirds of the contained water is then removed by 
evaporation, the by-products are extracted from the con- 
centrate, and caustic soda solution used to liberate the 
hydroxycitronellal in the presence of a large excess of 
toluene. 

As noted earlier, all the methods bear a strong family 
resemblance. The general idea is to prepare citronellal 
from citronella oil, convert it to the bisulphite compound, 
hydrate this with mineral acid to the hydroxycitronellal- 
bisulphite compound and free the hydroxycitronellal with 
caustic soda solution. The Japanese modification of using 
formaldehyde instead of caustic soda for the last step ap- 
pears to be very sound and probably increases the yield 
by avoiding conditions liable to bring about decomposi- 
tion or polymerisation of the hydroxycitronellal. 


USES OF HYDROXYCITRONELLAL 


A review! of the uses of hydroxycitronellal has been 
published. 

A compound which may have been dihydroxycitronellal 
and which was an aldehyde with an odor entirely different 
from that of hydroxycitronellal was prepared by Sornet.'* 
He oxidized citronellal methyl acetal with alkaline potassium 
permanganate to give what he believed to be dihydro- 
xycitronellal methy acetal. This was saponified with acetic 
acid and then treated with sodium bisulphite from which 
the aldehyde (dihydroxycitronellal ?) was freed by one 
of the usual methods. This reaction, the writer suggests, 
may well be worth looking into again. 

In a recent discussion on hydroxycitronellal and related 
compounds, Miiller'® uses the formula 


CH; 


C (OH) . CHe); " CHCH; > CH, CHO 


CH; 


It must be admitted that in view of the strong aldehydic 
properties of hydroxycitronellal any formula which leaves 
the characteristic -CHO group intact is to be preferred to 
the rather more usually accepted formula embodying the 
-CH (OH). group. Miiller states that the observed para- 
chor is 439.1 while the calculated is either 449.5 or 453.2. 
The molecular weight of hydroxycitronellal determined in 
benzene solution shows that it is not strongly associated. 
On standing there is a slow but noticeable change in physi- 
cal characteristics which may indicate that an “aldol” 
polymerisation is going on. In 185 days the viscosity of a 
sample rose from 30.7 to 52.5 centipoises, and the refrac- 
tive index (measured at 20 deg. C. 
from 1.4499 to 1.4531. 


in sodium light) rose 
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‘ - may be that the cosmetic manufacturers feel there 

is a depression on the way,” commented a leading 
retail buyer, “for we are being offered the depression size 
of jar—and rejecting it,” he said. 

\ survey found during the war only the larger packages 
and jars were offered. This was good business for in such 
a jar one received more value than in a small one. Sales 
were steady. Repeat business continued to show an im- 
provement. 

Why should a buyer stock a smaller jar than the ones 
now offered? As the best lines are in a large. medium and 
small size there is no need for another smaller size, assert 
buyers, “certainly our sales people will sell the larger jar and 
when the sale appears to be slipping suggest the small one. 
When this is done there is usually a repeat for the larger 
jar. We have no intention of making our department one 
of small and smaller jars.” 

This buyer frankly admitted there was a place for the 
smaller jar—the chain store. But no buyer interviewed 
saw a reason for a change in the size of the present estab- 
lished sizes. It will only make such a presentation difh- 
cult selling. One example cited was a fine product which 
had sold all during the war at $1.25 and which was offered 
the buyer to retail at 75¢. The store had traded up from 
the 75¢ item when it passed out during the depression to 
the larger size. No customer has complained about the 


price and under those conditions there is no acceptance of 
the less expensive pot. 





BUBBLES ARE BACK IN FIRST PLACE 


Bubble bath preparations, from tablets and powders to 
marbles have been shown and featured. A few months ago 
buyers were selling out the bubble types and predicting 
these had reached a peak of consumer sale. Then when 
the public found these hard to get there was an unprece- 
dented demand for them. During the past month the gay 
colored marbles have simply walked off the counters—by 
cash customers—because they looked so pretty. As it 
stands now the buyers are as selective in their bubbles as 
the customers, and new orders are placed for those which 
have proved their value. 

In this same category of returned activity are bath salts. 
Some are handsomely packaged and high priced, but sell; 
others in bags are sold in half dozen scents and repeats 
continually are made. Some few years ago one house 
found that its salts were not selling too well. A smart 
woman conceived the idea of tossing a handful of salts into 
the basin when fine lingerie was washed. It gave a very 
delicate fragrance, but even more important, it combined 
with fragrance a softener for the water. 

Throughout the Middle West water is generally very 
hard water and if manufacturers of bath salts would in- 
clude this idea on the label it would increase the sales with- 
out any effort or added advertising. The combined idea 
of soft water for lingerie and a fragrance that lingers 
after washing would sell any woman. 


SOAPS ARE AGAIN IN THE LIMELIGHT 


The reduced prices on soaps have begun to move these 
in volume. Instead of the recent selling of one cake, an 
entire box can now be sold, without any more effort. The 
Golden Rule, St. Paul, is one store that took advantage of 
this and used a large ad to tell of the bargains now avail- 
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Deodorants moving into better selling posi- 


tions . . . Buyers want men’s toiletries in 


JEAN MOWAT men's sections of stores 


COSMETIC 


TRENDS 


IN THE 


MID-WEST 


able. Sales were excellent. The price was one half of that 
which had been quoted earlier and was a part of the July 
sale. 


NEW LEG TINTS ACTIVE 

Many stores have counters featuring reductions on leg 
tints, when the Middle West is only now getting enough 
sun and warmth to dry out from its spring-summer floods. 
These are the ones which were supposed to make a leg look 
like a normal sun-tan. But the only active sellers in the 
field are those that have the new dark effects to stimulate 
the new grays, browns and some even say blacks. What 
to do about the heel was asked one merchandiser and he 
said he’d not thought of that. “Anyway, the stuff sells in 
these new shades so I'll let the gals worry about their heels. 
The results are pretty smart on a number of women for 
they are now able to apply it with skill,” he said. 


COLOGNES 


Summer time colognes have been given a great boost by 
the widespread advertising on solid colognes which can be 
had in a choice of fragrances. 

Several stores report that the upturn in sales has been 
far beyond their plans. These were stores that had gen- 
erally switched over to liquids and had decided to clear 
out the solid variety. These sold so well that women liked 
them and came back for more. Chapman’s, Milwaukee; 
Dayton’s, Minneapolis, and Hudson’s, Detroit, have pushed 
them. 

Carson Pirie Scott & Co., Chicago, had a display case 
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in which there was a mound of dry ice and against this, 
was the display of solid colognes. The setting was unique, 
it was ideal for hot days and the sales were in excess of 
the planned figures. Yet these sales did not seem to cut 
into the regular liquid colognes which have reached an all- 
time high this year. 

The peak selling in colognes is attributed to the high 
priced perfumes, which, plus the excise tax, mount up rap- 
idly. That colognes will hold an important place is ex- 
pected. The hand-blown bottles in hand-made boxes which 
sell from $50 up are not moving with the speed with which 
they moved one year ago and there is some question as to 
the future of such presentations. 

Dram sales in the popular priced stores and in style 
establishments have exceeded what was expected with the 
heavy sale on colognes. The heavy convention trade se- 
lected several drams for such a choice gave a woman a 
chance to have a perfume for various moods. 

One buyer related his annoyance at women who went 
down the aisle of the store and pulled the stopper or un- 
screwed the top of all the bottles on display . . . and then 
far down at one end were some bottles over which they 
purred—*just purse size” was the comment. When opened 
they got a sharp whiff of aromatic spirits of ammonia! 


LiP-STICK COMBINATIONS 


The trade is interested in observing the consumer reac- 
tion to the various combinations of lip-sticks: some have 
brushes, others have mirrors. Prices, color selection and 
acceptance is being watched. Clear reds are the day-time 
choice; darker colors in all sticks continue to be asked for 
with not too satisfactory results. There is a trio set that 
offers lip-stick, rouge and powder and which has been well 
featured.throughout the Middle West. It is not considered 
an item that runs into large volume, but because of the 
shifts which have been going on, the opinion is that of the 
buyers against that of the consumers. It may prove a smart 
item for the back-to-school promotions which are on full 
blast. 

For evening wear there is a trend that is orchid in tint. 
This is being watched to see whether it stays in this range 
or goes into the purple tones as darker clothes are worn 


this fall. 


TRAVEL KITS MUST BE LIGHTER 


During the war when only military personnel traveled 
by plane there was a heavy demand for fitted traveling 
kits. The more jars and bottles, either filled by the com- 
pany who sponsored the kit, or empty ones to fit with one’s 
own special cosmetics, the better and quicker the sale. 
Today there is a slight trend toward a demand for smaller 
jars and bottles, for less weight and even for a complete 
change-over from today’s present packing. 


CREAMS IN TUBES? 

One of the country’s leading stylists and a fashion expert 
of national renown stated that she hoped it would soon be 
possible to purchase her favorite creams in tubes—like the 
tooth paste tubes—so that as these were emptied they could 
be discarded and she’d not have to make round trips with 
them—as she does with jars and bottles. 

When this idea was put up to salesmen in the cosmetic 
business they gasped. Buyers looked askance. Clerks 
promptly said it was a five-and-ten item and no leading 
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company would think of offering such a kit. In these days 
when only 40 pounds is allowed for a flight and 10 of this 
goes into the cosmetic end there isn’t much left for shoes 
and a couple of suits. 


WHAT THE BUYERS TALK ABOUT 


Deodorants are moving into better selling positions every 
day. Liquid make-up bases are gaining new followers and 
closely allied to this sale are liquid rouges. Both may be 
important this winter but buyers are only talking about 
them. Eye-pads and washes are being given much con- 
versation and many sales made. Blemish concealers are 
out in front in many stores. “It makes no difference wheth- 
er one uses powder or a cream powder or cake powder, 
all are good and merely a consumer’s choice,” is the ver- 
dict in the buyers’ offices. 

New clerks need instruction: Mascara is back and too 
many apply it solid, whereas some instruction would 
make it serve its purpose. Chain drug stores will resume 
training courses in September. About a year ago one of 
the chains reported that the sale of home waving kits was 
reaching an expected high. It is still climbing, despite the 
national advertising of the hair dressers who advocate the 
need of a correct permanent. 

Buyers who have men’s toiletries in the department want 
them in the men’s section where there is good business. 
in the general cosmetic section men will not purchase but 
do in their own division. Some changes may be expected. 
Marshall Field & Co.. Chicago, has a very active depart- 
ment in its men’s stores. Hudson’s, Detroit, had an un- 
usual announcement telling of all that it carried for his 
majesty—The American man . . . but he had to go into 
the regular cosmetic section to obtain any of it. When 
Lytton’s, Chicago, made a separation of its departments 
several months ago there was a marked upturn in sales. 
The Fair’s section in the men’s department is much more 
active in Chicago than is the division in the regular cos- 
metic section. 

This is a sales presentation which needs study and each 
city will find its own level as the lines are reduced to 


stable sellers. 


Canada Prepares Guide on Cosmetics 


The Honorable E. L. Martin, Health Minister of Canada, 
in speaking to the Canadian Pharmaceutical Manufac- 
turers’ Association, has disclosed that the government is 
to regulate ingredients going into goods channelled to 
the Dominion’s retail markets. 

“Our scientific men are not out to dispel the aura of ro- 
mance associated with the cosmetic art,” he said. 

“The intent of the legislation applying to cosmetics will 
be to afford the consumer such protection as seems needed 
against possible harmful ingredients,” said Mr. Martin, 
“and to see that the labelling and advertising of cosmetics 
is at least truthful and free from misleading and grossly 
exaggerated claims.” 

Turning to matters of less interest, but equal importance 
to consumers, Mr. Martin said the Drug and Food Division 
of the Health Department is preparing a guide to manu 
facturers and advertisers indicating “what terms and ex- 
pressions are acceptable in drug and related advertising.” 


The American Perfumer 





An Open Letter from London 


Dear Editor: 


They believe that kind of courage belonged with the war 
years to which they gave it, but this situation needs a good 
“gripe” ... and they are “griping” like mad. It has a 
healthy note to it, though. They are acting like G. I.’s in a 
camp that has a bad cook. 


ALL CONTAINERS ARE STANDARDIZED 


The manufacturers have a rough time of it. The gov- 
ernment may direct a manufacturer as to what he should 
do with allocated merchandise. One glass factory produces 
nothing but milk bottles, another must provide window 
panes, a few factories supply medical bottles and bottles 
for other industrial purposes, and finally the cosmetic in- 
dustry . . . gets a little. All the containers are standardized, 
and private molds for the small manufacturer are out of 
the question. It is difficult sliding for the little man who 
depended on pretty packages to sell his wares. Most of the 
difference in the packages today lies in the label that tells 
the brand. The English buying habits are good for estab- 
lished brands. They have a loyalty to the old—a reticence 
to try the new. Most people realize that the containers are 
a lost cause so they look to the contents and buy entirely 
from that angle. They positively do not buy on presenta- 
tion. 

Delivery is grim. One manufacturer who supplies beauty 
parlors with cosmetics and creams told me he ordered 100 
gross of 2 oz. jars in August, 1945, and received 11% gross 
in December, 1946. A year and a half to get your hands 
on a container means you have to be a patient man. In 
December, 1946, he placed another order for 100 gross 
and was cut down to 25 gross. He received 15 gross of this 
by June, 1947. I seem to remember going through a 
similar period in America. 

I was amazed to find the universal acceptance of the 
purple-bluish tone of lipsticks and the general vote in 
favor of the rosy-pinks. I would have believed these 
women would remain with the oranges and the conserva- 
tive red-reds for a long time to come. They seem to find 
the tangerine shades hard to get along with. 

I don’t think England is suffering now. The cold was 
the worst thing they have had to fight yet and they got 
past that. They have incredibly forgotten the “blitz,” but 
they painfully remember the bite of last winter and the 
hunger of heat and light. 

England is in the clutches of a monotonous, inadequate 
diet that has slowed up the people considerably. They are 
“done in” and dissatisfied and some of them are saying so 
very loudly. They are demanding better and more rations 
through such organizations as the British Housewives 
League. 


SHORTAGE OF LABOR 


Then, too, there is a labor shortage that calls for two 
people doing the work that three people would do in nor- 
mal times over here. But the extra drive that is needed in 
order to spread two people over three jobs is missing for 
at least two reasons. First, the people are physically 
apathetic because of their diet deficiencies, and second, 
the fear factor in their job has been removed. They do 
what they think they are able to do at their work. and 
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employers put up with a great deal because in some in- 
stances they cannot dismiss them. 

Everywhere there are gigantic posters and signs asking 
for greater effort . . . one last successful push. The English 
feel that they gave that through those last, lost years and 
they want the government to provide them with the things 
they need now. They are not being noble and don’t pre- 
tend to be. 

The tax on cosmetics would sweep you off your feet. It 
is referred to by people in the industry as a 100 per cent. 
purchase tax and it is most prohibitive. Everything is 30 
per cent more expensive than in America because of the 
purchase tax. Before the war people bought more and used 
more. Now the scarcity angle is acting on the behavior of 
the women. There just isn’t enough of a certain type which 
they would like so they save it and use it sparingly. 

Advertising space shortage would make you weep. They 
tell me it takes six weeks to get a newspaper ad inserted. 
There is practically no advertising; no coherent publicity 
campaign in any direction; no planned, co-ordinated drive 
as before the war. 

It is not too astonishing that this nation of gardeners 
should prefer the floral fragrances in perfumes and 
colognes as they do. They seem to consider heavy scents 
the prelude to a bad headache. Their lavendar is still the 
best in the world, I guess, and easy to get. Then there is 
much of the Violet Water with its background of Devon- 
shire violets and also the fragrance of English Rose. Even 
I can taste spring again when I smell that. The perfume 
trade is picking up quite quickly. During the war there 
was quite a bit of research done here when England was 
cut off from France. They have made strides . . . but fixa- 
tives are still their big problem. The bases are of good 
materials but they are not too plentiful. Essential oils have 
improved on a large scale but they are very expensive in 
relation to their worth. Some are made in England— 
some are imported. 

The English are upset about some of the things that have 
been written about them in the States. They don’t like to 
read that they are going down for the third time because it 
isn’t helping them to recover any faster and it isn’t making 
them Anglo-American to the core either. I guess no one 
wants to know that his alleged death rattles are heard 
across an ocean. Actually, I don’t think disintegration is 
imminent. There isn’t too much wrong here that crates 
of oranges a day wouldn’t help. 

Mary Brown 


Penicillin in Cosmetics Banned 


A ban on penicillin in cosmetics has been initiated by 
the British Government whose Penicillin Bill had its sec- 
ond reading in the House of Commons on June 9th. Al- 
most unanimous opinion urges the prevention of the use 
of penicillin in cosmetics, creams, lipsticks, etc. 

The fear presented is, of course, that this drug, which 
proved to be such a success during the war years, may be 
proved ineffective by uncontrolled use, and that uncon- 
trolled exploitation for commercial use should be avoided. 

Speaking in the debate, the Minister of Health said that 
eminent people, including Sir Alexander Fleming, the dis- 
coverer of penicillin, had expressed the opinion that there 
would be grave dangers to the public health if the sub- 
stance were in unrestricted sale and consumption. 
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Four Generations of Perfumers 
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August, 1947 


N February 3, 1823, in a New Hampshire house of 
simple beauty, a son was born to Abner and Mercy 
Child Palmer. He was christened Solon Palmer. 

Young Solon, inquiring of mind, turned to books and on 
reaching maturity, left his ancestral home in New Hamp- 
shire to seek his fortune as a teacher in Cincinnati, Queen 
City of the West. 

On August 13, 1847, he founded his own business and 
began the manufacture and sale of perfumes and othe: 
toilet articles. 

Old maps of Cincinnati show West Fourth Street lined 
with fashionable shops. Number 8 was owned by the 
Presbyterian Church, which had thriftily erected its church 
in the rear of its property, while using the front for com- 
mercial buildings. For No. 8, Solon Palmer paid a monthly 
rental of $16.67. 

At that time, Cincinnati was the gateway through which 
many of the nation’s pioneers passed. Their purchase, for 
themselves and their wives, of Solon Palmer’s New Mown 
Hay, Rose Geranium, Cologne, Lavender, Bear Oil 
Pomade, and Beef Marrow soon had his business thriving. 

As the new firm grew, Solon Palmer was forced to hire 
a “helper” at a salary of $3.00 per week, and soon moved 
to larger quarters. In fact, a series of moves ensued, until 
the business was finally established in a large shop at 36 
West Fourth Street, where it continued to remain during 
Solon Palmer’s Cincinnati days. 

Representatives, or “drummers” as they were then 
known, not only sold Palmer merchandise in the populated 
areas. but moved Westward with the expansion of the 
country. 

For some years, Solon Palmer had been thinking about 
moving to New York City. Great stories had drifted out 
to Cincinnati about the thriving, bustling activity of the 
nation’s busiest sea port. As the business grew, Solon 
Palmer used more and more imported oils and he felt he 
could give his customers better service if he could eliminate 
the long overland freight trip. Eventually, in 1871, he 
made the final decision, leased a building at No. 12 Platt 
Street, and moved the business East. 

Extensive advertising of his products in the fashionable 
journals read by the ladies in those days further estab- 
lished Solon Palmer’s reputation as a leading perfumer. 
Powder was used openly. Palmer’s Lotion was more popu- 


Top: These perfumed cards were distributed in the late 1800's. 

Center: Solon Palmer's quarters at No. 8 West Fourth Street. Bot- 

tom: Solon M. Palmer, Lubin Palmer, and Solon Palmer compare some 

of the products offered by Solon Palmer today with those offered 

during the last 100 years. Mr. Lubin Palmer is president of the com- 

pany; Solon Palmer is treasurer and perfumer; and Solon M. Palmer 
is secretary and sales manager 
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lar than ever and with every bottle the customer received 
a “Pocket Guide and Calls for Square Dances.” 

The United States was one hundred years old in the year 
1876, and in celebration she gave the great birthday party 
known as the Centennial Exhibition in Philadelphia’s Fair- 
mount Park. Among the visitors were Solon Palmer and 
his young son, Eddy, who had been working with him for 
nearly a year. Upon their return, they brought back the 
finest and most modern soap manufacturing equipment, 
made especially for the Fair by the biggest manufacturer 
in France. Within two years druggists were featuring over 
30 kinds of soap, scented with Palmer perfumes. To our 
current merchandising methods it seems strange, but at 
that time women brought their own perfume bottles to be 
filled from the druggist’s bulk containers. 

About this time rouge was beginning to be used with a 
certain amount of discretion. Solon Palmer quickly read 
the signs and offered his Balm of Roses. The most popular 
of his wares, however, other than perfumes, were hair 
preparations. Self-respecting men appeared in public only 
after generously applying hair grease. A company adver- 
tisement hit the correct note when it said, “no king could 
be crowned without being anointed.” 

By 1879 the firm had again outgrown its quarters and 
another move was made, this time to 376 Pearl Street. The 
building was taken over in its entirety. The new location 
was almost in the shadow of the Brooklyn Bridge, and 
Solon Palmer was comfortably settled in time to celebrate 
the Bridge Opening Ceremonies with a party held on the 
roof. 

Fairs were the order of the day, and Solon Palmer ex- 
hibited in many of them. In 1884 New Orleans had an 
especially colorful fair known as the “World Industrial 
and Cotton Centennial.” One of the sensations of the fair 
was Solon Palmer’s Fountain of Perfume where ladies 
could gather to dabble their handkerchiefs in the fragrance. 

It was in 1892 that Solon Palmer decided to take his 
son Eddy into partnership. The business was by that time 
one of the largest of its kind in the world. 

In 1903, the elder Solon Palmer died after 56 years of 
active management of the House of Palmer. His business 
had grown with the country, to become a truly important 
factor in our conception of gracious living. A few years 
later, Eddy Palmer took his two sons into the business; 
Lubin in 1906 and Solon in 1912. Eddy Palmer died in 
1934, and in the same year Solon Maxfield Palmer, son 
of Lubin and great grandson of the founder of the House 
of Palmer, entered the’ firm. ; 

Once more, growth has dictated a new location for the 
firm. Last month Solon Palmer found it advisable to move 
to new quarters. The firm is now located at 39 Division 
Street, Newark, N. J. 

With each new forward step in the last hundred years of 
American history, the House of Palmer has suited the 
mood of the nation with new perfumes (over one hundred 
have been created to date) and toiletries. Today, Palmer’s 
Ascot Toiletries for men and Palmer’s Brocade, Lavender 
and Dress Parade for women, together with their compli- 


menting soaps, colognes and powders, are carrying on the 
Palmer tradition of excellence. 


Top: Floral Toilet Water packages of the 1880's and 1890's. Center: 
Liquid powder and cake make-up of 75 years ago. Bottom: These dis- 
pensing bottles were familiar in 1887 


& Essential Oil Review 


August, 1947 


151 





Bermuda Flower Oils 


by Dr. J. J. Martinat 


In approaching this subject I am well aware that my 
friends in the trade and especially my French friends, long 
experienced in the cultivation and extraction of the 
“Plantes a Parfums,” might feel that “Bermuda is not a 
place where an essential oil industry could really be estab- 
lished; it is a fancy; Bermuda is too small anyway to be 
able to even mark a passing stage in this industry—more- 
over, so much inherited knowledge and experience are 
required.” 

This is not written to challenge anyone; it is with a 
feeling of mtodesty, and I wish to pay a sincere tribute to 
the French who have established and maintained unchal- 
lenged for so long this splendid industry in the Southern 
region of France, with Grasse as the capital of floral oil 
industry. There are two main reasons for that; the situa- 
tion of the Grasse region in relation to the rest of the 
world certainly offers unparalleled advantages and the 
skillful art of the French minds concentrated there for so 
long with such lofty sentiments of pride, have made it an 
achievement short of marvelous. 

Aside from that, the French themselves have tried, and 
succeeded in many instances, to extend the production of 
flower oil products in other parts of the Mediterranean 
littoral. To be fair, it must be said that they also have 
attempted it in this part of the world and the first knowl- 
edge and equipment brought to Bermuda were supplied by 
one of the most important houses of Grasse. Yet, I am 
sure that they have not really believed in the possibility 
of successfully carrying on, in this hemisphere, in a com- 
mercial way the cultivation of the more essential perfume 
flowers and the extraction of their true odoriferous prin- 
ciples with the highly technical equipment and the scientific 
skill that are required. 

However, this was started by the far-sighted and indus- 
trious people of Bermuda. After difficult experiences over 
long periods of time and after having passed through 
vicissitudes inherent in this particular business especially 
to newcomers, success is coming to them. One of the most 
important obstacles was the stationing of the large Allied 
forces there during the war which brought operations of 
the factory to a complete standstill. All these obstacles, 
however, have not deterred this pioneer work and now that 
the preliminary stage of experiments has passed, activity 
has been completely resumed and an essential oil business 
is now being established on a permanent, progressive busi- 
ness basis. 

In Bermuda there are being cultivated and extracted 
flower oils which may well measure up to the best produced 
anywhere. One, so far unknown in France, is Easter lily 
absolute oil. Others, although bearing the same names, 
differ much as to their true character. For instance, 
jonquille, jasmin, and gardenia are unique in their top 
note odor. For that reason those absolutes from flowers 
will not be in direct competition with French products. 
They are different and will have a different appeal to the 
manufacturers of finished perfumes. It is well known that 
many factors influence the characteristic odor of flowers: 
the nature of the soil with the kind of fertilizer used, the 
intensity of the sun’s rays; the wind and the climatic and 
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atmospheric conditions prevailing in any particular part of 
the world. 

It is my belief that with the scientific progress that could 
be applied in the treatment of the flowers and plants that 
already grow in Bermuda or of those that could be im- 
ported and cultivated in this part of the world, new and 
very interesting developments in the art of obtaining 
natural expensive basic materials will be established and 
perfected. 


Oil of Citronella 


The U. S. Agricultural Attache in Guatemala has been 
receiving a surprisingly large number of inquiries as to 
sources of citronella planting stock, and requests for in- 
formation on cultural and processing methods. Citronella 
acreage is expanding, and many new growers are entering 
the field. Heretofore expansions in acreage has been 
rendered difficult by the scarcity of planting materials. 
Some foresighted individuals have planted fields for the 
sole purpose of selling citronella planting stock at rather 
high prices. 

The National School of Agriculture in Guatemala re- 
cently presented a short course in agriculture for 120 small 
farmers. It is possible that through such efforts the culti- 
vation of essential oil-bearing plants might be expanded. 
Citronella and lemon grass could be developed by small- 
scale producers for cash and soil-erosion purposes. 

Agricultural research is being carried on in Guatemala 
both by private and foreign agencies. 

Ceylon’s exports of citronella oil during the first quarter 
of 1947 increased to 314,330 pounds valued at 1,794,614 
rupees, as compared with 193,840 pounds valued at 1,717,- 
544 rupees in the preceding quarter. 

Imports of citronella oil into the United Kingdom from 
Ceylon during the first quarter of 1947 declined to 41,769 
pounds valued at 239,711 rupees as compared with 80,129 
pounds valued at 964,817 rupees in the preceding quarter. 

Exports of citronella from Ceylon to the United States 
and British India in the March quarter of 1947 showed 
the largest increases, whereas exports to the United King- 
dom were reduced to approximately one-half of the total 
in the preceding quarter. Private British firms reportedly 
were opposed to the high prices formerly paid for the oil 
by the Ministry of Food.—Foreign Commerce. 


Book Review 


INTERNATIONAL WORLD WHO’S WHO, G. G. Samp- 
son, Editor. 1176 pages, 6 x 9 inches, cloth covers. Ameri- 
can Universities Medical Research Publications, Inc., 1947, 
price $18.50. 


Over 8700 concise biographies of leaders in industry, 
finance, science, the professions, etc., are given in the first 
United States edition of this work. The work has been 
brought up to date and achievement in various fields 
of endeavor was the sole criterion for each listing 
the publishers emphasize. The volume makes a handy and 
useful reference work. The publishers also recently pub- 
lished International Who’s Who in World Medicine, a vol- 


ume of 750 pages listing 6500 names and brief biographies. 
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Short Adages 


by R. O’MATTICK 


E had heard some time ago that 
Dr. Rowmateral, in addition to 
his long list of attainments as a 
master-perfumer, chemist, inventor, 
explorer and whatnot, is an accom- 
plished musician, playing the piano, 
flute, oboe and bassoon. But we were 
totally unaware of his fine voice un- 
til we dropped into his laboratory 
the other day and heard him sing. 
He had just perfected a remarkable 
process for producing a vapor with a 
wonderful perfume but unfortunately has not found any 
method for making it lasting. This did not seem at all to 
discourage him, as almost nothing does, and there he was 
singing merrily all three parts at once of an old English 
round: 
“Man’s life’s a vapor full of woes 
He cuts a caper and down he goes 
Down, down, down he goes, etc.” 


t ee a 


Our-own-private-market report Department: Reports 
recently received that firms who are still in business and 
minding their own business are selling perfumes, toilet- 
water, cosmetics, here and there, though not to the extent 
they did a year or so ago. They do not see the end of the 
world in sight and know that many people still feel the 


same way. Also, Christmas will be here on December 25 


and many of our friends are making plans to make up 
packages for the Holiday Season. Once in a while some- 
body runs short of some material and the telephone’s bell 
tingle is the preliminary signal for an order instead of a 
complaint or a tale of woe. 


t % ve 


We don't like Boosters who just boost and boost with- 
out rhyme or reason but perpetual pessimists are even a 
worse tribe. Statistics at best can be misleading and quite 
often are a meaningless jumble of figures and meaningless 
curves that go up and..down and around, sometimes in 
smooth curves which show rough going and othertimes 
in jagged peaks and breaks that look like the mountain 
scenery in one of those mystery movies. But what are the 
signposts for the rest of this turbulent year of 1947? One 
is the Fifth Annual Chicago Toilet Goods Show which will 
be held at the Palmer House from September 7 to Sep- 
tember 13. Advance reports, unadorned by booster or 
statistics, indicate that it will be an excellent show, full of 
vigor and ideas and activities. Sand L. Wood and Pat 
Chouli have already made every kind of reservation im- 
aginable for this event, including their favorite corner spot 
at the famous Bar of the Palmer House. 


tt x” % 


Another signpost is the Nineteenth Annual Toiletries 
Show which will be held at the Parker House in Boston 
from August 11 to 20. This also promises to be an excit- 
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“Hi-Ya—Mudder!" 


ing event and Sand L. Wood and Pat Chouli have already 
made every reservation imaginable, including their favor- 
ite corner spot at the famous Bar of the Parker House. 
There will be shows in other parts of the country and 
there will be orders and business and reorders and as 
long as women like perfumes and toilet-waters and use 
lipsticks and creams and deodorants and all those other 
products that our readers make, buy, sell, distribute, ex- 
port, import and think up and design, Pat Chouli and 
Sand L. Wood and thousands of their cronies, friends, 
competitors, enemies, customers and helpers will always 
have enough for a drink. 


* * a 


And since this Journal is rightfully and officially 
called THE AMERICAN PERFUMER AND ESSENTIAL OIL 
Review let us not forget about the Essential Oils and 
Aromatics that go into the flavoring channels. People are 
still eating candy and cake and drinking soft drinks and 
cordials. Ice Cream and Pickles and Pies and Sauces are 
still in existence! Sooner or later the phone will ring, too, 
for the fellows that are waiting for orders in this direc- 
tion! We will not attempt to list all the Candy Shows and 
Confectioners’ Conventions and Food Shows that are to 
take place from now to the end of the year. There are 
too many to enumerate. But Sand L. Wood and Pat 
Chouli have decided to attend as many of them as they 
possibly can without trying to be in New Orleans and in 
St. Louis at one and the same time. For one thing, they 
have already reserved their favorite corner at their favorite 
bar in Atlantic City for the American Bottlers of Carbon- 
ated Beverages Convention and Exposition in November— 
the first such event to be held in six long years. 


* * * 


Yes sir, with all these conventions and shows and expo- 
sitions coming, business will be done, if by no one else 
at least by the hotels! And some of this money spent is 
bound to trickle, we hope, back to the purses of our read- 
ers because a hotel which gets all that gold as the result 
of a show or a convention is bound to increase its quar- 
terly dividends and as a result the stockholders will buy 
their wives and daughters and girl friends at least one 
extra bottle of perfume or cologne and perhaps a lipstick 
or compact thrown in for good measure. 
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oots Perfumery s10Nc in 4 Classroom 


A true knowledge of the nomenclature of our industry and 


business relations dealing with these materials could be 


EDWARD SAGARIN* 


poe many years, at Columbia University College of 

Pharmacy, there has been a course in perfumery and 
perfume materials, under the direction of Dr. Curt P. 
Wimmer. 

During these years. the course attracted considerable 
attention. From almost every essential oil and aromatic 
chemical company in and around New York, one or more 
persons attended the course and, likewise. many students 
came from the makers of the best-known finished perfumes. 

Dr. Wimmer having recently become professor emeritus, 


and 


having retired from all active teaching duties, the 
writer was invited to take over this course. This change 
brings forward the question of the value of formal college 
education in such a subject as perfumery, which in the last 
analysis is an art acquired through many years of pains- 
taking work. 


CAN PERFUMERY BE TAUGHT? 


“Can perfumery be taught?” Our experience would in- 
dicate that there is a vast storehouse of knowledge. in- 
valuable to anyone who deals with the raw materials of 
perfumery or with the final product, and that this informa- 
tion can be systematized for the benefit of the student and 
ultimately of the industry. We say the industry, because 
by and large it will prove valuable to the entire field to have 
additional knowledge at the fingertips of those who today 
may be buying or selling these products. and tomorrow 
will be the industry’s leaders. 

The information that is given to these students at Colum- 
bia University—and to our knowledge. it is the only 
course of its type in the United States—is all to be found 
in the standard textbooks and in various magazine articles. 
There is none of it, we dare say, that the studious young 
worker could not dig out for himself, whether it be from 
the books of Gildemeister. Poucher, Pary, or Naves, to 
mention only a few of the most helpful, or from the dusty 
shelves of a French perfumery journal of a generation ago. 

Under these circumstances, why give a course in the 
subject? What special value is the classroom, if the books 
which are in the libraries of most of the firms of the indus- 
try contain the information that is to be transmitted to the 
student ? 

The course in perfumery plays the réle of finding this 
material from its many different sources—sources that are 
scattered, hidden, frequently untranslated, and always sur- 
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taught in the classroom 


rounded by a tremendous amount of other information 
which could only serve to confuse and bewilder the be- 
ginner. 

But the réle of the university is more than that. Here 
the material is arranged in a systematic fashion, and pre- 
sented in a manner that no one book has done. Finally, 
the student in perfumery has the same advantage over his 
colleague who would learn from a book only, that is at- 
tained by a student in any other subject, in that the lan- 
guage of the classroom, the exchange of questions, and the 
simplicity of explanations, all facilitate a ready absorption 


of the knowledge. 


RAW MATERIALS OF PERFUMERY 

What knowledge is it that the students are obtaining? 
Our aim. for one thing. is to acquaint them with the raw 
materials of perfumery—what they are. where they come 
from. how they are produced, how they differ from each 
other. This does not mean that we state: “The specific 
gravity of oil of citronella Java is from 0.885 to 0.901 at 
15 deg. C., and its optical rotation is up to —4 deg.” 

Such detailed information can hardly be remembered, 
would have little meaning in relationship to the data being 
offered, and would be readily available in any number of 
textbooks and handbooks. 

Let us examine. on the other hand. what our aim has 
been, in the lectures on essential oils, to take one example. 
We are interested in a close examination of the definitions 
that have been offered of an essential oil; a study of the 
derivation and usefulness of such synonyms as volatile oils 
and ethereal oils; and a differentiation between essential 
oils and flower oils. 

Then, having learned what essential oils are, we proceed 
to the purposes of the oil in plant life, to the distribution 
of the oil in the parts of the plant, and the internal and 
external conditions that affect the quality and quantity of 
a given oil. Finally, we examine the frequently encoun- 
tered chemical constituents of large numbers of essential 
oils. explain the complex mixture that any one essential oil 
must be. and go into a simple explanation of terpenes and 
oxygenated terpenes. their relation to isoprene, and their 
importance in the field of perfumery. 

When, in a similar way, we examine synthetic aromatic 
chemicals, balsams and resins, animal fixatives, and dis- 
cuss the major methods of essential oil and flower oil pro- 
duction—distillation. enfleurage, maceration, volatile sol- 
vent extraction and expression—then we have armed the 
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student with the beginnings of a working knowledge of the 


history. culture and technological background of his 
industry. 

It is in this way that one can truly understand the mean- 
better 


ing of the nomenclature of our industry. and be 


equipped in all business relationships. 


OLFACTORY MEMORY, RECOGNITION AND ANALYSIS 
While this is taking place in the lecture room. there is a 
systematization in the training of olfactory memory. olfac- 


The laboratory 
work starts with a simple distribution of samples of a few 


tory recognition. and olfactory analysis. 


common perfume and flavor ingredients. and each in- 
gredient is discussed as it is distributed and smelled. 

Week by week. as new perfume raw material samples are 
distributed, there are tests in the recognition of the odors 
that the students have had before. Finally. mixtures are 
prepared, at first containing only two ingredients in equal 
proportion, and they are studied in an effort to recognize 
the individual ingredients in such mixtures. 


In this manner, the student is not only being trained 
to recognize individual ingredients as they come off the 
blotter in a mixture, but there is a sharp observation of 
the change that takes place when such mixtures are made. 
Two pleasant and rather attractive raw materials can 
blend together in a harsh and unattractive fashion, just as 
surely as the opposite takes place. 

As time goes on, our mixtures become more complex, 
several ingredients are added, some of them in only small 
quantities. The trairiee then proceeds not only to discuss 
the mixture, but to attempt a cuplication. 

This training. likewise. it cannot be denied, is obtainable 
in any laboratory of any house in our industry, but the 
classroom offers it a systematization and a discipline that 
is difficult to impose upon oneself. 

Finished perfumers will not come forth out of this class- 
room, but we are confident that there will be men and 
women equipped with a knowledge of their industry and 
of the materials it buys, makes. uses and sells, and with the 
beginnings of a familiarity in their odors. 


Technical Abstracts from Scientific Literature 


Perfumes of the phenolic type. Perfumery Essential Oil 
Record, 34 (1943), 307. In a British patent specification 
the gradual maturing by the carbon dioxide of the air of 
phenolic type perfumes in soaps is claimed. The odor of 
face powder by similar odoriferous substances may. it is 
added, be released as the carbon dioxide in a crowded 
room increases. (Through J.A.Ph.A., 33, 245. 1944.) 


Perspiration Inhibiting Composition. U. S. 2.236.387. 
Perspiration inhibiting composition comprising a non- 
toxic water soluble protein coagulating metallic salt of a 
strong acid and a neutral water soluble amino compound 
taken from the group consisting of the aliphatic amides 
and the aliphatic amino acids and having at least one in- 
tact. reactive amino group. 


Preliminary observations on the healing properties of 
vitamin F (linoleic and linolenic acids) in cutaneous lesions. 
Fonseca Ribeiro and Laerte M. Guimaraes. Rev. faculdade 


med. vet., Univ. Sao Paulo (Brasil 2, No. 2. 41-3. 1942.) 
The ethyl esters of linoleic and linolenic acids mixed either 
with zinc oxide and talcum, or in equal proportions with a 
tincture of benzoin, stimulate wound healing and scar-tissue 
formation in cutaneous lesions. (Through C. A. 38, 4983, 
1944.) 


Mange Remedy. Canadian 397,591. Mange remedy com- 
prising an aqueous emulsion the dispersed phase of which 
contains tetraethyl thiuram monosulfide dissolved in a 
vegetable oil in proportions of substantially 1:1 and the 
emulsifying agent of which is solubilized casein in an 
amount sufficient to produce stable emulsion, said emulsion 
containing as a wetting agent a salt of a sulfate of a higher 
aliphatic alcohol containing more than seven carbon atoms 
and water so proportioned that when the emulsion is ap- 
plied to a hairy portion of an animal it freely penetrates 
to the skin without depositing excessive and undesirable 
amounts of oil on the hair. 
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Extraction of unsaponifiable matters from dry-saponified 
wool grease soap. British 553,322. For the purposé of 
facilitating the efficient extraction of unsaponifiable mat- 
ters from dry-saponified wool grease soap, produced ac- 
cording to the process described in British 470,715 (C. A., 
32, 1506), the soap in its molten state, at about 500 deg. 
F., is spread in a thin sheet formation and rapidly cooled 
so that it is rendered tough and plastic at a temperature of 
about 200 deg. F. The product so formed is then milled. 


Quantitative Determination of Mixtures of Methyl Viny: 
Ketone and Diacetyl. A Dropping Mercury Electrode 
Method. Ellis I. Fulmer, John J. Kolfenbach and L. A. 
Underkofler. Chemistry Department, Iowa State College, 
Ames, Iowa. Ind. & Eng. Chem. Anal. Ed., 16, 469, 1944. 
A dropping mercury electrode method has been described 
for determination of methyl vinyl ketone alone and in 
mixtures with methyl vinyl carbinol and methyl ethyl 
ketone and diacetyl alone and in mixtures with methyl 
vinyl ketone and methyl ethyl ketone. 


Natural antioxidants. C. R. Thompson and H. Steenbock. 
Arch. Biochem. 4, 15-23, 1944. The manometric method 
was used in a study of the oxygen uptake with soybean oil, 
cottonseed oil, lard and oleo oil. Removal of the naturally 
occurring Antioxidants in the oils by adsorption on acti- 
vated alumina reduced the induction period from about 
100 hours to 9,19,40, and 50 respectively. Addition of 
2 to 4 gramma of alpha-tocopherol to the alumina-treated 
oils increased the induction periods to 50 and 100 hours, 
respectively, with the plant and animal fats. Addition of 
beta-carotene to the alumina-treated fats shortened the in- 
duction periods and increased the rate of oxygen uptake. 
Alpha-tocopherol counteracted the effect of beta-carotene. 
Ethyl oleate when treated in the manner indicated, behaved 
like the animal fats, ethyl linoleate behaved like the plant 
fats. C. R. Thompson and H. Steenbock. (Through Soap, 
21, No. 1 57, 1944.) 
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COTY: Coty “Summer Shades” is presented in an attrac 
tive new plastic package which includes “Airspun’’ powder 
and harmonizing dry rouge and lipstick in a handy plastic 


tandem clip 


MARK CROSS: Mark Cross’ line of men’s products, Cr 
Country, is attractively packaged in simply designed bottles 
with black plastic caps. The labels of each of the four prepa- 
rations are of a different color. The background for 
labels is y, with gold embossed borders and b 


lettering 


VICTORIA: Packaged in black and gold b 
and wrapped in brilliant cerise and black, 
lime and black stripes, the smart new 
holds a bottle of each, Et Cetera and 


ersa cologne 


VICTORIA 
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KEMPTON PAINE: A new 
filled with Anacachio Mist Bubbl 
troduced by Kempton P 
Loveliness”’ is individually 
selections include pa 


vory and green 


CIRO: Four fragrances of 
are now presented in bottles w 
The molten gla ss bottles h 


complete the theme 
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STYLED 


FOR SALES 


WRITE TODAY . . . tell us the nature of 
your product and the sizes in which it is” 
packed . . . and let us send samples of appro- 
priate stock designs. Or, if you use bottles or jars in 
large quantities, talk with us about creating a special 
design for your exclusive use. Drop us a line today. 
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MARYLAND GLASS CORPORATION, BALTIMORE 30, MARYLAND 
CHICAGO: Berman Bros., Inc., 1501 Laflin St... . CINCINNATI: J. E. McLaughlin, 
401 Lock St. . . . JERSEY CITY: Maryland Glass Corp., 50 Journal Sq. 
KANSAS CITY: Aller Todd, 1101 Mulberry St. ... MEMPHIS: S.. Walter Scott, 
608 McCall Bidg. . . . ST. LOUIS: H. A. Baumstark, 4030 Chouteau Ave. .. . 
SAN FRANCISCO: Owens-Illinois Glass Co., Pacific Coast Division, 320 California St. 
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romatic and Terpene Acetates 


These substances are often used to 


give floral notes to and act as modi- 


fiers of many flavor compositions 


MORRIS B. JACOBS, Ph.D.* 


PEENTION was made in a previous article to the group- 

ing of the acetate esters into aliphatic, aromatic, and 
terpene acetates. The aliphatic acetates and cyclohexyl 
acetate were described in that article and it was pointed 
eut that they are often used as major components, if the 
volume or weight they comprise in a formulation is taken 
into consideration. The role that the aromatic and terpene 
acetates play is different, for while they are seldom used 
in bulk in flavor compositions, nevertheless they form an 
important part in the formulations in which they are used. 


AROMATIC ACETATES 


The aromatic acetates are powerful flavoring and per- 
fume materials. In general, for flavor use they are used as 
modifiers and they must be used sparingly. 

Benzyl acetate, CH;COOCH2CgHs, is a colorless liquid 
of high volatility. It has a flavor resembling apple and 
pear, a bitter, burning taste, and a marked jasmine-like 
odor. It boils at about 215 deg. C., has a density of 1.057- 
1.061, and has a refractive index of 1.5232. This ester is 
miscible with alcohol and is practically insoluble in water. 
One volume is soluble in an equal volume of 80 per cent 
alcohol. Benzyl acetate is one of the most widely used 
synthetic components of jasmine perfumes. It is also used 
in other floral compositions such as gardenia, hyacinth, 
lilac, and lily of the valley. It is a fairly common compo- 
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Brooklyn. 
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nent of flavors and among those in which it is used are 
apple, apricot, plum, quince, and particularly berry flavors. 

Tolyl acetate, CHz;COOCgH,CHs, is a colorless to pale 
yellow liquid which boils at about 210 deg. C. and has a 
specific gravity of 1.052-1.055. It is very soluble in 95, 
90, and 80 per cent alcohol, and is insoluble in water. 
This ester has a heavy odor and somewhat sweet taste 
with a flavor resembling honey.* While it is used in per- 
fumes as a modifier in lilac and jasmine perfume its use 
in flavors is limited principally to honey-type formulations. 

Styrallyl acetate, CH;COOCH(CH;)C,sH;, also known 
under the names of Gardeniol, gardenia ester, and methyl 
phenyl carbinyl acetate, is a colorless volatile liquid, which 
hoils at about 214-217 deg. C., and has a density of 1.03- 
1.05. This ester has an astringent, bitter taste, a plum 
flavor, and as one would gather from its synonyms, a 
sharp, powerful gardenia odor. It is very soluble in 95, 
90, and 80 per cent alcohol and is insoluble in water. It 
has found some use for blending in a number of flavors 
such as apple, apricot, plum, and berry flavors. In per- 
fumery it is used mainly in gardenia and lily of the valley 
compositions but is used as a modifier in many floral-type 
perfumes. 


Phenethyl acetate, CH;COOCH.2CH2CoH;, possibly more 
commonly known as (-phenylethyl acetate and sometimes 
as benzyl carbinyl acetate, is a colorless, volatile liquid 
which boils at about 232 deg. C., and has a specific grav- 
ity of 1.037-1.038. This ester has a pronounced fruity 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and <oality technical resources which nearly 
200 years of outstanding leadership > in the World's Essential Oil and 


Aromatic industries have made > Dae available to the House of CHIRIS. 
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115 EAST 23rd STREET, NEW YORK 
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odor resembling peach and apricot with a green, rose-like 
note. It has in common with other phenethyl compounds 
a honey flavor, and its taste is somewhat sweet and insipid. 
As one would gather from its odor, this compound is use- 
ful in peach flavors, particularly in combination with 
ethyl methylphenylglycidate, so-called Aldehyde Cig and 
js preferred over methyl heptine carbonate for this pur- 
pose. It is very soluble in 95, 90. and 80 per cent alcohol 
and is insoluble in water. In addition to peach, apricot, 
and honey flavors, phenethyl acetate has been suggested 
for apple, orange and strawberry compositions but in all 
formulations, it must be used sparingly. The principal 
perfumes in which it is employed as a general modifier are 
hyacinth, rose, jasmine, and other floral compositions. 

Dimethyl phenethyl carbinyl acetate, CH;COOC(CHs) o- 
CH.CH2CgH;, phenylethyl dimethyl carbinyl acetate is a 
liquid which boils at 222 deg. C. 
0.983. It has a strawberry flavor, a bitter taste and a 
jasmine odor. It has been recommended in small amounts 
for incorporation into berry flavor formulations. 


Hydrocinnamyl acetate, CHaCOOCHsCH2CH.CeH;. or 


phenylpropyl acetate as it is very commonly called, is a 


and has a density of 


liquid boiling at 244-245 deg. C. having a specific gravity 
of 1.019. This 
mignonette which is also akin to the odor of linalyl acetate. 
It has a gooseberry flavor and a bitter-sweet taste. This 


ester has a flowery odor resembling 


ester is very soluble in 95 per cent alcohol; it is soluble 
in 70 per cent alcohol in the ratio 1:2 and it is insoluble 
in water. It has been used principally for berry flavors. 
Cinnamyl acetate, CH;COOCHsCH:CHC,H;, or styryl 
262 deg. C. 
specific gravity of 1.048-1.056. It has an odor with a 
hyacinth-like note and is also of a fruity character. This 


Cin- 


acetate is a liquid boiling at and having a 


ester has a pineapple flavor and a sweetish taste. 
namyl acetate is very soluble in 95 per cent alcohol; one 
volume of the ester is soluble in an equal volume of 80 per 
cent alcohol; and it is insoluble in water. It probably 
can be used in fruit flavors of the apple. apricot. peach. and 


pineapple group. 


TERPENE ACETATES 


The terpene acetates are used in flavoring formulations 
to give the preparations a floral note. They have found 
much greater use in perfumery than in flavors but their 
They must be 
used very sparingly, otherwise their presence will over 
whelm, the flavor note desired. 

Geranyl acetate, CHsCOOC,9H;; is a colorless. volatile 
liquid which boils about 242 deg. C.. has a density of 
0.914-0.918, and a refractive index of 1.462-1.464. It has 


a fragrant odor resembling linalyl acetate with a fruity 
note. 


use for the latter is not to be minimized. 


It has a gooseberry aroma and an insipid taste. 


The ester is very soluble in 95 and 90 per cent alcohol but 
is almost insoluble in water. 


Geranyl acetate has rela- 
tively wide application in flavor compositions in both fruit 
types like apple, apricot, banana, and peach; and in berry 
types like currant, gooseberry, and raspberry. In_per- 
fumes it is mainly used in lavender, jasmine. and rose but 
can be employed for other floral perfumes. 

Linalyl acetate, CHg,COOC,oH;;. is a colorless. volatile 
liquid, which boils at 220 deg. C.. has a specific gravity 
of 0.900-0.913, and a refractive index of 1.4460. It is very 
soluble in 95, 90, and 80 per cent alcohol and is almost 
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Linalyl acetate has a bergamot odor, 
a gooseberry flavor, and a tart, sweet taste. This ester 
has been recommended for blending in formulations like 
It is used mainly in per- 
fumery blending well with gardenia, jasmine, and syringea 
but is also used in many floral and oriental type composi- 
tions and in eau de Cologne. 

Rhodinyl acetate is a liquid which boils at 110-120 deg. 
C. under reduced pressure of 10 mm. Hg; it has a specific. 
gravity of 0.878-0-900. This mixture has a raspberry flavor, 
a bitter taste and an agreeable fruity odor. It is very 
soluble in alcohol. This ester, too, has its main employ- 
ment in perfumery, nevertheless it has found use in berry 
flavors, principally strawberry and raspberry. 


insoluble in water. 


gooseberry, pear, and peach. 


Citronellyl acetate, CHz,COOC, Hi», is a colorless to pale 
yellow, volatile liquid which boils at about 240 deg. C, has 
a specific gravity of 0.892-0.902, and a refractive index of 
1.445-1.449. This ester has a fruity and flowery odor re- 
sembling bergamot pear and lavender. It has an apricot 
It is very soluble in 95 and 90 
Among the 
flavors for which it has been suggested are apricot, pear, 


avor and a sweetish taste. 
fi 1 tish tast 
per cent alcohol and is insoluble in water. 


and quince; among the perfumes, it is used mainly in 
wild rose types. 

Veryl acetate, CHs;COOC,oH;;. is a colorless to pale yel- 
low volatile liquid which boils under reduced pressure at 
134 deg. C. and has a specific gravity of 1.20. The ester has 
a floral odor resembling bergamot and orange blossom, 
a raspberry aroma, and a tart sweet taste. It is soluble 
in alcohol and insoluble in water. Neryl acetate has found 
some application in raspberry flavors and in perfumery is 
used in artificial jasmine and neroli oils. 

Terpinyl acetate, CHz,COOC,9Hi;, is a colorless liquid of 
medium volatility. It boils in the range of 220-225 deg. C., 
has a specific gravity of 0.989-0.993, an optical rotation of 
of 1.464-1.465. The ester is very soluble in 95, 90, and 
80 per cent alcohol and is insoluble in water. Terpinyl 
acetate has a marked bergamot and lavender odor, an al- 
mond flavor, and a sweet taste. In flavors it is used main- 
ly for shading purposes in such types as almond, apricot, 
cherry, and plum; in perfumery it is used as a modifier 
in eau de Cologne and lavender types. 

Bornyl acetate, CHz;COOC,9H,;7, is a colorless, crystal- 
line solid with a low melting point of 28-29 deg. C. The 
liquid boils at about 223-226 deg. C., is relatively volatile, 
has a specific gravity of 0.989-0.993, an optical rotation of 

39 to —37 deg.. and a refractive index of 1.4655 to 1.4665. 
it is very soluble in 95, 90, and 80 per cent alcohol and is 
insoluble in water. Bornyl acetate has a characteristic pine 
needle odor and as a flavor is used mainly in medicinal 
preparations. 

Isobornyl acetate, CHz;COOC, Hi, is a tolorless liquid 
which boils at about 225 deg. C. It is very soluble in 95, 
90, and 80 per cent alcohol and is insoluble in water. 
This ester also has a characteristic pine needle odor and 
is used in preparations analogous to those in which its 
isomer is employed. 

Menthyl acetate, CHz,COOCioHi9, is a colorless liquid 
which boils at 227-228 deg. C., has a specific gravity of 
0.919-0.929, a refractive index of 1.4468, and an optical 
rotation of —79.4 deg. It is very soluble in alcohol and 
is slightly soluble in water. This ester has a peppermint- 
caraway aroma, a peppermint odor, and a bitter-sweet 
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‘ Va La a 
Lets talk scents 


Your products are as successful as the scents 


you use. Use good scents. Depend on Norda. 


Norda makes good scents. Rely on Norda 
for quality odors and essences that will im- 
prove your present products, or help you create 
those finer colognes, perfumes, soaps, cos- 


metics, or whatever you may be planning. 


Please tell us how we can help you. Right 


away! Write today for samples! 


Norda Essential Oil and Chemical Company, Inc. 
601 West 26th Street, New York 1, N. Y. 
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taste. Menthyl acetate has been employed in artificial pep- 


permint and caraway oi!s ani {Livers 

Santalyl acetate, CH;,COOC,;H2s, is a liquid which 
boils in the range 308-317 deg. C. 
0.888-0.990. 
and a sandalwood odor with a fruity note. 


and has a density of 
It has an apricot flavor, a bitter-sweet taste, 
Santalyl ace- 
tate has been suggested for incorporation in apricot, 
pineapple, and peach formulations for shading purposes. 

Guaiyl acetate, CH;COOC,;He; is a colorless liquid with 
a density of 0.988. It has a current aroma, a tart sweet 
taste, and a tea rose odor. The ester is very soluble in 
95, 90, and 80 per cent alcohol and is insoluble in water. 
It has also been sugested for shading apricot, currant, 
pineapple, and raspberry flavors. 


Flavored Notes 


From time to time I have stressed the need of uniform 
nomenclature for flavor components. A point in order 
was raised by a reader concerning the naming of isoamyl 
compounds. Many are called amyl compounds. The same 
is true of the isovalerates; many of these are simply 
termed valerates. The difficulty arises with the isopropyl 
and isobutyl compounds, These are not the same as the 


n-butyl and n-propyl isomeric compounds. 
~ + * 


A query was received concerning a supplier of dike- 
tone compounds used for butter flavors. Some firms sup- 
plying diacetyl also supply the diketone homologues of 
this substance. 


* * ve 


Occasionally queries are received concerning suppliers 
of various flavor compounds not commonly listed in com- 
mercial catalogues but which are given in flavor formula- 
tions found in the literature. Who makes or can supply: 

1, 2, 4-trimethoxy-5-propenylbenzene (Asaron) 

Tetrahydrogeraniol 

Farnesol 

Anisyl formate 

Butyl naphthyl ether 


© * o 


If you have a flavor component you would like to have 


listed, let us know.—M. B. J. 


Dominica’s Vanilla Industry 


During the past five years the vanilla industry has be- 
come important in Dominica (Windward Islands) and the 
Dominica Vanilla Growers Association, in its annual re- 
port for 1946, looks forward to increasing output and con- 
tinuing good prices in the United States market. The price 
paid locally in May for this commodity was BWI $1 per 
pound. (BWI $1.18 = US$1.) It is expected that the 
1947 output will be equal to that of 1946. 


Dominica’s exports of vanilla in 1946 to the end of May 
amounted to 34,588 pounds, valued at BWI $241,690, 
compared with 53,239 pounds, valued at BWI $352,545 in 
the corresponding period of 1945. Exports in 1944 totaled 
90,833 pounds, valued at BWI $328,315 and, in 1943, 28.- 
206 pounds, valued at BWI $190,628.—Foreign Com- 


merce. 
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Book Review 


SYNTHETIC FOOD ADJUNCTS, by Morris B. Jacobs. 
325 pages, illustrated and indexed, 6 x 9 inches. D. Van 
Nostrand Co., 1946, price $5.50. 


If not the first, this book is one of the first on the sub- 
ject of flavors published in this country. Quoting from the 
author’s preface “Though many color and flavor composi- 
tions are detailed in this text, it is not intended that this 
book be used as a formulary,” describes it best. Yet in 
spite of the author’s avowed intentions, this book can and 
will be used as a formulary . . . at least as an experimental 
formulary .. . a basis for further development. 

The book is divided into 12 parts starting with an intro- 
duction to foods and food adjuncts, going through to the 
vitamins in the last chapter. From the flavoring point of 
view, an unusually important part of the book is the 
cppendix starting on page 289 through 321 wherein many 
formulas for different kinds of flavors are suggested. 

The chapters are well handled. A valuable inclusion is 
the taste sensation of countless chemical compounds where 
the odor and taste are not always identical. It is this basic 
type of data that is so lacking in the flavoring industry. 
In another chapter, the author shows how to form a “neu- 
tral ester mixture base” from four different compounds. 
This ester mixture serves as a diluent or as a supplement. 
Thus by adding ethyl butyrate to it, an apricot ester mix- 
ture is formed, and so on. That is basic information and 
therefore most valuable. It is probably known to old timers 
in the flavor industry, but it is not common knowledge. 

It would be impossible to expect to find mentioned the 
countless organic chemicals of potential or actual flavor 
value. The only one this reviewer did not see mentioned was 
cinnamyl anthranilate, valuable in certain places where a 
grape flavor is desired. Admittedly, this item is not an 
article of commerce. 

No doubt, the author will expand the section showing 
the solubility of flavoring compounds in propylene glycol, 
considerable data on which was recently published in THE 
\MERICAN PERFUMER and elsewhere. 

There is a question in this reviewer’s mind regarding the 
propriety of including the chapters on preservatives and 
stabilizers as well as the one on vitamins. While the sub- 
jects bear on the title of “Synthetic Food Adjuncts,” they 
seem out of place when considered with the excellent data 
on flavoring and its uses. Instead, the author might sub- 
stitute chapters showing how the flavor formulas would 
vary when the compound is intended for use say in ice 
cream, hard candy, creams and foodstuffs. 


These personal observations are not intended to mean 
or imply that the book is not well done. No sir! It is one 
of the best on the subject if not the best because the author 
starts with fundamentals and builds up from there. His 
professional and academic background have taught the 
author that people want to know “why” such and so is done, 
and once taught why, they can then go on their own. 


So, if you are in the food or flavor business, you can’t 
afford to be without this book. It deals with the theory of 
taste and flavor, then follows up with data on the properties 
of the individual synthetic ingredients used in flavoring and 
methods of combining them together. 


The book is clearly printed, carefully proof-read and 
well bound.—M. G. deN. 
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Odor in Flavor 


The usefulness of a system of analysis and 


classification of flavor odors is presented 


by the author 


E. C. CROCKER* 


gr LeVORING materials are used to produce subjective 
effects: stimulation of the senses of taste and smell, and 
also to some extent, that of feeling. The most difficult 
sensations to describe are those of odor, yet these are of 
the greatest practical importance. Up to the present, there 
has been no description of odors except in terms of other 
odors. Effective work with this arrangement presupposes 
a wide experience and a fine odor memory. This is an 
opportunity to point out the usefulness of a system of odor 
analysis and classification. 


FLAVOR ODORS 


The odor part of a flavor may be readily observable, as 
with fruity or spicy flavors, vanilla, coffee, or freshly- 
popped corn. Not all flavor odors are that aggressive, how- 
ever, but still they contribute in useful degree to the plea- 
sure of eating. The odor of nuts, of bread, or even of 
butter, as examples, may have to be sniffed hard to be de- 
iected at all by the nose, yet in normal eating these odors 
are released in the warmth of the mouth and travel to the 
smelling area, becoming quite important. Whether flavor 
odors are weak or powerful, ephemeral or lasting, they 
have the ability to stimulate the sense of smell; therefore 
it is desirable to be able to describe and define them. 

So far as is known, in this largely unexplored field, all 
persons that have any sense of smell have approximately 
the same kinds of odor sensations as all other persons. 
Some people have keener noses than others for sniffing, 
however. but nearly everyone seems able to perceive the 
odor part of flavor satisfactorily while eating. It appears 
that while most people have a good sense of smell, only a 
relatively few individuals are sufficiently odor-conscious 
and well-trained to make effective use of it. 


ODOR ANALYSIS 

The Crocker-Henderson system of odor analysis operates 
on three assumptions: (1) that the human nose is provided 
with four and only four kinds of odor nerves, (2) that 
every odoriferous substance, sniffed in adequate amount, 
stimulates all four kinds of these nerves simultaneously, to 
the extent characteristic of the substance and of its con- 
centration, and (3) that the odor sensation chord thus 
created by the excitation of the nerve endings is capable 
of producing a distinctive odor impression. These assump- 
tions have not been rigidly proven, it is true, by physiol- 
ogists, but use of the system for a period of over twenty 

*Arthur D. Little, Ine., Cambridac 


From a talk presented before the 
Extract Manufacturers’ Assn 


Mass 


38th annual meeting of the Flavoring 
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years has shown that it is a tool capable of defining other- 
wise abstract and intangible odors. 

The four postulated components of odor are: 

l. Fragrance, the element of sweetness prominent in 
flowers, in wintergreen and in musk. It is not synonymous 
with “flowery,” for flower odors have all four components 
as do any other odors. 

2. Acidity, the element of sour sharpness in odors, 
prominent in vinegar but also in camphor. Acidity is not 
dependent upon hydrogen ions, for odor “acidity” is also 
pronounced in the alkali ammonia, as well as in formalde- 
hvde and other neutral substances. 

3. Burntness, the element prominent in creosote and 
other tarry and burnt materials, but also prominent in the 
odor of animals, including the skunk. 

4. Caprylicness, or goatiness, the odor element promi- 
nent in rancid odors, kerosene, formaldehyde and stenches 
in general. 

Each odor component is easily recognizable in about 
eight degrees of intensity. In “odor sets,” each of the 
eight intensity degrees is represented by a standard sub- 
stance selected as not apt to change much in that com- 
ponent on aging. Each odor standard has, of course, values 
of all four odor components, but for comparison pur- 
poses, is used only for its indicated value of the specific 
component. The human capacity for odor analysis is so 
extraordinarily great that it is no trouble for most people 
to match odors, one component at a time. 

A few examples of odor numbers are 7221 for vanillin, 
made from cloves, 7515 for coumarin, 5636 for gum cam- 
phor and 8775 for oil of true cinnamon. Flower odors are 
7 or 8 in fragrant, 5, 6 or 7 in acid; 3, 4 or 5 in burnt; 
and 4, 5 or 6 in caprylic. The burnt and caprylic values 
are especially important in defining the character of par- 
ticular flowers, as 44 for carnation, 35 for orange blos- 
soms, 24 for lilac, 33 for lily, 35 for hyacinth and 45 for 
rose. Likewise, for the spices, as 54 for nutmeg, 75 for 
cinnamon and 65 for clove. 

So important are the burnt and caprylic values, when 
working with the highly fragrant flowery and spicy odors, 
that these values may be used alone, plotted in appropriate 
spaces on a simple diagram, such as Chart 1. This par- 
ticular chart was produced by odor-numbering more than a 
hundred selected interesting odors, of all types. 

The technique used for preparation of the chart is de- 
scribed here in some detail. 

First. the whole odor number was determined for each 
substance, working with an odor set. Next equal degrees 
of each component were checked against each other to be 
sure that they all belonged together. Thus all compounds 
having 8 fragrant were checked one against the other to 
be sure that all were definitely 8, this procedure was re- 
peated for eaeh degree of fragrant, then acid, burnt, and 
caprylic. As a final stage. the bottles of the various sub- 
stances were placed on a space diagram laid out on @ 
table, burnt vs. caprylic, like that of the chart for further 
checking. 


ODOR VALUES 


The odor values were derived by three individuals. In 
general each person worked alone with the standards as 
reference. and wrote down his findings on the bottle label. 
In every stage of the work when disagreement between 
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New Dye Method For 
Testing Cotton Fiber 
Maturity Is Developed 


A differential dyeing procedure 
demonstrates the maturity of cotton fibers has 
been developed in this country, it 
nounced recently. The method is based on 
the facts that mature cotton fibers are thick 
walled and immature ones thin-walled, and 
that thick- and thin-walled fibers take the 
same dyes differently and also take different 
dyes. The test is said to be made easily on un 


4 Monthly 


whi h 


Was an 


processed cotton lint in laboratory or dye 
house. 

A mixture of dyes of contrasting red 
and green, and of different dyeing properties, 
is used with a standard method of dyeing. The 
thick-walled, or mature, fibers dye definitely 
red, whereas the thin-walled fibers, commonly 
called immature, dye a distinct As a 
result, differentiation is easy. 

The may be used to test the 
of fiber development on seed, for comparing 
commercial cottons of different growth varie 
ties, or to indicate to cotton mills certain lots 
of cotton which require special care. 


colors, 


ereen, 


test progress 


Copies of Illustrated 
U.S.I. Booklet Available 


An interesting 48-page booklet en 
titled, “U.S.L. in the World of Chemis 
try.” describing the use of U.S.I 
cals in modern industry is now available. 

Full pictures and charts 
how solvents, alcohols, resins and other 
chemical building blocks are utilized 
in the everyday commodities of 
merce. Copies may be obtained by writ 
ing to the New York office of U.S.L. 
your letterhead. 


. chemi 


color show 


com- 


on 


New Method Slashes 
Moisture Assay Time 


A method for the determination of moisture 
in certain bituminous mixtures which slashes 
almost three standard 
time has been developed by a 
government bureau. 

In this test, samples of a bituminous mix- 
ture are shaken with Solox, U.S.L.’s proprie- 
tary alcohol-type miscible 
in water. The resulting effect is manifested 
by a change in gravity of the 
solution which may be determined by a sen- 
sitive hydrometer. Previously prepared curves 
are consulted to obtain the 
of the bituminous mixture, Accuracy is usu- 
ally plus or minus .1 to .3 per cent when the 
original material contains 4 per cent moisture 
or Time of analysis is stated to be 20 
minutes or less, compared with 2 to 3 hours 
by conventional methods. 

Solox is one of the most 
widely used of all solvents. It 
ever increasing market 
for innumerable 
faster and better 


hours from analysis 


mid-western 


solvent, which is 


Solox-water 


moisture value 


versatile and 
is finding an 
as a general solvent 
industrial purposes. It has 
solvent power than com- 
pletely denatured alcohol, mild 
residual odor, and is available 
any manufacturing ot lawful 
with only 


has a 
readily 
other 
minor restrictions, 


non- 
for 


purpose 





Series for Chemists and Executives of the Solvents and Chemical Consuming Industries 


x 1947 


U.S.I. Boosts Diethyl Oxalate, 


Diethyl Carbonate Production 


Move is Made to Meet Increasing Demands for These Versatile 
Chemicals in Lacquer Formulations and Organic Syntheses 


Requirements for diethyl carbonate and diethyl oxalate, increasing steadily 
since the end of World War II, have made it necessary for U.S.I. to step up pro- 
duction of these versatile chemicals and to put plans into operation for expanding 


New 


‘Process Will | 


Claims 


Develop Film in 15 Seconds 


\ high-speed process for developing photo 
graphic film that makes it possible to project 
an image 15 seconds after a 
picture is taken was announced recently. 

The exposed film is treated with hot solu 
tions a special processing cup which re 
stricts the liquids to a small circular area on 
the film. The process is carried out at approxi- 
mately 60°C., development requiring only 
three to four seconds and fixing six. The spent 
solutions are quickly removed by suction, and 
the nearly-dry developed and fixed film is fed 
into the projection system where an air-pres- 
sure gate completes the drying, cools the film, 
and holds it flat while it is being projected. 

If it is desired to project a positive rather 
than a negative, a strong dichromate bleach 
is used in place of the fixing bath, and reversal 
can be achieved in less than 10 
In a typical machine, the film is 
through a series of tanks containing 
developing, rinsing, fixing, and washing solu- 
tions at a uniform rate so that a given portion 
of film remains in each bath about 5 seconds. 
Drying requires about 15 seconds. Total pro- 
cessing requires about 35 seconds and yields 
image quality comparable to that obtained in 
normal motion picture processing machines 
in 35 or more minutes. 


on a screen only 


in 


processing 
se onds. 


drawn 
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its manufacturing facilities. Diethyl carbonate 
is used in special-purpose lacquers and as ¢ 
raw material for a wide variety of organic 
. Diethyl oxalate has found its great 
est in organic syntheses, but it 
employed today to extend and replace nitro- 


use also is 


solvents. 


Diethyl Carbonate Has Many 
Applications 


Originally used for lacquers which require 
1 pure neutral solvent—lacquer for radio tube 
cathodes is an example diethyl carbonate is 
now employed in many diverse types of or- 
ganic syntheses. These range from manufac- 
ture of comparatively little-known compounds 
such as ammeline (2-hydroxy-4, 6-diamino-1, 3, 
5-triazine), to the preparation of pharmaceu- 
tically-important barbiturates. 

Diethyl carbonate may be employed in 
Claisen condensations to react with esters of 
aliphatic acids, with esters of aryl substituted 
aliphatic acids, and with ketones and cyanide 
derivatives. It may be reacted with a 
Grignard reagent to give the next higher acid, 
and with primary and secondary amines to 
the corresponding substituted ureas. 
Among the other products produced with the 
aid of diethyl carbonate are: sodium ethyl 
carbonate, urethan, urea and carbohydrazide. 

Diethyl carbonate is considered as nearly a 
neutral solvent as it is possible to make. It is 
a medium evaporating solvent, characterized 
by the desirable features of mild odor and 


also 


give 


High fidelity video reproduction is made possible by the new-type television camera said to be 
as sensitive as the human eye. To prevent current leakage, cathodes in the camera tubes are 
impregnated with a lacquer containing diethyl carbonate. 





ADVERTISEMENT—This entire page is a paid advertisement 


August * 


Diethyl Carbonate, 


Diethyl Oxalate 


(Continued from page 1) 


high stability. It is useful wherever a pure 
neutral lacquer solvent is required. 


Diethyl Oxalate is Nitrocellulose Solvent | 


Diethyl oxalate is an excellent solvent for | 


nitrocellulose and has a slow evaporation rate. 
While its applications have previously been 
limited to specialized fields, due to its ten- 
dency to hydrolyze, it is now being used very 
successfully where special care is taken to 
eliminate all possible water from the formula- 
tion. It is recommended that, wherever pos- 
sible, diluents with high aromatic content be 
used, inasmuch as diethyl oxalate has a much 
higher dilution ratio with aromatic hydro- 
carbon diluents than it has with petroleum 
naphthas 

Diethyl oxalate offers many possibilities in 
chemical syntheses. Here are a few typical 
examples: With ethyl acetate in the presence 
of sodium ethoxide (sodium ethylate) it yields 
ethyl sodium oxalacetate. With acetone in the 


| ochelidonic 


jesters of dialkylglycolic 


| With 


presence of sodium ethoxide, it yields xanth 
acid ester (acetone dioxalic 
ester) from which the ethyl ester of cheli 
donic acid may be obtained. Gamma-pyrone 
may in turn be obtained from this latter sub 
stance, 

With zine and alkyl iodides, it gives ethyl 
acid. With sodium 
the alcoholate of ethyl glyoxylate, 
diethyl oxomalonate, ethyl dl-tartate, and the 
ethyl ester of desoxalic acid may be ob- 
tained, and by reacting with phenylhydrazine, 
the phenylhydrazone of ethyl glyoxylate. 

Electrolytic reduction gives ethyl glyoxylate. 
sodium ethoxide and urea, it gives 
parabanic acid (oxalylurea). It is used to 
manufacture phenobarbital. With ortho-nitro 
toluene and sodium ethoxide there results 
ethyl o-nitrophenylpyruvate. By distilling with 
an alcohol other than ethanol, the oxalic ester 
of the alcohol may be obtained through 
alcoholysis 


amalgam, 


HEAVIER POULTRY PRODUCED WITH 


FERMENTATION SOLUBLES 


In raising broilers it is essential to produce 


the maximum quantity of poultry meat at the | 


lowest possible feed cost. Listed below is a 
ration which has been recommended by a lead- 
ing university’s experimental station. It has 
been used with success by feed manufacturers 
and individual farmers. 

580 
300 
200 


Ground yellow corn 
Ground heavy oats 
Wheat middlings 
Wheat bran 250 
Soybean oil meal 200 
Corn gluten meal* . 50 
Alfalfa leaf meal 100 
Meat scraps 100 
Fish meal oi 100 
Manganese sulphate 
Fermentation solubles (80 
riboflavin per gram) 
Dried milk product** 
Ground limestone or oyster shell 
Bonemeal or defluorinated rock 
phosphate 
Salt . 


micrograms 





IN BROILER FEED 


Vitamin A and D feeding oil or its 
equivalent (400 units D per gram) . 1 


*Corn gluten meal or other vegetable pro- 
tein meal such as peanut meal. Additional 
bean meal may be substituted when 
other vegetable protein are not available. 


**U.S.I. manufactures Curbay BG, a dried 
fermentation soluble product which con- 
tains 80 micrograms of riboflavin per 
gram of material. 


soy 


**This may be omitted if riboflavin or ribo- 
flavin substitutes are available. U.S.I. of- 
fers two natural riboflavin products in its 
line: U.S.I. Riboflavin Concentrate No. 85 
(85%) and U.S.I. Riboflavin Mixture 
No. 1 (1 gram per ounce). 


New Seed-Disinfectant 

A new chemical seed-disinfectant, 
control insects that attack seeds in 
has been announced. 


said to 
storage, 
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TECHNICAL DEVELOPMENTS 


Further information on these items 


may be obtained by writing to U.S.I. 
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persons occurred between the findings on a particular sam- 
digits rechecked 
reached as to the proper odor number. 

The substances selected for 


those were until a decision was 


ple, 
this chart include: chemi- 
cals which are sometimes used for flavoring purposes, nat- 
or non-flavoring substances scattered about 
for orientative purposes, to illustrate what odors are to be 
expected in particular areas of the 
stances tested were 


ural flavors, 
These sub- 
of various origins and ages 
necessarily the purest. 


chart. 
and not 
As far as possible, sophisticated or 
“touched-up” preparations were avoided. It is appreciated 
that freshly prepared substances often have different odors 
from the same lots of material normally 
and that there may be 
substance 


aged for use, 


variation in 


obtained from 


samples of the same 


various sources. Furthermore, 


if certain other substances, for example, those acting as 
antioxidants, are present, odor changes may occur at rates 
different from normal. 

In all instances, the odor numbers represented in Chart | 
were observed for full-strength materials. 
therefore, tend to be higher than for 
they appear in great dilution in flavors. 
odor number for of dilution has not been 
worked out as Planck! 


reasoned that for any degree of dilution, 


These numbers, 
the substances as 
The change in 
a given degree 
has 


all digits of an 


yet. However, in Germany, 


odor number should be reduced by the arithmetical 
in the Weber-Fechner law. 
sation is proportional to the logarithm of the stimulus, 
to hold good. That is, if the odor were diluted so 
reduce one digit by one unit, then each of the other three 
digits would also be reduced by one unit. Thus the addi- 
7221, to a perfume should 
add essentially only fragrance and not the distinctive odor 
of vanillin itself, 


same 
amount, which states that sen- 


is 


as to 


tion of mere traces of vanillin. 


since the low acid, burnt and caprylic 
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| CHART I 
BURNT VS CAPRYLIC ODOR NUMBERS| 


“TOF INTEREST TO FLAVORING EXTRACT | 


| 
| ESSENTIAL OLS AND ODOR GHEMICALS 
MANUFACTURERS 


ARTHUR D. LITTLE, INC 
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a 
CAPRYLIC 


digits should become 0 on such dilution. 
“exaltation” 


This type of 
of fragrance is even more pronounced with 
musks and ambergris. 

The great convenience of a single-plane chart to catalog 
the outstanding characteristics of important flavor odors 
outweighs any limitations it may have, and makes possible 
description of odors in terms of numbers, which helps one 
Most of the 
various substances listed on this chart within any given 
box have recognizably similar. However, if the 
fragrant and acid values are not also alike, the odors can 
be distinguished readily. Even where two substances have 
identical numbers using the whole units of the system, they 


to find related or complementary substances. 


odors 


can usually be distinguishe d, since the nose is more exact- 
ing than the eight degrees of the system, especially with 
trained operators. Also, good operators unconsciously take 
advantage of volatility differences the various sub- 
Finally, most flavors are not single pure sub- 
stances, but are mixtures and the 


in 
stances. 
various odor notes are 
detected as the different constituents evaporate, from foods 
or from so-called “blotters.”2 Other odor charts, 
fragrant-acid may also prove useful for certain applica- 
tions. 


such as 


For 
value 
Like- 
in burnt 
or 2 in caprylic, Many other apgilen ations may 
be the In doing work like this 
over any period of time, there gradually develops a feeling 


Odor numbers may be used as inspection criteria. 
example, a really good ethyl alcohol has a caprylic 
of not over 4. No other odor specification is — 
wise, 
9 


vanillins can be specified as not to be over 
and so on. 
system. 


found for odor 


for odor and its possibilities that makes flavor work a 
delight. 


R. Planck, Die Chemie, 5 


Crocker 


7, 154-156, 1944 
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Pa, we present DULCINODOR, a superior sweetener for the 


better type perfumes. 


DULCINODOR has excep- 

Py tional tenacity and fragrance. It 

Hf i fi Va may be used in French type crea- 
tions, floral compounds or as a per- 


fume base by itself where a French 


Ambre note is desired. A sample will be sent upon request. 


We publish a monthly Market Report of current prices of essential oils and 


aromatics. For your copy, please write us today. 


Our Research Laboratory Is At Your Service 


DR. ALEXANDER KATZ & CO. cvowsno soneer, sav reancsco s, cauronst 
; e 948 HOWARD STREET, SAN FRANCISCO 3, CALIFORNIA 


Affiliated with Ritter & Co., established 1876. Plant: Glendale, Calif. 


ESSENTIAL AROMATICS CORP. 304 EAST 23rd STREET, NEW YORK 10, NEW YORK 


’ DALLAS « NEW ORLEANS ¢ SEATTLE © VANCOUVER, B. C. 
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Medicated and Cosmetic 


Soaps 


The composition of medicated and cosmetic soaps and the 


S. ALPERIN 


HE most common superfatting agents are lanolin and 

Vaseline. Percentages up to 2 per cent are practically 
without effect on the lathering properties of soap. Higher 
percentages may reduce the lathering power somewhat, still 
even 4 per cent of lanolin or Vaseline only slightly reduces 
the foam of the soap. 

It is possible to prepare from the lanolin in combination 
with other ingredients a kind of a cold cream with about 
40 per cent water, to mix with this cold cream the perfume 
to be added to the soap, and to add this mixture of cream 
and perfume to the soap during the milling process. Such 
a concentrated lanolin—Vaseline “cold cream” may be pre- 
pared according to the following formulas: 


lanolin 10 parts 
Vaseline 10 parts 
water 10 parts 
The water is slowly added to the melted fat mixture 
(50 deg. C.) and stirred till the cream becomes cold. ‘The 
amount of perfume calculated on the soap is mixed with 
the waxes before the water is added. The resulting creamy 
emulsion may not be completely stable, but this is not of 
great importance so long as it is stable during the time it 
is added to the soap during milling. 
The following is a formula for a more genuine cold 
cream into which the perfume may be added after the 
cream is ready prepared. 


stearic acid 
lanolin anhydrous 
Vaseline (petrolatum) 33 
triethanolamine 
water 


30 parts 
~~" 


6" 
90 " 
*This article is continued from the July issue of THE AMERICAN PeRrFUMER, 
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effects of soap on the skin are presented* 


Melt the stearic acid, lanolin and petrolatum and heai 
to about 70 deg. C. Prepare in a separate kettle a solution 
of the triethanolamine and water, heat to 70 deg. C. and 
add to this the hot molten waxes and fats. Stir vigorously 
until a creamy emulsion is obtained. Continue stirring 
until homogenous and the product has reached the proper 
consistency. 

In contrast to other saponifiable or partly saponifiable 
superfatting agents it is possible to use lanolin in a saponi- 
fied form. Taking into account the saponification value 
of lanolin (ca 97) a pure lanolin soap may be prepared 
with concentrated caustic soda. The resulting soap is soft 
in texture, dark in color, but with only a faint odor. This 
pure lanolin soap is then passed over rollers to be made 
into thin strips or ribbons which are exposed to sunlight 
to bleach them. After three or four days’ exposure they 
are yellow to white in color. From the original lanolin 
about 50 per cent remains as unsaponifiable wool wax al- 
cohols within this soap which may be added to ordinary 
toilet soap during the milling process in percentages of 
about 25-30 per cent. 

Lanolin often forms the basis for compound superfatting 
agents. 


The following formula may serve as an example: 


parts by weight 
Borax 1.70 
Lanolin 18.75 
Boric Acid 1.55 
Water 46.75 
Stearine 18.75 
Casein 12.50 


This superfatting composition may be added in propor- 


tions of 2-4 per cent. 
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Lecithin as a superfatting agent to be added during the 
milling process has much to recommend its use. Lecithin 
in percentage up to 4 per cent does not reduce the lather 
of soap, and its effect on the skin is agreeable. However, 
the question of whether lecithin enhances or prevents ran- 
cidity in soap is not yet answered. 

Superfatted toilet soaps are so mild on the skin that they 
may well be used for preparatory face cleaning before 
the application of cosmetics and for the removal of cos- 
metics from the skin. Thus it is justified to consider a 
properly superfatted toilet soap as a “cosmetic soap.” 


THE GERMICIDAL EFFECT OF SOAP 

Now we have to deal with another aspect of soap, which 
must be considered before going into details about medi- 
cated soaps and similar products. 
effect of soap: 

E. C. McCullogh* in his text on disinfection and sterili- 
zation points out: “The common procedure of washing the 
hands with soap and water is of greatest sanitary sig- 
nificance. A mere estimation of the ability of soap solu- 
tion to kill bacteria does not evaluate the hygienic benefits 
derived from washing the body in soap and water. Bac- 
teria are enmeshed in the soap lather and removed from 
the skin with the rinse water and, since they can no longer 
be a source of danger, it makes little difference whether 
they are dead or alive. A clean skin is able to free itself 
cf many pathogens; a power not shared equally by a dirty 
skin.” 

Soap acts as a germicide as well, but the nature of this 
germicidal action is not yet understood. McCullogh enu- 
merates the following factors which influence the germici- 
dal activity of soaps. (1) the fatty acid radicals present 
in the soap; (2) the state of saturation of the fatty acid 
constituents; (3) the temperature and the concentration 
of the soap solutions when applied to the bacterial cells; 
(4) the amount of foreign matter present. 

Microorganism vary considerably in their resistance to 
the attack of soap. These differences may be due to the 
structure of the cell membranes to prevent the entrance of 
the soap solution into the inner cell. Some observers have 
pointed out that the action of soap is mainly effective on 
the fatty substances in the capsule of certain microor- 
ganism. Research was carried out very early to establish 
what kind of soaps are effective as germicides and against 
what microorganism, but it is impossible to quote from all 
these experimental papers. It seems to be established that 
soap itself has a germicidal effect. However, we would not 
claim that soap is a germicide. To call a substance a 
“germicide,” a stronger germicidal effect in low concen- 
trations and on many kinds of bacteria, etc., is required 
rather than a weak germicidal effect of pure soap solutions. 


It is the germicidal 


But a germicidal effect of general purpose toilet soap 
besides its effect as a “germ remover” 


is seldom required, 
its germ removing effect is generally sufficient. 

It must be mentioned that soaps containing a high per- 
centage of rosin have a relative greater germicidal effect. 
(Soap as an ingredient of disinfectants will be dedlt with 
in the last part of this article.) 


SOAP AS A CARRIER OF SPECIAL INGREDIENTS 


One of the main ingredients added to soap to produce 
‘medicated soaps” is still carbolic acid (phenol). This in 
spite of the fact that as early as 1928, Bettylee Hampil® 
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found that the soap apparently interferes with the action of 
the disinfectant rather than enhances it, as occurs with the 
higher phenols when less than | part of soap is present to 
each part of phenol or cresol. 

We will see later that cresylic acid is a strong disinfec- 
tant in combination with soap, if the proportion of cresylic 
acid to soap is more than 1:1. 

For disinfectant soaps chlorocresol is much more effec- 
tive, e.g., 1-2 per cent to milled soap. 


TI-TREE OIL 


A very strong disinfectant which may be added to soap 
is ti-tree oil. The oil is distilled from Australian ti-tree, 
M.alternifolia, and contains about 50-60 per cent of ter- 
penes, including cineole (up to 8 per cent) and terpineol, 
to which the odor is largely due. It is antiseptic and has 
been advocated as a non-irritant germicide for general and 
surgical use. It has a Rideal Walker Coefficient of 10, but 
there are also less efficient brands on the market. Ti-tree 
oil was found to have the following characteristics®: 

Specific gravity 
Optical rotation 
Refractive index 


Ester No. 
Ester No. after acetylation 


0.8985 to 0.896! 
plus 6, 8 plus 7, 4 
1.4782 to 1.4790 
4 to 7 
80 to 84 

The usual high germicidal potency—coupled with a 
complete absence of toxicity and irritation—is one of the 
oil’s most valuable and individual characteristics. Usually 
2-4 per cent of ti-tree oil is added to the toilet soap. The 
high disinfectant value makes it a favorable addition to 
shampoos. A percentage of 3-4 per cent is sufficient for 
liquid, powdered and paste shampoos. To hard soap, ti- 
tree oil is, as a rule, added in the crutcher, to powdered 
soap in the mixer, and to liquid soap, simply added to the 
ltquid. Occasionally in the last case the percentage of ti- 
tree oil must be lowered in order to assure the clarity of 
the liquid soap. 

Here is a representative formula:‘ 


Oleic acid 

Ti-tree oil 
Coconut fatty acid 
Triethanolamine 
Glycerine 

Water 


ADDITION OF TAR 

The addition of tar to soaps, especially shampoos, is 
very popular. For therapeutic purposes the chief grades 
of tar are coal tar and wood tar, the former being obtained 
by the dry distillation of coal and the latter by dry distilla- 
tion of various woods. Owing to certain unpleasant quali- 
ties of tar (odor, color, skin irritation, etc.) efforts have 
been made to isolate its pure therapeutic constituents and 
thus eliminate unpleasant secondary effects. Efforts made 
to obtain a fairly uniform product (an important point in 
the case of such a widely used medicament as tar, owing 
io the possibility offered of exact dosing) have had a suc- 
cessful outcome in the patented product “Anthrasol” (Ger- 
man Pat. 166.975). Although it has a powerful odor, the 
color is pale and it is therefore suitable for light-colored 
soaps. The product is obtained from coal tar by treatment 
with sulfuric acid and oxidation agents and following dis- 
tillation. 

Tar may be incorporated into the fat charge itself in 
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the case of cold or semi-boiled soaps. Addition of finely 
dispersed tar to liquid shampo ss is often used. 


USE OF SULFUR 


The use of sulfur is highly popular. Sulfur flowers or 
colloidal sulfur are generally used. The sulfur flower may 
either be added to the caustic lye used in making the soap 
or to the soap mass. To prepare colloidal sulfur, use is 
made of potassium sulfide which is dissolved in the mini- 
mum quantity of hot water and added in a proportion not 
exceeding 30 per cent to the hot soap mass. The propor- 
tion of sulfur in ordinary sulfur soaps ranges from 3 to 
10 per cent. Sulfur soaps are frequently prepared in com- 
bination with beta-naphtol. tar, glycerin and camphor. 
They are also frequently superfatted. The action of sulfur 
is weakly reducing and antiparastic, it is especially indi- 
cated to use sulfur containing soaps in skin diseases such 
as acne, seborrhea, etc. Although amorphous and even 
crystalline sulfur is used, colloidal sulfur is more effective. 

An important addition to medicated soap is ichtyol, 
frequently used in combination with sulfur. Ichtyol® is a 
viscous, almost black substance with a disagreeable odor, 
consisting chiefly of the ammonium salts of the sulfonic 
acids of an oil prepared from a bituminous schist. 

It contains not less than 10.5 per cent of organically 
combined sulfur, and sulfur as sulfates is not more than 
one-quarter of the total sulfur. It contains not more than 
50 per cent of water. 

Soluble in water; partly soluble in aleohol (90 per cent) 
and in ether; miscible with glycerin and fixed oils. The 
following formula is given for a milled ichtyol-sulfur soap.” 


Soap chips 28 Ibs. 
Ichtyol 4'/. oz. 
Petrolatum 2 ot. 
Zine oxide 2 oz. 
Flowers of sulfur 2 oe 
Chlorophyll (oil-soluble) I'/y oz. 
Medicated perfume 4 on. 


A very important group of additions to medicated soaps 
are the mercury compounds. Soaps containing mercuric 
iodide are the most common form of mercury soaps and 
go back to an old English patent of Thompson (No. 9,59] 
of 1886). Mercuric iodide is dissolved in a hot aqueous 
solution of potassium iodide to form KoHgl, and the solu- 
tion incorporated with the previously prepared curd soap 
chips. Mercuric chloride, HgCls, is more difficult to incor- 
porate, as this salt may form the mercury fatty acid salt 
in the soap, and the soap is no longer effective. Better 
results are obtained in soap with mercury oxycyanide, Hg 
(CN;HgO). Mercury soap is especially popular as a dis- 
infectant in gynaecology. It is usually applied solid and 
only rarely in the liquid form. The results of experiments 
with mercuric compounds in combination with soap are 
reported in McCulloch text.!° 

The rather unusual effect of soap on the germicidal 
action of mercury was discussed by Hamilton (1920) who 
found that when ad-mixtures of soap and potassium mer- 
curic iodide or the so-called “bi-iodide of mercury” were 
tested on E. Typhosa the soap merely acted as a vehicle, 
but upon Staph. aureus the soap increased the germicidal 
action of dilutions of the mercury approximately three 
times. Hampil (1931) reported that a certain strain of 
Staph. aureus required a 1 : 1000 potassium mercuric 
iodide solution to kill in five minutes, but when 1 per cent 
sodium oleate was present, the organism was killed with a 
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! ; 300,000 mercury solution. Somewhat similar resuits 
were obtained with commercial soaps. 

\ special mercury compound, sodium hydroxymercuri- 
toluate HO HeiChs).CgH;COONa containing 53.5 per 
cent mercury was patented by I. G. Farben Industrie 
(Germ. P. 216.828.233.437) and is suitable for incorpora- 
tion in soap in small percentages (e.g., 0.1 per cent). 

Below is shown a list of some lesser important substances 
used in medicated soaps: 


Ingredient 

8 naphtol 

tannic acid 
eucalyptus oil 
thymol 
carvacrol 

salol 

camphor 
potassium iodide 
resorcin 
menthol” 
salicylic acid 
formaldehyde (40%) 


Percentages commonly used 


Nwwwnu 
>— 
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The addition of camphor to soap (e.g., shaving soap) 
in cold and rough climate has much to recommend it. It 
cives a warm feeling on the skin and thus reduces the 
trauma of cold weather and “after shave.” The opposite 
efiect—namely cooling—is produced by menthol. Some- 
times combinations of menthol and camphor are recom- 
mended as well. Soaps containing camphor and/or men- 
thol have a soothing effect on nervous people suffering 
from headaches. 

Mention must be made of a modern germicide effective 
when 2 per cent is incorporated into toilet soap during the 
milling process. 

The product is marketed by Givaudan-Delawanna, Inc.,’” 
under the name of G-11 and is prepared by condensation 
of two molecules of 2,4,5-trichlorophenol with one mole- 
cule of formaldehyde in presence of concentrated sulfuric 
acid, as shown in the formula below, forming the compound 
Lis-(2-hydroxy -3,5,6-trichloro-phenyl) methane. 


OH OH 
Cl MH H Cl 
HCH O —> 
Cl Cl 
Cl Cl 
OH OH 
Cl CH,— \ Cl 
+ H,O 
Ci Cl 
Cl Cl 


G-11 is a white, crystalline substance, melting at 164- 
165 deg. C. It is practically insoluble in water, but soluble 
in alcohol, acetone and dilute alkalis. 

When tested in the form of its monosodium or potassium 
salt, the compound is strongly bacteriostatic and bacterici- 
dal against Staphylococcus aureus and other gram-positive 
bacteria, but is of considerably lower activity against 
gram-negative microorganisms, such as E. typhosa and E. 
coli. Its phenol coefficient against Staphylococcus aureus 
at 37 deg. C., determined by the Food and Drug Adminis- 
tration method (Circular 198), is approximately 125. .The 
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substance is relatively non-toxic with a minimum lethal 
dose for guinea pigs of about 300 milligrams per kilogram 
body weight. Very extensive research shows that G-11 used 
in a percentage of 2 per cent in milled soap has a strong 
germicidal effect. It is beyond the scope of this article to 
go into details about the best method employed to prove 
the efficiency of a 2 per cent G-11 toilet soap, but the evi- 
dence brought forward by wellknown _bacteriologists'* 
seems to justify the conclusion that the compound G-1L1 is 
a great step forward in the development of a germicidal 
toilet soap useful for the general public and for the medi- 
cal profession as well. 


SOAP AS AN INGREDIENT OF DISINFECTANT LIQUORS 

‘The classical disinfectant soap solution is Liquor Creso- 
lis Saponatus of the USP XII consisting of 
Cresol 500 parts by volume 
Vegetable oil 350 ng 
Potassium hydroxide (of 85 per cent KOH) 72.6 parts by weight 
Alcohol 55 parts by volume 
Distilled water to make 1000 . 

It is permissible to omit the alcohol and to replace 58.08 
parts of KOH (85 per cent) by 37.05 parts sodium hy- 
droxide (Na OH 95 per cent). It is the experience of the 
author that castor oil is a very convenient oil basis. Castor 
oil is almost instantaneously saponified by the cold method 
with the amount of KOH required dissolved in twice its 
weight of distilled or de-ionized water. After saponifica- 
tion is completed (a sample of the soap is clearly soluble 
in hot distilled water), cresol is added and lastly the neces- 
sary amount of distilled water. 

This method is very convenient. After some experience 
is gained, no heating is required. The exothermic process 
of saponification will then suffice. For complete saponi- 
fication of the castor oil. 

As a matter of fact, the product can be manufactured 
on a large scale as well. These cresol solutions with soap 
are often marketed under the name of “Lysol.” The germi- 
cidal value of Lysol also varies according to the particular 
soap used in its preparation. Soaps made from linseed oil 
or castor oil give the highest values, while those made with 
oleic acid give the lowest.'* Other results were obtained by 
T. W. Tilley and J. M. Shaffer using e. tiphosa with the 
Rideal Walker technique at 25 deg. C. The highest phenol 
coefhicient was obtained with coconut oil soaps, the lowest 
with linseed oil and soya bean oil soaps. This contradic- 
tion may be explained either by the fact that different bac- 
teria were used or that different conditions (temperature. 
etc.) cause different results. 

For many purpose disinfectant liquors are prepared 
from pine oil. 

According to Pickett and Schantz!® pine oils are com- 
posed of the following resin constituents: 

x terpineol 50-60 per cent; other terpineols 15-25 per 
cent; borneol 5-10 per cent; fentyl alcohol 5-10 per cent; 
esters 5-10 per cent; ketones and phenols 1-2 per cent. 

Pine oil is a powerful solvent, so that it is possible to 
produce solvent soaps with strong germicidal power. which 
is very practical for hospital laundries. 20 p.c. of pine oil 
to a soft soap base, suitable containing some coconut oil 
as its fat base and some sodium hydroxide together with 
potassium hydroxide as saponification lye to give more 
“body” to the soap, gives a very good germicidal solvent 
soap. 
172 
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Pine oil emulsions—or “soluble pine oil” as these prod- 
ucts are often called—are usually produced on a rosin soap 
basis. 60-70 per cent pine oil, 10-20 per cent rosin soap 
(calculated as anhydrous soap) and not more than 10 per 
cent water are good and efficient disinfectants. The rosin is 
suitably dissolved in 14 of the pine oil used and added at 
about 70 deg. C. to the warm lye. Then the remainder of 
the pine oil is added. Sometimes part of the rosin soap is 
replaced by highly concentrated turkey red oil. 

Here are two formulas for “soluble pine oil.” 


1. pine oil 
rosin (light) 
caustic soda solution 38° Bé. 
water ‘ 
pine oil 
rosin 
caustic soda solution 38° Bé. 
turkey red oil 
water 


The turkey red oil is added after saponification of the 
rosin. The addition of turkey red oil has an advantage in 
that the product is less sensitive to hard water. 

The phenol coefficient of pine oil is between 1.5-4 when 
tested against Ek. typhosa. 

These soluble pine oil emulsions are often replacing cre- 
sol liquors owing to their pleasant odor. 
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Glycerin Output Sets New Record 


N. N. Dalton of the staff of the Association of American 
Soap & Glycerine Producers, Inc., told a recent meeting 
of the American Chemical Society in Kansas City that 
glycerin production in the United States reached an all- 
time high record of 69,000,000 pounds for the first four 
months in 1947, representing an increase of almost 25 per 
cent over the same period of 1946. 


Copra Allocation Changed 


Recommended allocation of copra from the Philippines 
is currently being changed by the International Emer- 
gency Food Council. Tonnage as revised (in oil equivalent) 
is as follows: Metric tons—Australia, 2,000; Austria, 14,- 
000; Belgium, 6,000; Bi-Zonal Germany, 6,000; Canada. 
20.000: Czechoslovakia, 18,000; Colombia, 7,500; Chile. 
1.500; Costa Rica, 1,000; Cuba, 3,500; Denmark, 15,000; 
Ecuador, 1.500: Eire, 4,000: Finland, 5,000; France, 69,- 
000; Greece, 1.000: Haiti, 500: India, 8,000; Italy, 30.- 
000; Mexico, 12,000; Japan, 15,000; Palestine, 8,000; 
Nicaragua, 1,000; Norway, 11,000; Panama, 2,000; Peru, 
2.000; Poland, 19,000: Sweden, 4.800; Switzerland, 11. 
000; Turkey, 3.000; Union of South Africa, 12,000; 
United Kingdom, 22,100; United States, 205,000; Venez- 
uela, 5,000 and Yugoslavia, 5,000. 


The American Perfumer 





by ARNOLD KRUCKMAN 


HE bill H.R. 4352 introduced 

by Congressman Bertrand W. 
Gearhart, of California, if enacted, 
will repeal all retail excise taxes on 
cosmetics, toiletries, and perfumes. 
Like many other members of both 
chambers of the Congress, Con- 
gressman Gearhart has been much 
impressed by the irritation and dis- 
content widespread among the 
people about the excise taxes on so- 
called luxury merchandise, especial- 
ly the products of your industry, 
and the excises on furs, jewelry, 
luggage, telephone calls, club dues, 
transportation, and similar articles 
and services which are intimately 
involved in the daily life of the aver- 
age person. 

The bill drafted by Gearhart is 
taken very seriously in the Capital 
because he is a leading Republican, 
one of the very genuine wheelhorses of the party. He is the 
ranking member of the Ways and Means Committee of the 
House, is the Western member of the Republican Policy 
Committee, and is the senior and dominant Member of 
Congress from California. He is popularly known as “Bud” 
Gearhart, is regarded as one of the foremost lawyers on 
Constitutional law in the Congress, and was one of the 
founders of the American Legion. He was the Member of 
Congress who introduced the bill which was enacted as the 
Federal recognition of November 11 as Armistice Day. 
Gearhart is a direct descendant of the Capt. Gearhart who 
assembled the small boats in which Gen. George Washing- 
ton made the immortal crossing of the icy Delaware River 
on Christmas Eve, which enabled the Revolutionary forces 
to signally defeat the British at Trenton and Princeton. 


EXCISE TAX ON FULLY PROCESSED GOODS 


The Gearhart bill would impose an excise tax on all fully- 
processed goods, at the manufacturers’ level, except on 
food, tobacco, distilled spirits, beer, wines, and electrical 
energy. The present excises on tobacco, distilled spirits, 
heer, wines, and electrical energy would remain in effect. 
The gasoline tax would be increased from 1.5 cents per 
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Bertrand W. Gearhart 


gallon to 2 cents per gallon; levy on 
importers 5 cents per pound tax on 
tea; and levy on importers a tax of 
2 cents per pound on coffee. The 
new law would give the Federal 
Government 47.9 per cent of its 
revenue from taxes, and 
52.1 per cent from excises, estates, 
gifts, customs, and miscellaneous 
sources. The capital gains tax 
would be reduced from 25 per cent 
to 20 per cent; home owners would 
be allowed a tax reduction for de- 
preciation of their dwellings. 


income 


Present income taxes would be 
lowered from the existing range of 
19 per cent to 86.5 per cent to 14 
per cent through 50 per cent. Cor- 
porate income taxes would be low- 
ered from 32.7 per cent to 22.4 per 
cent. He points out that at present 
the Government raises over 80 per 
cent of its total revenue by tax levies on corporate and 
personal sources, while this 80 per cent is exacted solely 
from 40 per cent of the sources of our national ihcome. 

The various cases before the Foreign Trade Commission 
for alleged violation of the Robinson-Patman Act finally 
came to an end with the hearings on the Charles of the 
Ritz, Inc., proceedings, late in July. Clarification of the 
various cases will not be complete until the trade practice 
rules for the cosmetics and toiletries industry are pro- 
mulgated. It now is expected the first draft of these regu- 
lations will not be published by the Federal Trade Com- 
mission until very late in August, and, more likely, not 
until September. The final public hearing is now expected 
to be held late in September, in Washington, D. C. 

One of the last legislative acts of the Congress was to 
freeze the social security payroll tax at 1 per cent for an- 
other two years. If this act had not been passed, the econ- 
omy would have been obliged to produce an additional 
$2,000,000,000 for the payroll taxes. Another interesting 
communication made to the Congress shortly before it 
adjourned was the notification from the San Francisco 
Chamber of Commerce that the third great Toiletries Show 
will be held in that city August 24 to August 30, at the 


dugust, 1947 173 





LABORATOIRE NOEL 


CL AD 


174 August, 1947 





Si. Francis and Sir Francis Drake Hotels. The Show is 
sponsored by California Toiletries Representatives, headed 
by Nate W. Wilson. 

The Department of Commerce has been informed by the 
American Vice Consul, J. William Henry, at Mombasa, 
Kenya Protectorate, in British East Africa, that export 
duties on patchouli oil and on patchouli leaves has been 
reduced to 10 per cent of the f.o.b. price per kilogram, 
which is reported to be the pre-war rate. Production of 
patchouli oil has become one of the prime industries of 
the Colony, since the war. The oil, in 1939 sold for $2.50 
per kilogram; in 1940, $7.40; 1941, it sprang to $10.53. 
In 1942, it dropped to $9.41; and in 1943, to $8.20. Then 
in 1944 it soared to $44.00, and in 1945, to $47.79. Last 
year the fluctuations were even more extraordinary. In 
February, the price was $152.00 per kilogram; in April, 
$167.20; in June, $172.70; and the price remained static in 
july. In October it dropped to $99.00; and in November, 
to $88.00. Two shipments were made to the United States 
early this year. The first was sold at the price of $88.00 
per kilogram, the second at $60.00. Thereafter the price 
dropped rapidly. 

The American Embassy in Cuba reports that mixtures of 
essential oils imported into that country must be supported 
by certificates which show the proportions of natural oils 
and synthetic oils, although it is not required that the exact 
formula be revealed. The certificate also must show where 
the oils originated. The Commercial Attache of the Em- 
bassy made an effort to secure a modification of the regu- 
lation, but found that any change was unfeasible because 
there is higher duty on synthetic oils than on natural oils, 
and that the certification in regard to the country of origin 
is necessary because of the difference in customs tariffs 
for products of most favored nations as differentiated from 
nations not included under preferential tariffs. The ex- 
porter in the United States must provide a sworn statement 
from the manufacturer of the mixture, or 
laboratory where the mixture is produced. 

From Guatemala the Department of Commerce received 
word that 98 per cent of citronella and lemongrass oils pro- 
duced in that country was exported to the United States in 
1946, at the record high price of $3.04 per pound. The 
price in 1945 was $1.15. 

In India, at Mysore, where they produce the famous 
sandalwood oil, a new and very rare aromatic is being 
made of a herb called davana. The oil, still in minimum 
production, sold for $125 to $150 per pound in 1940-41. 
From Reunion, in the Indian Ocean, near North Africa, 
they sent solely to France, during the first three months of 
1947, 9000 net kilograms of geranium oil, valued at 15,- 
482.000 francs; 300 net kilograms of ylang-ylang, valued 
at 457,000 francs; and 3700 net kilograms of vetiver, 
valued at 13,905,000 francs. Ceylon, in the first quarter 
of 1947 shipped 170,000 pounds cinnamon-leaf oil having 
a value of roughly $18,000. 

Perfume production in Peru increased 50 per cent in 
1946. Profits also went up. Import restrictions on raw 
materials have hampered the development of the industry. 
Essential oils, and other materials, are classified as non- 
essential. Canada increased its production of toiletries 
from $19,700,000 in 1945, to $20,000,000 in 1946; ex- 
ports in 1946 had a value of $804,540, and imports. were 
valued at $720,645. The American Consulate General at 
Batavia, in the Dutch East Indies, reports that the produe- 


from the 
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tion of black pepper in the Lampong district has been re- 
duced by 50 per cent. This word came through before the 
present conflict. 

American trademarks, taken over by the Russians in 
German zones, have been offered to American owners by 
the Russians for sizeable sums. The situation is unique, 
hut apparently there is nothing that can be done about 
it. It is expected the same situation may arise in Bul- 
garia, Hungary, Rumania, Yugoslavia, and Austria. In 
this country, under the new trademark law, it is warned 
that owners should carefully check each new dictionary, 
magazine, or medical book, to make certain that a familiar 
trade name is not listed without quotation marks. If the 
name of the article or product appears without the quota- 
tion marks to signify it is a coined trade word, the owners 
of the trade mark should write a letter to the publishers 
warning them of the trespass upon their rights. Otherwise 
they will lose their rights. 

The new Lanham Act, now in authorizes the 
Federal Trade Commission to apply to the Commissioner 
of Patents to cancel the registration of trademarks on the 


force, 


principal register if the marks are deceptive, immoral, or 
scandalous, or which have been obtained fradulently or 
which are in violation of other provisions of the Act. 
Edward W. Thomerson, attorney on the Commission’s legal 
staff, has been appointed assistant general council of the 
new division in charge of trademarks. 


EXPORT AND IMPORT CONTROL 


Export and import controls will continue to be enforced 
through next February 29, and, undoubtedly, thereafter, 
according to the President’s statement. Several types of 
materials important to your industry are covered by the 
controls, especially fats and oils, as well as tins. and other 
materials. 

Greater quantities of blackstrap molasses are expected 
to be available for American production during the latter 
part of this year by reason of more Cuban crops, according 
to Government reports. But even under these prospective 
conditions it is not anticipated that there will be a great 
increase in industrial alcohol, without more corn and other 
grains. The 1948 Cuban sugar crop is expected to be 
equal to the 1946 crop of 6,450,000 short tons. "Heavy 
rains have vastly increased the volume of the anticipated 
yield. Holland’s sugar production is reported to have 
reached pre-war volume of 1,620,000 metric tons. The 
1947 crop is expected to be even greater. The British have 
purchased 50,000 tons Cuban sugar at 5 cents per pound. 
This is assumed to have made the total of British pur- 
chases to date something in excess of 200,000 tons. Con- 
gress is on record with the prediction that sugar will be in 
decided surplus before 1952, when the recently enacted 
law terminates. The Sugar Act of 1948 was passed on the 
last day of the session. Aside from quotas, it established 
an excise tax levied on the processor, approximately equal 
io the benefit payments; the quota for domestic consump- 
tion was fixed at 4,286,000 tons. Domestic beet sugar 
producers are allotted 1,800,000 tons; mainland cane 
sugar, 500,000 tons; Hawaii, 1,052,000 tons; Puerto Rico. 
950,000 tons: Virgin Islands, 6000; the Philippines, 952.- 
000; Cuba will be permitted to supply 98.64 per cent of 
the remainder needed. It is anticipated the basic need will 
be in excess of 7.000.000 tons. Industrial users’ quotas 
have been increased from 75 per cent to 85 per cent. 
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NEW PRODUCTS AND PROCESSES 
Ds. Sel! eee 


New Paint Ingredient 

The Heyden Chemical Corp., New 
York, N. Y., has pioneered in the de- 
velopment of a new chemical, “Pen- 
tek,” which is incorporated in paints, 
enamels, varnishes and similar prod- 
ucts at the time of their manufac- 
ture. It is stated that Pentek im- 
proves wear and mar resistance, gloss 
and color retention, and quick-drying 
properties, as well as giving better 
water and alkali resistance. 


Rubber-Base Enamel 


A new rubber-base enamel has 
been announced by The Wilbur & 
Williams Co. This material combines 
in one coating resistance to fumes 
It is a 
high gloss enamel, available in white, 
black, aluminum, and nine colors. 
While the material is of rubber resin 
base, it is formulated into a highly 
penetrative coating which displaces 


and acid and alkali splashing. 


any moisture on metal, masonry or 
wood surface, and dries in about an 
hour. 


Photo Electric Counter 

The new No. 153 Photo Electric 
Counter, manufactured by the Rip- 
ley Co., is designed to meet a need 
for a compact, easily installed pack- 
aged unit. Light source, phototube 
and counter are built in one housing, 
thereby eliminating long leads and 
unnecessary wiring. The unit oper- 
ates on a 115 volt, 60 cycle current. 
The maximum number of counts be- 


fore returning to 0 is 99,999, 


The relay will carry a load of 3 
amps. continuously for 8 million im- 
pulses. Minimum times for one cycle 
is .08 second or 700 cycles per 
minute. Minimum duration of beam 
interrupting a one inch object .02 
seconds. Minimum light intensity, 
2 ft. candles. Maximum light in- 
tensity for larger. slower moving ob- 


jects is 11% ft. candles. 


Bonding Agent 


The National Adhesive Division of 
National Starch Products, Inc., has 
reported that it has developed an 
agent for bonding vinyl to vinyl. Suc- 
cess is also reported with vinyl ace- 
tate. butyral, chloride and acetate- 
chloride sheetings. 


Electronic Timer 


\ new electronic timer, particularly 
adapted for use with a falling-ball 
viscosimeter in the study of the 
rapidly changing viscosity of an 
opaque fluid, has been designed by 
P. J. Franklin of the National Bureau 
of Standards. The device consists 
of pulse sharpening and trigger cir- 
cuits, and the passage of the ball 
through two coils around the vis- 
cosimeter tube is used to trigger a 
radio frequency oscillator, starting 
and stopping a timing device. 


A New. Chemical 

Pyruvic aldehyde is a new chem- 
ical for the industry now available 
in limited quantities from Carbide 
and Carbon Chemicals Corp., New 


Light source, phototube and counter are built in one unit 
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York, N. Y. Larger scale produc- 
tion is anticipated in the near future. 
Pyruvic aldehyde is shipped as an ap- 
proximately 30 per cent aqueous so- 
lution. which is a_ stable, yellow 
liquid. This compound contains two 
highly reactive carbonyl groups, and 
undergoes most reactions typical of 
aldehydes. 


New Catalogs 


A new industrial chemical price 
list is available from Merck & Co., 
Inc., Rahway, N. J. 


“State and Regional Market Indi- 
cators 1939-1945” is a booklet just 
released by the Department of Com- 
merce. It provides a series of mea- 
sures of the geographic shifts in 
economic activity. Copies may be ob- 
tained from the Superintendent of 
Documents, Government Printing Of- 
fice. Washington 25, D. C., at 20¢ 


each. 


International Wax Refining Corp. 
has issued a booklet stating the char- 
acteristics and uses of a number of 
waxes, 


A new and revised edition of the 
booklet, “Physical Properties of Syn- 
thetic Organic Chemicals,” has just 
been issued by Carbide and Carbon 
Chemicals Corp. This 12 page book- 
let has been designed as a condensed 
guide for users of organic chemicals. 
It contains data on applications and 
physical properties for more than 175 
synthetic chemicals. The 
material is presented in tabular form. 


organic 


“Glycols” is the newest booklet in 
the group series published by Car- 
bide and Carbon Chemicals Corp. It 
in detail the properties 
specifications, and uses, of ethylene 
glycol, diethylene glycol, “Kromfax” 
solvent (thiodiglycol), thiethylene 
glycol, propylene glycol, dipropylene 
glycol and ethylhexanediol. Thirty 
charts are included to give informa- 
tion on physical constants, compara- 
tive evaporation rates, and solubility. 


presents 
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One Matl—serving all three 
—Ssaves your time 


For more than twenty years Carbide and 
Carbon Chemicals Corporation has main- 
tained a staff of technically trained repre- 
sentatives to serve its customers throughout 
the country. Now, more than ever, this 


policy means time and effort saved for you. 


Every Carbide representative is a gradu- 
ate chemist or chemical engineer. This 
basic technical knowledge, plus research 
experience in our laboratories, special 
training in our home office, and practical 
knowledge gained in the field, gives our 
representative the background needed to 
be of assistance to all three, the men in 
your plant, your laboratory, and your 


purchasing department. 


When you have problems involving the 
use, development, or purchase of chemicals, 
call our nearest office and discuss them 
with a Carbide representative. And if you 
would like a copy of our catalog, “Syn- 
thetic Organic Chemicals,” please address 
Department “G-8.” 


Ol ita Um aslilal 1-1 met 


TTL) 


Carbide and Carbon Chemicals, Limited, Toronto 
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A. compendium of significant news and views 


Harold Hutchins says... 


SOMETHING NEW—OR IS IT? 


\ firm doing business in men’s 
toilet goods may be interested in fos- 
tering disposable caps for men, to be 
put on the scalp before trying on hats 
in retail stores. The idea is from 
the fertile imagination of Herman 
Goodman, M.D., with the following 
argument. After all, nearly every 
man today buys a used hat! Of 
course, they do! The hat bought by 
you and me is one worn for some- 
time, however brief, by one or more 
prospective purchasers prior to the 
final sale. The idea advanced will 
(1) Draw attention to a good feature 
on your part. (2) Will detract from 
sales techniques of other firms. (3) 
Will add prestige to your firm. (4) 
Offer a hygienic measure to the fas- 
tidious shopper. (5) Be the basis 
of favorable news and other publicity 
articles. (6) Be a source of revision 
of sanitary codes of health depart- 
ments. (7) Cost little money to ex- 
ploit. (8) Enhance your present ad- 
vertising. (9) Bring more people into 
your store. A manufacturer of men’s 
toiletries who might sponsor this idea 
could supply these disposable caps, 
with some simple advertising matter. 
at cost or less than cost. It would 
be something like the method used 
in selling advertising on match cov- 
ers, according to Dr. Goodman. So, 
here is something new, or is it? 


FORECASTS GOOD SALES 


A recent report published by 
Standard and Poor’s Corp. indicates 
that the business of most leading drug 
manufacturers will be relatively well 
maintained, and drug and cosmetic 
sales are expected to be good. Al- 
though the volume of the more ex- 
pensive cosmetics have declined an 
estimated 25 per cent, and may con- 
tinue depressed, the survey adds, the 
lower and medium priced lines should 
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hold up well. Also, a large foreign 
demand for American drugs and 
chemicals is expected. Foreseeing a 
probable downtrend in commodity 
prices, in the latter half of the year, 
the report predicts “reduction in 
manufacturing from recent 
peaks, and operating spreads for the 
full year should not be down greatly.” 
Sales of razors and razor blades 
probably will decline, according to 
the report. 


costs 


VENDING MACHINE COSMETICS 


\ tremendous boom in vending 
machines, which would dispense 
everything from lipsticks and drug 
sundries to firewood and picnic box 
lunches, is predicted by the Office 
of Small Business. Drug stores which 
close early may find in them a way 
to increase sales. In England, where 
the machines already have a wide- 
spread usage, some drug stores that 
close early 


use these vending ma- 
chines at 


closing time, stationing 
them outside to service the late-com- 
ers with a variety of merchandise 
perfume, lipstick and assorted drug 
sundries, in addition to the usual 
chocolates and jellied candies. 


DENTIFRICES IN A BIG WAY 


An American Home reader-con- 
sumer panel has revealed that large 
size of dentifrices are preferred by 
75 per cent of those reporting. Me- 
dium sizes were favored by 22 per 
cent. 


DRUG STORES PUSH BEAUTY 


Drug stores have made substantial 
gains, in some cases as much as 23 
per cent over a period of the past 6 
years, as the favorite place of pur- 
chase for beauty preparations, it has 
been recently pointed out by a Faw- 
cett Beauty Reader Forum in its 6- 
year summary surveys. 


GOOD READING 


We cannot but help mention the 
two books which the late Victor 
Robinson completed, prior to his so 
untimely death. “Victory Over Pain” 
was one of them—a history of anes- 
thesia, and “White Caps,” the story of 
nursing, was the second. Preparing 
them, to meet a deadline, may have 
hastened the passing of one of the 
few, very full-time professional medi- 
cal historians of the United States. 


INDEPENDENT SALES LEAD 


According to a report issued by 
the Department of Commerce, retail 
drug store sales for 1946 totalled $3,- 
573 billion, representing an 18 per 
cent increase over those of 1945. 
While the increase for the chains was 
the same, independent stores account- 
ed for 76.7 per cent of the volume. 


CONTROLS EXTENDED 


Congress has passed and the Presi- 
dent has approved the Second Decon- 
trol Act of 1947 which, among other 
things, continues all allocation con- 
trols over tin and quinine acquired 
from any government agency. It also 
continues the control over the im- 
ports and exports of fats and oils. 


ONE-LANE TRAFFIC 


The majority of all drug store 
customers, 76 per cent, confine their 
movements to one single traffic lane 
in a drug store, the Colgate-Palmolive- 
Peet Co. has recently ascertained in 
a study of 608 drug stores. Accord- 
ing to Colgate, of 36,416 customers 
checked, 27,588 walked down the 
natural traffic lane in each store. All 
48 States were covered in the survey 
and the actions of 36,416 customers 
were analyzed. The survey findings 
showed that— the natural traffic lane 
is a “jack-pot area” in which addi- 
tional sales may be made. 
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News of Importance to AMERICAN PERFUMERS 
Who Want Success Through Quality 


HENRI ROBERT Inc. 


Distinctive American raw materials for perfumes ... in the French tradition 


39 West 60TH St.. NEW YORK 23, N. Y. 


CABLE ADDRESS HENROBERT TELEPHONE: CIRCLE 5-8521 CODES: A.B.C. 5TH & 6TH EDITION 


* ANNOUNCES - 


He is now the exclusive representative in the Western Hemisphere for: 


LES FILS DE 
JOSEPH ROBERT 


91 RUE DE L’UNIVERSITE 
PARIS VII 


SPECIALISTS IN FLORAL PRODUCTS 
SORA See SYNAROME FROM GRASSE 
snieres (Seine) 
CREATOR OF AMBRAROME, CARDAMINE ESSENTIAL OILS AND ABSOLUTES OF 
AND OTHER VERY MODERN SPECIALTIES EXCEPTIONAL QUALITY MANUFACTURED 
USED IN MANY LEADING SUCCESSES FROM THE PRINCIPLES ESTABLISHED 
DURING THE PAST DECADE tv 1890 By JOSEPH ROBERT 


SARL Capilal delooooce de Francs 


HENRI L. ROBERT 


CREATEUR DE PARFUMS 


WILL PERSONALLY HELP YOU UTILIZE THESE THREE SOURCES OF OUTSTANDING 
RAW MATERIAL AND ENABLE YOU TO DEVELOP MODERN PERFUMES OF BEST 
QUALITY AND HIGHEST SALES APPEAL. 
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news... Harold Hutchins Says... VIEWS 


COSMETIC SALES UP 


Sales of cosmetics and toilet goods 
in 1947 will rise above the total rec- 
ord of 1946, continuing a 10-year 
trend of increases year after year, 
it was recently agreed by a panel of 
experts of the Cosmetic Division of 
the Fashion Group, Inc. There is 
every possible evidence that the 
American cosmetic market has not 
yet reached the end of its absorptive 
capacity. 


WE WONDER 


Do you think the time will ever 
come when the people with the know- 
how in the cosmetic business will see 
eye-to-eye and produce a textbook on 
the subject? We have in mind some- 
thing like the Integrated Practice of 
Medicine, or the Systems, once so 
popular. The works, in other words, 
would cover everything from the raw 
materials to the application. 


THE MALE BEAUTY 


American men spent one-fourth as 
much in 1946 to be handsome as did 
American women to be _ beautiful. 
The results of Eversharp’s survey 
show that the men spent $212 million 
at retail with similar intent. The larg- 
est item, $112.8 million went for 
razors and blades, by 46 million 
shavers. Packaged toiletries for men 
in 1946 totaled $55 million, while 
shaving creams totaled $25 million. 
After-shave lotions amounted to $9 
million, lather brushes hit $6.6 mil- 
lion, taleum was $2.2 million, with 
styptic pencils and razor straps ac- 
counting for another $1 million. 


ULTRASONICS 


High frequency sound vibrations, 
or ultrasonics, are drawing increas- 
ing attention from the manufacturers 
of drugs and cosmetics, as well as 
from other manufacturers for pos- 
sible use in the manufacture of vac- 
cines, soap, glue, ammonia, various 
animal by-products, vegetable oils, 
malt products and surgical equip- 
ment. Bacteria, insects and small 
animals can be killed by application 
of ultrasonic waves. A possible ap- 
plication is the sterilization of liquid 
medicinals without heat. Ultrasonic 
waves can transform immiscible liq- 
uids, such as oils and water, or water 
and mercury, into stable solutions. 


ROTATE MERCHANDISE 


Some products move faster in cer- 
tain locations of stores than in others. 
A rotation of merchandise will un- 
cover these “hot-spots” in a store. 
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Open-displays help with most items 
and prices always should be plainly 
marked on items displayed. There 
are many ways in which a store can 
be rearranged to force store traffic 
past more items and give customers 
more time and space in which to in- 
spect merchandise. Various store 
arrangements should be tried, until 
the most-productive one is found, 
which should be regularly used 
thereafter. 


TEEN-AGE MARKET 


A poll of 33,896 high school stu- 
dents, conducted through more than 
1500 high school newspapers, reveals 
facts concerning their recreation and 
entertainment habits. Eighty-one per 
cent attended movies regularly, 71 
per cent are regular radio program 
listeners, only slightly more than 50 
per cent read for recreation or en- 
tertainment. Important to advertis- 
ers is the fact that 70 per cent of 
those specifying a watch “as some- 
thing they wanted to buy” named a 
brand revealing definite brand con- 
sciousness. The average weekly earn- 
ings for all boys and girls surveyed 
were $3.98 a week. Of those receiv- 
ing a spending allowance, the. boys 
get an average of $2.64 a week and 
the girls receive $2.43. Annually, 
they “spend an average of $7.80 for 
books and magazines, $8.84 for 
candy and peanuts, $27.00 for the 
movies, $9.10 for recordings, and 
$7.80 for soft drinks. 


CALLS FOR MORE RESEARCH 


Intensified research by Sterling 


Drug, Inc., not only to develop new 
products, but also in fields of mar- 
keting, finance foreign trade, man- 
agement and production, was advo- 
cated at the recent annual combined 
meeting ‘of the company’s standing 
committees. James Hill, Jr., presi- 
dent of Sterling, stated that competi- 
tion for the drug sales dollar was 
definitely increasing, while the break- 
even point of business had risen 
considerably. 


FORBIDS COSMETICS IMPORTS 


The Mexican government has tem- 
porarily suspended the importation 
into Mexico of certain goods, includ- 
ing cosmetics, regarded as non-essen- 
tial in order to check the heavy drain 
upon the Mexican reserves of foreign 
exchange by continued heavy im- 
ports. The embargo, reports the Na- 
tional Beauty and Barber Manufac- 
turers Association, covers cosmetics, 
perfumed or non-perfumed, cases or 
sets of all kinds, with perfumery 
articles, even if they contain soaps. 


FIGHT COSMETIC EXCISE TAX 


Rep. Gearhart, Republican of Cali- 
fornia, has introduced H.R. 4287 
which completely repeals the retail- 
ers’ excise tax on cosmetics. The bill 
has been referred to the Ways and 
Means Committee of which Mr. Gear- 
hart is a member. The Committee 
has requested a report on this bill 
from the Treasury Department. The. 
Ways and Means Committee, we are 
informed by Jacob Reck, noted 
Washington cosmetic attorney, will 
return to the Capitol in November to 
slart writing a revision of the tax 
laws and at that time it is expected 
to consider the bill. Last June, we 
are informed, Chairman Knudson is 
reported to have stated that the most 
that could be expected for the cos- 
metic excise tax was a return to the 
prewar rate of 10 per cent. However, 
there is said to be some sentiment 
among Committee members to wipe 
out the entire excise tax on cosmet- 
ics. At the request of the National 
Association of Retail Druggists, Rep. 
Gearhart also has introduced H.R. 
4288, which repeals the retailers’ ex- 
cise tax on cosmetics and substitutes 
for it a manufacturers’ excise tax of 
10 per cent. The bill has been re- 
ferred to the Ways and Means Com- 
mittee, as was done with H.R. 4287. 
If enacted, beauty and barber shops 
would no longer have to file Certifi- 
cates of Purchase for Resale nor 
collect and report the tax. All col- 
lections and reporting would be done 
by the manufacturer or the importer. 
There is reported to be considerable 
sentiment for the manufacturers’ ex- 
cise taxes, since they are easier to 
collect and easier to enforce. The 
druggists, says Counsel Reck, will 

“plug” for this bill, if they cannot 
get a complete elimination of the ex- 
cise tax on cosmetics. 


MORE DOCTORS 


The number of doctors in the 
country increased by 3601 in 1946, 
according to the Journal of the 
Amerioun Medical Association. A 
total of 6959 new doctors were 
licensed during that year; 3358 were 
removed by death or were tempo- 
rarily located in foreign countries. 


NEW SYNTHETIC DETERGENT 


A new synthetic detergent, the re- 
sult of more than four years’ research 
by Monsanto Chemical Co. and the 
Westinghouse Electric Appliance Di- 
vision, has been introduced nation- 
ally for users of automatic home 
washers. The new detergent is 
called “ALL.” It works equally well 
in soft or hard water and requires no 
water softener. 
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Ph. Chaleyer Ine. 


160 EAST 56th STREET—NEW YORK, N. Y. 


PLAZA 3-8618 


PERFUME CREATIONS 
ESSENTIAL OILS 
AROMATICS 


FLAVORS 


SOLE ‘MANUFACTURERS IN THE U.S.A. FOR: 


LABORATOIRES LOUIS BORNAND & CIE., PARIS (FRANCE) 


Creators of French Perfumes 
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news... Harold Hutchins Says... VIEWS 


PLASTICS INDUSTRY TO GROW 


The United States plastics industry 
will continue its phenomenal growth 
for at least another five years, Dr. 
N. N. T. Samaras, director of Mon- 
santo’s plastics research, told the 
XIth International Congress of Pure 
and Applied Chemistry, meeting in 
London, last month. “We can esti- 
mate that at least 50 million dollars 
has been spent in the United States 
on synthetic resin research since 
1939, and the number of technically 
trained specialists engaged in this 
field has trebled in the last eight 
years,” he added. 


NEW TRADE MARK ACT 

The Patent Office is now accepting 
applications for registration under 
the new Trade Mark Act (Lanham 
Act) which became effective July 5. 
Applications that were deposited with 
the Patent Office prior to the effec- 
tive date of the act were given a July 
5, 1947, filing date. The Lanham 
Act provides, among other things, 
the first time that under certain well 
defined conditions, a registered trade 
mark may, after a period of five 
years’ continued use, become incon- 
testable. In other words, after the 
five-year registration period, the reg- 
istration certificate may become con- 
clusive evidence of the registrant’s 
ownership of the mark and of his 
high to its exclusive use. 


MORE ABOUT SANTOCEL 

Chemically, Santocel is 6 per cent 
SiO. (silica) and 94 per cent air. 
Physically, it is a fine, free-flowing 
white powder, or it may be com- 
posed of irregular lumps up to one- 
half inch in diameter. Practically. it 
is reported to be the most efficient 
insulation known, being twice as 
good as other common insulation 
material. It was conceived in 193] 


of Illinois, and was immediately 
acquired by the Monsanto Chemical 
Co. for development principally as 
an insulant. 


ALCOHOL FROM SAWDUST 


Alcohol made from sawdust has 
been developed in the first plant of 
its kind in Springfield, Ore. It’s re- 
ported to be “fit to drink,” but in- 
dustrial users will get it. The process 
is based on a German patent. 


STRAIGHT HAIR 


Eighty per cent of American wo- 
men are born with straight hair, 
according to a survey made by 
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beauty experts. The FWDA News 
Capsule, which reported the study, 
further states that most women want 
curly hair, and that accounts for the 
constant volume in hair waving proc- 
esses and preparations. 


INTRODUCE MINIATURES 

“Schiaparelli Miniatures,” small 
reproductions of Shocking, Sleeping 
and Salut bottles, each containing a 
dram of the perfume, are available 
for immediate delivery. A “Suit 
Yourself” box, holding the three 
Schiaparelli Miniatures, will be ready 
for delivery in September and will 
retail for $8.50. 


LEVER BUYS AYER 

Lever Brothers Co. has acquired 
the entire capital stock of Harriet 
Hubbard Ayer, Inc. A_ subsidiary 
corporation, Harriet Hubbard Ayer 
Laboratories, Inc., also was acquired 
by Lever Brothers. The cosmetic 
company will operate as a separate 
unit from Lever Brothers, under the 
direction of Ralph P. Lewis, formerly 
an executive of Elizabeth Arden, who 
recently resigned his Arden post to 
become president of the new Lever 
Brothers’ acquisition. 


GRANTS TO UNIVERSITIES 


Seven research grants to five dif- 
ferent universities were announced 
recently by Dr. Melville Sahyun, 
vice-president in charge of research 
of the Frederick Stearns & Co., Di- 
vision of Sterling Drug, Inc. The 
grants provide for pharmacological. 
therapeutic, and organic chemistry 
investigations in antispasmodic, anti- 
asthmatic, analeptic, analgesic and 
anesthetic compounds, as well as 
pharmacological research on sympa- 
thomimetic amines. 


PLASTICS MOLDERS GUILD 


Plans for a broader and more com- 
prehensive program were discussed 
at a recent meeting of the Plastics 
Molders Guild at the Hotel Vander- 
bilt in line with its pledge to finer 
public service. These molders look 
at plastics not as an ersatz, or sub- 
stitute for wood, glass, steel, cloth, 
paper and other time-accepted mate- 
rials, but as a substance which has 
a definite part to play in the future 
economics of the country and the 
world. Through comparison of meth- 
ods, techniques and types of plastics 
used, these seven forward-thinking 
molders feel that better plastic prod- 
ucts can be brought to the consumer 
at a fair price. A Seal of Approval, 
denoting performance, integrity and 
economy has been developed by the 
Guild for use by its members. 


TO STUDY NUTRITION 


Four grants-in-aid amounting to 
$32,800 were voted by the National 
Vitamin Foundation, Inc., for nutri- 
tional studies, according to Dr. Rob- 
ert S. Goodhart, scientific director. 
Awards were approved by the Board 
of Governors, of which Dr. Theodore 
G. Klumpp, president of Winthrop 
Chemical Co., Inc., is chairman. Ad- 
ditional financial grants will be an- 
nounced at the Foundation’s semi- 
annual fall meeting. 


FRAGRANT BREEZE HERE AGAIN 


The first shipment of Rigaud’s Un 
Air Enbaume (Fragrant Breeze) re- 
cently arrived via Trans-Atlantic 
plane from France, marking the be- 
ginning of regular shipments to the 
U. S. Because of its 50 rare compo- 
nents, it has taken longer for this 
perfume to return to America. 


POINT-OF-SALE ADS 


Point-of-sale advertising displays 
for five “medicine cabinet special- 
ties” are now being distributed to re- 
tail drug stores by Frederick Stearns 
& Co., Division of Sterling Drug, Inc. 
One three-unit display covers all five 
of the products. 


SHIFTS FINANCIAL UNITS 


Some of the functions of the finan- 
cial offices which Sterling Drug main- 
tains in Wheeling, W. Va., are being 
shifted to the corporation’s head- 
quarters office, 170 Varick Street, 
New York, N. Y., effective about 


Sept. 15. 


REDUCE PERFUME PRICES 

Effective immediately, Dana Per- 
fumes announces a reduction of ap- 
proximately 20 per cent in the whole- 
sale and retail prices of its perfumes 
and colognes. The step is taken, it 
is said, in accord with President 
Truman’s recent statement, among 
others, that lowered prices are neces- 
sary to create consumer buying 
power and effect a sound economy. 
According to the announcement made 
to the trade by J. L. Younghusband, 
head of the firm, it is believed that 
in the case of Dana, it will have a 
marked effect on women purchasers, 
resulting in a greatly increased vol- 
ume for retail stores, as well as for 
manufacturers. Before the adoption 
of the policy, it was presented to 
representative store accounts who 
approved enthusiastically. In spite 
of the fact that costs of raw materi- 
als and production have not nearly 
returned to prewar prices and have 
no prospect of doing so, Dana’s new 
price schedule is now roughly back 
to normal peacetime levels. 
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~ NO TASTE NO ODOR PLENTY OF FOAM 


Modern production methods and close selling margins make it possible for you to buy 
standardized, air-floated POWCO BRAND Pulverized Neutral Soap to suit your needs of better 
quality at a saving. Write today for your generous sample stating the use for which intended. 


John Powell & Co., Ime. + One Park Avenue, New York 16, N. Y. 


184 August, 1947 The American Perfumer 





wews... Harold Hutchins Says... VIEWS 


CAPACITY AUDIENCE 

Over 500 reservations have been 
received for the Annual Board of 
Trade “Business Speaks” Dinner to 
be held in the Grand Ballroom of 
the W aldorf-Astoria Hotel on October 
23. 1947. Earl O. Shreve, president 
of the Chamber of Commerce of the 
United States, will be the chief 
spokesman for business and Mayor 
William O'Dwyer will also be a guest 
of honor and speaker and it is ex- 
pected that the Governor will be 
present or represented. H. L. Brooks, 
president of the Board, explaining 
the purpose of the occasion, stated 
that once a year the “Voice of Busi- 
ness” should be raised, not merely 
through committees, nor selected 
spokesmen, but by businessmen them- 
selves. The Board’s Annual “Busi- 
ness Speaks” Dinner provides such 
an occasion, where executives will 
assemble, and by their presence in- 
dicate that they wish the traditional 
principles of American Private En- 
terprise maintained and defended. 


FISCAL POLICY 


The Congress, through its Ways 
und Means Committee, has entered 
upon a thorough study of Federal 
taxation. The members of this Com- 
mittee are fully aware that the budget 
is the key to tax reduction. The car- 
dinal fiscal requirement is that there 
must be no more additions to the 
public debt because of peacetime 
deficits, and that there must be a 
consistent policy of debt reduction 
through the provision of current 
revenue sufficient to assure a surplus 
for this purpose. Both Federal taxes 
and Federal expenditures. should be 
directly related to the needs of a 
healthy national economy. Tax plan- 
ning must occur within the budget 
framework. 


VARIETY STORE DIRECTORY 


Syndicate Store Merchandiser has 
released the first edition of its new 
all-inclusive Directory of the Variety 
Store Market, comprising seven in- 


dividual lists covering every impor- 
tant phase of business activity in the 
Variety field. Copies are available at 
$7.50, at the publisher’s office. 


NEW HAIR PRICES 


_Joseph Fleischer has created a se- 
ries of “pin-on-girl” hair pieces that 
are said to be pretty as pictures, yet 
popularly priced for the average 
person. For people with serious hair 
problems, after effects of illness. un- 
healthy conditions resulting from 
careless permanents and dyeing, such 
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fashion hair are obviously 
essential, says Mr. Fleischer. But 
this season, above all, they have a 
special style significance that’s part 
of the vogue for short hair, which is 
pretty with sport clothes and casual 
daytime wear, but come evening is 
when “pin-on-girl” pieces are de- 
signed to impart glamour. 


pieces 


“BRIGHT RED" 


Guerlain, Inc., has introduced a 
new shade of lipstick, called “Bright 
Red.” The manufacturer describes it 
as “clear and scintilatting as a gem, 
and as lasting. It matches the yivid- 
ness of a summer’s day, illuminates 
the shadows of night.” Guerlain also 
has introduced a new two-thirds of 
an ounce size of Jicky Perfume, at 
$6.50. It was Jicky that brought 
world-wide renown to the Guerlains, 
now in their third and fourth gen- 
eration. 


DRUG FIELD PROBLEMS 


\ dearth of trained personnel, plus 
the need to. modernize retail drug 
stores, constitute the most serious 
problems facing the pharmaceutical 
industry today, stated E. Allen New- 
comb, executive secretary of the 
National Wholesale Druggists’ Asso- 
ciation, in a recent meeting of 
wholesale druggists from the upper 
Mississippi Valley. meeting at the 
Palmer House in Chicago. Blaming 
the shortsightedness of those who 
did not provide “adequate exemp- 
tions” during the war for young men 
and women studying pharmaceutical 
subjects, the speaker stressed the 
shortage of specialists in this field. 


HAIR WAVE DANGER SLIGHT 


Allergic properties of the thiogly- 
collates are appraised as “low and 
non-existent” by Dr. Carey P. Mce- 
Cord, who has_ recently published 
parts of an extensive investigation of 
hairwaving materials of this type. No 
manipulation of cold wave materials 
likely to occur either in the beauty 
shop or the home would give rise to 
sufficient quantities of hydrogen sul- 
phide to warrant apprehension as to 
systemic disease, is another impor- 
tant conclusion from Dr. McCord’s 
study. 


$3,000,000 LABORATORY 


Construction of a new laboratory 
for the Sterling-Winthrop Institute at 
East Greenbush, N. Y., will start 
immediately, as a result of an agree- 
ment recently reached between The 
Mutual Life Insurance Co. and Ster- 
ling Drug, Inc. The development, 
costing about $3,000,000, will be 
completed within the next 14 months. 


THE WINNERS 


Winners in the Coty Emeraude 
Window Display Contest, in which 
window display directors throughout 
the country competed for more than 
$1,000 in cash prizes, have been an- 
nounced as the following—Leslie D. 
Slack of Wurzburg’s, Grand Rapids, 
Mich., first prize of $500; Elizabeth 
Dowdy of J. N. Adams Co., Niagara | 
Falls. N. Y., second prize of $300; 
Merrill Fenner of H. Liebes & Co., 
San Francisco, Calif., third prize of 
$200. Honorable mention and prizes 
of $50.00 went to Charles Ellis of 
McCurdy & Co. of Rochester, N. Y.; 
Leo Rauch of Buffum’s, Long Beach, 
Calif.; and George M. Allen of 
Kastner-Knott Co., Nashville, Tenn. 


BACK-TO-COLLEGE BAG 


Mary Chess introduces a new Back- 
to-College Bag, made of airplane 
cloth and trimmed in genuine leather, 
which contains seven Mary Chess 
preparations that have been carefully 
selected with an eye toward the 
tastes of this age group. The case, 
complete with products, sells at 


$27.50. 


PURELY PERSONAL 
LILLIAN HENLEY has _ joined 


Dermetics’ staff of beauty consultants 
and will cover the drug and depart- 
ment store field. 


ROBERT P. FRANK has _ been 
named sales manager of the Little 
Rock Division of the Visking Corp., 
manufacturers of Viskon, a non- 
fabric used in machineless 
permanent wave pads. 


M. M. RICKETTS, formerly gen- 
eral sales manager of ethical and 
proprietary operations of William R. 
Warner & Co., has been named vice 
president in charge of sales of Nyal 
Co. and the Jamieson Pharmacal Co., 
both owned by Heyden Chemical 
Corp. 


ROBERT R. ACKLEY has recently 
joined Richard Hudnut as Director 
of Research, according to a recent 
announcement by C. A. Pennock, 
President of Hudnut Sales Co. Mr. 
Ackley was formerly the director of 
the industrial division of the Onyx 
Oil & Chemical Co. He will work 
under the direction of Raymond E. 
teed, Director of all cosmetic re- 
search and development activities of 


the William Warner-Richard Hudnut 
Co. 


FRANK G. McMANN, well known 
in the cosmetic field for the past 25 
years, has joined the Alexandra de 
Markoff sales organization and will 
cover the Middle West territory. 


woven 
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yMMON 
CENTS: 


Most interesting talk these days concerns a Third 
Party. To this observer a Third Party on a national 
basis makes as much sense as giving a third wife to a 
eunuch. ‘ 

Biggest beneficiaries of a Third Party would be 
printers and manufacturers of campaign buttons. The 
nation as a whole would benefit only to the extent of 
learning Henry Wallace’s official status as a Democrat. 

a 


As members of the same party, Wallace and the 
President can’t see eye to eye without spitting. The only 
thing they appear to have in common is a history as 
ex-Vice-Presidents. ‘ 

Ironically, a stronger Third Party could be made up 
of Americans who dislike them both. And we’re even 
exempting Republicans. 


While we’re on the subject of Republicans, their most 
likely candidate for the Presidency seems to be Gov- 
ernor Thomas Dewey. Tom’s chief claims to fame: He 
balanced New York’s budgets: straddled the nation’s 
issues and never vacillated where he could equivocate. 

. 


Dewey has less to say than any Republican since 

Coolidge. And he makes a national tour to say it. 
e 

Senator Taft appears to have eliminated himself as 
a candidate through co-authorship of the Taft-Hartley 
Act. He is now as popular in Labor circles as Ernest 
Bevin in Tel Aviv. " 

Repeatedly irked by both outfits, we can understand 
the temptation to form a Third Party. But in practice 
it figures to be as effective as scissors on a pair of 
pants when a needle and thread are needed. 

. 


Our own industry, of course, will continue to take the 
lofty view of things political: “Comes election time, 
it’s the same old odors with a new packaging job.” 


KELTON 


Cosmetic Company 


230 West 17th Street 
New York 11, N. Y. 


763 So. Los Angeles St. 
Los Angeles 14, Calif. 


Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 
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DCESOUX ... 


PURE, WHITE 
AND UNIFORM 


BECAUSE IT’S 


unbleached 


Still using the same “old fashioned” methods 
proven successful for 95 years. 


That’s how long we’ve been bleaching bees- 
wax since we first began operations in Holland 


in 1852. 


Preference for high quality today is as strong 
as it was then. 


That’s why our customers would not think of 
letting us change production methods to gain 
“speed.” 


This same high quality extends through our 
entire line: 


U.S.P. Pure Sunbleached Beeswax 
U.S.P. Pure Yellow Refined Beeswax 
Ozokerite Ceresine 
Micro Crystalline Petroleum Waxes 
Special Wax Blends 


KOSTER KEUNEN 


Sayville, L. 1., N. Y. Phone: Sayville 400 
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THE ROUND TABLE — 


$50 Million for 


Hair Preparations 


In 1945, Americans spent more 
than $50 million for shampoos, hair 
tonics and related products, accord- 
ing to an article in the July issue of 
Domestic Commerce. A trade break- 
down of the 1945 retail sales places 
shampoos at the top of the list with 
a volume of $29,106.000. Tonics 
come second with sales totaling $20.- 
025,000. Sales of related products 
reached $4,900,000. The 1945 total 
of $54,031,000 compares with $44.- 
421,000 the year before. 


Mexico Bars Toilet 
Goods Imports 


Mexico has suspended the importa- 
tion of toilet goods to halt the drain 
upon its reserve of foreign exchange. 
It is understood that the order is of 
a temporary nature. Even those firms 
who manufacture locally are affected 
as the rate of duty has been increased 
upon essential oils. 


Entomology Fellowship 
To Be Continued 


The continuation of the annual fel- 
lowship in the University of Dela- 
wares Department of.- Entomology 
was announced recently by G. L. 
Schuster, director of the University’s 
Agricultural Experimental Station. 
The fellowship carries a $10.000 
grant. Work on the fellowship, which 
is sponsored by Hercules Powder Co.. 
will be directed by Dr. L. A. Stearns. 


Chemical Engineering Economy 
Course at Brooklyn Polytechnic 


The graduate course “Chemical 
Engineering Economy” will again be 
offered during the first semester at 
the Polytechnic Institute of Brooklyn, 
N. Y. It will consist of a fifteen 
lecture symposium given Wednesday 
evenings from 8:00 to 10:00 P. M. 
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The course will include topics such 
as the preparation of economic sur- 
veys and appraisals; plant location: 
cost analysis and estimates; as well 
as the interrelation between the prob- 
lems of business administration and 
the functions of technical research 
and production. 

The course is under the direction 
of Dr. Robert S. Aries. 


Arch Payne Becomes Sales 
Manager for Florasynth 


Arch Payne has been appointed 
general sales manager of Florasynth 
Laboratories, Inc.,. New York. N. Y. 

Mr. Payne will 
work closely with 
William Lakritz. 
president . 
Charles P. Kra- 
mer, secretary; 
Joseph H. Fein, 
treasurer, and 
David Lakr itz, 
vice-president, re- 
spectively, of the 
organization. He 
eeu will make his 
headquarters in the home office. 

The new general sales manager has 
heen with Florasynth for some time 
in charge of sales and other oper- 
ations in the South and Southwest. 
with offices in Dallas, Texas. It is 
expected that Mr. Payne will begin 
his new operations by sectional meet- 
ings and gradually enlarge these to 
encompass the complete national and 
international activities of Florasynth. 


Ralph Bienfang Contributes 
To Medical Physics 


Ralph Bienfang, professor of phar- 
macy, University of Oklahoma. and 
author of “The Subtle Sense.” has 
been invited by Dr. Otto Glasser. 
Cleveland Clinic, to contribute again 
to Medical Physics, soon to be 
brought out in a second edition by 
Yearbook Publishers, Chicago, III. 


N.Y.U. Offers Course 


In Aromatics 


New York University is offering a 
course in the evaluation and olfactory 
testing of perfumes. It is intended 
as a practical laboratory class for 
commercial purchasers, salesmen and 
others using essential oils. Several 
materials will be used for basic train- 
ing of the sense of smell. Standards 
of comparison will be established 
through study of odor types. Thres- 
hold values and blotter tests will be 
developed. Requirements of special 
purpose perfumes will be considered, 
as well as the influente of recently 
developed synthetics. Some previous 
experience with perfume oils is re- 
quired for registrants. The instruc- 
tor will be Samuel Klein. 


B. T. Bush on Business and 
Vacation Trip to France 


Burton T. Bush, founder and presi- 
dent of Bush Aromatics, Inc., and 
Bush Pan-American, Inc., New York, 
N. Y., flew to France Aug. 29. Most 
of his time will be spent in Grasse. 
He took canvasses, his palette and 
paint brushes and plans to paint some 
pictures of picturesque spots in the 
neighborhood of Grasse. 


Commercial Chemical Development 
Association Elects Officers 


The Technical Service Association 
of the chemical industry has been or- 
ganized under the name Commercial 
Chemical Development Assn. 

The following officers have been 
elected: President, Dr. L. B. Hitch- 
cock; vice-president, L. H. Fleet; 
treasurer, C. D. Goodale; secretary, 
A. J. Fisher, Jr.; directors, Dr. W. H. 
Bowman, W. H. Harding, H. E. Out- 
cault, J. J. Schaefer. 

The association is concerned with 
the problems and marketing of new 
chemicals and the problems of ex- 
panding the market for manufactured 
chemicals. 
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© 
BUSH AROMATICS 


INCORPORATED 


136 LIBERTY STREET 
NEW YORK CITY 


Cable address: ARROBUSH 
Telephone: WOrth 2-6557 
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CAN YOU USE 


If you can... Barnett will provide them 
for you. Quickly, easily and economically! 
Barnett fancy paper boxes are 

“top flight” salesmen. No matter how 
good your product may be, it’s the first 
impression that sells. Let us tell 

you how we can help you .. . just as we’ve 
helped some of the most famous names 


in American merchandising. 


Today, as always, there is no charge 
for Barnett’s Designing Service. 


- PHILADELPHIA 22, PA. 


For Four Generations, Manufacturers of 
Distinguished Paper Boxes for Distinguished Products 
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Ed. Pinaud Has U. S. Sales 
Rights to Pinaud Toiletries 


An announcement has been made 
that the American sales rights to 
Pinaud Toiletries have been taken 
over by Ed. Pinaud, Inc. The es- 
sences will continue to be com- 
pounded in France and imported to 
be bottled and distributed by the 
American company. The new plant 
and warehouse are at 1041 Prospect 
Ave., Bronx, N. Y. Sales offices are 
located at 902 Broadway, New 
York, N. \ e 

Pierre A. Coblentz will continue as 
vice-president and general manager. 
Herbert D. Rosenthal, vice-president, 
will continue as sales manager. Other 
officers are Joseph Lindemann, presi- 
dent, and Louis Naidech, treasurer. 


Robert H. Swindell Now President of 
Swindell Brothers, Inc. 


Robert H. Swindell, great grand- 
son of one of the founders of Swin- 
dell Brothers Inc., Baltimore, Md., 
was elected president of the corpora- 
tion by the directors July 15. Prior 
to his election Mr. Swindell was sec- 
retary and a member of the board of 
directors. He has been associated 
with the company since 1930. 


At the same time Joseph B. Scott. 
vice-president, sales manager and a 
director was advanced to general 
manager. In addition to his new 
duties Mr. Scott will continue to di- 
rect sales. 

John J. Jeffries, vice-president and 
a director, will continue in charge of 
finance, taxes, insurance and labor 





Robert H. Swindell Joseph B. Scott 


relations. Walter S. Nuckols, man- 
ager of the New York office and a 
director, has been elected vice-presi- 
dent. Robert B. Hamill, controller. 
has been elected secretary and 
treasurer. 

Swindell Brothers, Inc. is one of the 
oldest manufacturers of glass contain- 
ers in the United States. having been 
organized in 1873. 


INTERESTED IN PETROHOL? 








Arthur Irish Co.,Ltd., Vancouver, B.C. 
Represents Dr. Alexander Katz & Co. 


Dr. Alexander Katz & Co., Essential 
\romatics has resumed the operation 
of its office at 325 Howe Street, Van- 
couver, B. C., under the management 
of Arthur Irish and Harold Irish, of 
Arthur Irish Co., Ltd. A complete 
stock of flavoring and perfume ma- 
terials is now being carried at the 
above address. Arthur Irish has re- 
signed as manager of the Vancouver 
branch of another company to resume 
his connections with Dr. Katz. Mr. 
Irish is well known throughout Can- 
ada, and during the war held the 
office of Administrator of Spices, Tea 
and Coffee. At the present time, and 
until the Eastern Canadian offices of 
Dr. Alexander Katz & Co. are formed, 
all materials are being prepaid from 
Vancouver to destination in Canada. 


Henry Wiedman Resigns as Vice- 
President of P. R. Dreyer, Inc. 


Henry A. Wiedman resigned Au- 
gust 8 as vice-president of P. R. 
Dreyer, Inc., New York, N. Y., with 
whom he had been connected for the 
past 12 years. All told he has been 
identified with the chemical and es- 
sential oil industry for 30 years. 





Along with most other chemicals, PETROHOL isopropyl 





ay... 






alcohol (91%) is now in a better supply position so that 
limited quantities are available. If you can use this depend- 
able, high-quality material . .. noted for purity and uniform- 


. write for samples and further information. 


ENJAY COMPANY, INC. (Formerly Standard Alcohol Company) 


“THE ORIGINAL SYNTHETIC SOLVENT MANUFACTURERS” 
26 BROADWAY, NEW YORK 4, N. Y. 
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Midwest Division: 221 NORTH LaSALLE STREET, CHICAGO 1, ILL. 
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Sas 


LAUTIER 
FILS 


INCORPORATED 


154-158 West 18th Street 
New York, N. Y. 


Grasse - Paris - London - Beyrouth 


Manufacturers of Quality Raw Materials 
For Perfumery For Over 100 Years 
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Mary Neary of Fritzsche Firm 
Celebrates 35th Anniversary 


Mary G. Neary, secretary to Presi- 
dent F. H. Leonhardt, Fritzsche Broth- 
ers. Inc.. New York, N. Y., was the 
guest of honor 
at a luncheon 
held July 15 in 
celebration of 
her 35th anniver- 
sary with the 
firm. Miss Neary 
was the recipient 
of many good 
wishes, not the 
least of which 
was that from the 
firm’s employees 





Mary G. Neary 


who presented her with a handsome 
gold wrist watch, with gold dress 
clips to match as a token of their 
high esteem and deep affection. 


Penick & Co. Establishes a 
Number of Research Grants 


The establishment of five research 
grants and the extension of a sixth 
has been announced by S. B. Penick 
& Co., New York, N. Y. 

A grant has been made to the Uni- 
versity of Illinois, where a fellowship 
for the study of compounds for veg- 





etable sources or of therapeutic 
agents will be established under the 
direction of Dr. Roger Adams of 
the Department of Chemistry. Simi- 
lar fellowships in the Department of 
Chemistry at the University of Wibs- 
consin, under the direction of Dr. 
S. M. McElvain, and at the Univer- 
sity of California at Los Angeles 
under the direction of Drs. William 
G. Young and T. A. Geissman. were 
also announced. 

\ grant was made to the Depart- 
ment of Pharmacology of Harvard 
Unjversity, School of Medicine. 
where Dr. Otto Krayer will study the 
pharmacological action of certain bo- 
tanical specimens of South American 
origin. 

For the study of Vitamin P-like 
substances and their effect upon the 
animal organisms, a grant was made 
to Drs. E. M. MacKay and William 
G. Clark of the Research Department 
of Scripps Metabolic Clinic, La Jolla, 
Calif. 

The grant to the University of 
Michigan for the study of the thera- 
peutic value of mixed estrogens from 
natural sources administered to the 
intact skin as an inunction, which 
is being done under the direction of 
Dr. E. C. Pliske, has been extended 
to Jan. 1, 1948 








George White Becomes Branch 
Manager for Innis, Speiden & Co. 


George A. White, who has been a 
sales representative in Cincinnati for 
Innis, Speiden & Co., 117 Liberty St., 
New York, N. Y. 
since Nov. 1946, 
has been made 
manager of the 
company’s 
branch office in 
that city. Mr. 
White joined 
Innis, Speiden in 
1941 and was as- 
signed to do in- 
side sales promo- 
tion in the New 
York office. In 1943, he sold com- 
pany products in Western New York 
State and part of Metropolitan New 
York City. He continued to service 
these territories until he was trans- 
ferred to Cincinnati last vear. 


George A. White 


R. Righton Webb on Hurried 
Flight to England and Continent 


R. Righton Webb left Aug. 1 by 
plane for a hurried trip to England 
and the Continent and expects to be 
back at his desk before the end of the 
month. 





PLYMOUTH WAXES /.: 
CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This Spermaceti should not be confused with interior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti The Plymouth Brand is the finest 
which can be produced and is produced from Gen- 
uine Sperm Oil, by the cold pressing method. It is 
a very white crystalline wax containing no free oil 
has a very low lodine number and is free of any 
offensive odors 


PLYMOUTH Ozokerites 


We offer two grades One is the highest quality 
obtainable, 76°-78°C melting point and the other 
grade lower in price and of lower melting point 
66°-68° C. Both are guaranteed 100% Pure Bleached 
Ozokerites. 


This is guaranteed to be a 100% Pure Beeswax and 
sun-bleached It is refined by the centrifugal method 
which removes all and every trace of foreign matter: 
We will gladly send samples. 


PLYMOUTH White Cirine Wax 


A special grade of White Ceresin Wax prepared tor 
the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in 
cream any ‘lumpiness” is avoided. Its use will also 
produce a very glossy cream 


We offer all grades of the U S.P fully-refined Paraf- 
fin Waxes. 


M. W. PARSONS 


and PLYMOUTH ORGANIC LABORATORIES, Inc. 
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Seramdard ALRO 


WATER SOFTENER A 
- ie ‘coaliad 4 in (A Water Softener) 


STABLE IN SOLUTION 


Recommended for liquid soaps and shampoos 


WU Aa gains This new organic sequestering agent: 


. Enhances foaming in soft water. 


. Prevents lime soap precipitation in hard 
water. 


. Improves rinsing properties. 
4. Clarifies shampoos to which it is added. 


5. Often eliminates the necessity for 
filtration. 


6. Remains stable in aqueous solution. 


. Does not cloud or precipitate even after 
long standing. 


For full information write for 
descriptive bulletin 


ALROSE 
Standard CHEMICAL CO. 


Manufacturing and Research Chemists 


SPECIALTY & TUBE CoO. PROVIDENCE 1, RHODE ISLAND 


WETTING AGENTS °¢ EMULSIFIERS ° 
New Brighton, Pa. PENETRANTS °* FOAMERS ° ODiIS- 
PERSANTS * QUATERNARY AMMONIUM 
COMPOUNDS ¢ TEXTILE CHEMICALS * 


Eg NT METAL FINISHES . SPECIALTIES 
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Dodge & Olcott, Inc., has moved to its new branch headquarters in 
Los Angeles at 908 South Olive St. R. Eliot Fernald, branch manager, 
has seen to it that the decoration of the office is one which invites 
restful and relaxed business transactions. 

When Mr. Fernald first represented Dodge & Olcott his “office” was 


his home. Business developed rapidly until it became necessary for 
him to find a real office and to start putting together a staff. Now, 
with still larger quarters and better facilities for warehousing, spot 
deliveries will be greatly expedited. This will add measurably to 
D & O's currently excellent position on the Coast. 


Marjori Bennett 
Joins Dermetics 


Marjori Bennett has joined Der- 
metics, Inc., New York, N. Y., as 
assistant to the president in charge 
of merchandising, advertising and 
packaging. She was formerly mer- 
chandise manager of Primrose House 
in charge of advertising and pack- 
aging, and for some years was with 
Lehn and Fink as design director for 


Tussy, as well as display director for 
Dorothy Gray, Fifth Avenue Salon. 


Norman Olsen Sales Manager 
Of Aluminum Seal Co. 


Norman Olsen has been appointed 
sales manager of Aluminum Seal Co.., 
subsidiary of the Aluminum Com- 
pany of America. Mr. Olsen’s head- 
quarters are in Richmond, Ind., home 
office of the Aluminum Seal Co. 





James Darnell Joins 
Bjorksten 


James R. Darnell has joined Bjork- 
sten Research Laboratories, Chicago. 
Ill., as assistant to the president. Mr. 
Darnell was educated at Carleton 
College, Northwestern University. 
and the University of Illinois. Sub- 
sequently, he was employed by the 
Corn Products Refining Co., and by 


the Pure Oil Co. 





JEAN NIEL. INC. 
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305 EAST FORTY-SEVENTH STREET 


established in 1824 in Grasse. France 


importers of floral essences and essential oils 


basic perfume and flavor materials 


NEW YORK 17, N. Y. PLAZA 3-5974 
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For EASY HANDLING and | 


POSITIVE RESULTS 


ALSOP ‘Sealed-Disc’ FILTER 


Engineered in every detail to provide maximum efficiency on 
your toughest filtering job. It is completely enclosed and air- 
tight preventing leakage or evaporation, yet permits quick, 
easy dismantling for cleaning. Compactness and extreme 
portability assures convenience and speed in handling batch 
filtration work in different locations. 


For a dependable filtration system with low operating and 
maintenance cost, use an Alsop ‘Sealed-Disc’’ Filter. Recom- 
mended for chemicals, perfumes, cosmetic preparations, al- 
cohol, water, etc. Sizes, with or without pumps, from | g.p.m. 
to many thousands of g.p.h. Our bulletin #745 gives complete 
details, we'll gladly send you a copy. 


STAINLESS STEEL ‘’Sealed - Disc’’ FILTERS 


Sealed-Disc" Filters are available in Stainless Steel, Monel 
Metal or Nickel Plated Brass and Bronze at surprisingly low 
cost. 


ENGINEERING CORPORATION 
filters: Filter Discs ¢ Sheets-Mixers-Agitators 
208 ROSE ST. MILLDALE, CONN. 
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AROMATIC PRODUCTS 


: LAVENDER “CO” gq 


®@ A perfectly blended fragrance, 
intense and interesting, for gen- 
eral purposes. (Trial pound 


$4.00.) 
* 


THREE OTHER EXQUISITE 
COMPOUNDS INCLUDE ... 


CHYPRE #56 
GERANIUM E-09I 
BOUQUET R-664 
e 


LEMONGRASS REPLACEMENT... 


Scientifically produced oil which pos- 
sesses the character of the original at a 
fraction of the cost. 


© Wire, ‘phone or write... 


Try us for quality, price, delivery, service. In 
addition to being direct importers, we also 
compound various standard and special items. 
Try us! 


EDWARD REMUS&CO., Inc. 


ll WEST 42nd STREET 


EDSUMER, NEW YORK 
Mid-Western Office 
806 DELAWARE ST. « KANSAS CITY 6. MO 


Cable Address: 


+ NEW YORK i8. N. Y. 
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Code on Shampoos 
Requested by Fitch 


The Federal Trade Commission 
has been requested to establish in- 
dustry-wide regulations covering the 
scalp preparations field. The request 
was made by the F. W. Fitch Co.., 
which has also asked the Commission 
to recall a complaint accusing the 
company of false advertising. 


Hilary Herchelroth in Grasse 
France Until October | 


J. Hilary Herchelroth, head of the 
company that bears his name. flew 
to Europe Aug. 21. He will spend a 
month at the factory of Cresp-Martin- 
ing with whom he is associated to 
familiarize himself with latest devel- 
opments. His trip will also include a 
visit to Switzerland. 
return by Oct. 1. 


He expects to 


Par-Busters 
Invade Detroit 


Forty-seven “Par-Busters.” the 
joint golf auxiliary of the Chicago 
Perfumery, Soap and Extract Assn. 
and the Chicago Drug and Chemical 
Assn. arrived in Detroit for the 
tenth inter-city meeting of the Allied 


Drug and Cosmetic Assn. of Michi- 
gan. The Chicago Par-Busters jour- 
neyed to and from Detroit in a special 
car and are reported to have acquit- 
ted themselves with honor in the 
various events of the day. 


H. D. G. Stone Receives 
Service Pin 


\ fifteen-year service pin was pre- 
sented to H. D. G. Stone, sales rep- 
resentative in Baltimore of National 
Starch Products. Inc... New York. 
N. Y., and its National Adhesives 
Division, at a conference of the com- 
pany’s Eastern sales staffs held re- 
cently. 


Phyllis Crane Assists 
Matchabelli Sales Manager 


Phyllis Crane, sales representative 
for Prince Matchabelli, has taken 
over new duties in the company’s 
New York office. assisting Paul W. 
Pearson, sales manager. Miss Crane 
will, however, continue to visit ac- 
counts in Philadelphia, Baltimore and 
Washington. 

Edward R. Welsh has _ recently 
joined Prince Matchabelli as a sales 
representative. He is calling on New 
York City department store accounts. 


Key Personnel Appointments 
By Kimble Glass 


K. M. Henry, chief engineer of the 
Engineering, Research and Develop- 
ment Division of Kimble Glass, has 
announced the appointment of the 
following key members to his staff: 
F. D. Pinotti, former assistant to Mr. 
Henry, assistant chief engineer; J. B. 
Shimer, former manager of factory ad- 
ministration of the Libby Glass plant, 
production manager of electronics 
and industrial ware; Dr. H. B. Vin- 
cent, former manager of product de- 
velopment for Libby Glass, director 
of product development; H. R. Black, 
former chief chemist, director of glass 
technology. The Engineering, Re- 
search and Development Division of 
Kimble Glass will operate the new 
Dorr-Westwood Plant in Toledo, 
Ohio. 


Ralph Olson Manager of 
Penick’s Chicago Office 


S. B. Penick & Co., New York. N. 
Y.. has announced the appointment 
of Ralph Olson as manager of its 
Chicago branch. Mr. Olson succeeds 
Harold Meyer, vice-president. who 
has been transferred to the executive 
staff of the home office. 
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GERARD J. DANCO, INC. 


TELEPHONE: VANDERBILT 6-098! 


SELECTED FRENCH LAVENDER OILS 


CODAY 


NEW YORK 17, N. Y. 


CABLE ADDRESS: CODAN, N. Y. 


f 
: 
( 


32/34% — 38/40% — 41/44% 


Natural Ester Contents 


Write for samples on your Letterhead 


DIRECT CONNECTION WITH THE BELGIAN CONGO SINCE 1893 
“QUALITY MERCHANDISE GUARANTEED BY REPUTATION” 


| 
| 
DIRECT IMPORTS FROM SOURCE: 
| 


} 
i 
, 
i 
/ 
MUSK —CIVET — AMBERGRIS 
/ 
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HILARY SAYS: 


FUNNY Things—come out of little 
bottles—and out of tubes. Alcohol had its well-known hab. 
itat in The Little Brown Jug (Now: in "Fifths"—with the 
same results). A horse from an entirely different-colored 
garage is Tuberic Alcohol — economical in its use (only 
small percentages are needed), it is an excellent blender in 
almost any floral, particularly in Gardenia and Jasmin. 


TUBERIC Alcohol is now being 
added to the Cresp-Martinenq Family here in America, 
where it is made strictly according to the formula of Cresp- 
Martineng (Grasse, France)—and as, therefore, the ex- 
orbitant duties on it are avoided, here's a price which even 
an awful lot of windowshopping won't help you beat: 


TUBERIC ALCOHOL $16.00 per pound 


(You'll not only like the price tag — you'll love the stuff!) 


TO what extent will a guy go to 
make a delivery? (Well, Country Doctors have been 
known to get up after midnight to deliver the First Slap 
on the, as you oad 


FRANCE not only sells smells — 
she buys some, too. | sold some and am delivering in a 
hurry—so this Bone is going on a Bon Voyage. (A good 
trip to you, tool) aloes -hedend (with the world's 
best breakfast at the Shannon Airport}—and then about 
two hours afterward: Paris! 


LES Tuileries, the Ritz Bar, Champs 
Elysées, Place de la Concorde, Arc de Triomphe—maybe 
you like a museum or to gaze at statues. What are you 
looking for in Paris? (Oh—you are—eh?!) Well—the "122 
Club" is IT. (Not very expensive.) When you come in, 
they'll make you a Member. You'll remember. If you still 
want more "Cheese Cake" (I doubt it!), the cookies at the 
Balle Tabarin and the Follies Bergére still are not afraid 
of a chill and exposure. They blossom forth! A boy can't 
hang around The Cookie Jar forever. 


FOR the blossoms and blooms 
around Grasse (Alpes Maritimes) | said, like a good little 
fellow, my nightly prayers. Last year, the new Cresp- 
Martineng plant was built there, and will be in operation 
for the first time this year, extracting Absolutes from 
flowers by the volatile-solvent process. 


Right here in New York, Cresp-Martineng offers you 
TUBERIC ALCOHOL $16.00 per pound 


J. HILARY HERCHELROTH 


representing 


Cresp Martineng Established 1782 Grasse, France 
369 Third Avenue New York 16, N. Y. 


In Havana Lainz y Cia Aguiar 615 
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Katherine Martin Acquires 
Milky-Way Cosmetics 


Katherine Martin, Inc., 118 East 
28th St.. New York, N. Y., has 
acquired Milky-Way Cosmetics, for- 
merly of Michigan. Officers and 
directors of Katherine Martin are: 
Katherine Martin, president; Dr. 
Henry Goldschmiedt, vice-president 
and Helen Lind, 
treasurer. 


secretary and 


Virginia Burdick Joins 
Helena Rubinstein 


Virginia Burdick, formerly of the 
Fred Eldean Organization, Inc., has 
joined Helena Rubinstein, Inc., as 
assistant to Amy Blaisdell, public 
relations director. 


International 
Chemical Congress 


Nearly 2000 chemists from all 
over the world were in attendance at 
the 1lth International Congress of 
Pure and Applied Chemistry, held in 
London, England, July 17 to 24. Of- 
ficial delegates appointed to the 
Congress by the various countries 
numbered 300: individual members 
of the numbered 1600. 


Congress 


Most strongly represented countries 
were Great Britain, France, Italy, the 
United States, Switzerland and the 
Scandinavian countries. 


Dr. Bigelow Announces Activities 
For DCAT Annual Meeting 


Dr. Carle M. Bigelow, Drug, 
Chemical and Allied Trades Section 
of the New York Board of Trade 
chairman, has announced the commit- 
tees which will be in charge of the 
various activities at the Section’s 
57th Annual Meeting and Election 
(together with its Fall Meeting and 
Golf Tournament) to be held at 
Shawnee Inn, Shawnee-on-Delaware, 
Sept. 25 and 26, 1947. 


Kimble Glass Organizes 
Customer Research Department 


Organization of a Customer Re- 
search Department of Kimble Glass, 
a division of the Owens-Illinois Glass 
Co., was announced recently by 
Stanley J. McGiveran, general sales 
manager. Joseph F. Green, director 
of research for Kimble until it be- 
came a division of Owens-Illinois, is 
director of the department. The de- 
partment will be developed in Vine- 


land, N. J. 


Atlas Powder Establishes 
Western Sales Office 


Atlas Powder Co., Wilmington, 
Del., has established Western sales 
offices for its industrial chemicals de- 
partment at 411 West Fifth St., Los 
Angeles, Calif. James H. Turner is 
in charge of district sales of organic 
chemicals, including sorbitol, man-. 
nitol and surface active agents. 


Philadelphia Cosmetic 
Association Show 


The Philadelphia Cosmetic Asso- 
ciation will hold its annual show at 
the Benjamin Franklin Hotel, start- 
ing the week of Aug. 24. About fifty 
lines will be represented. All will be 
displayed on the fourth floor of the 
hotel. 


Ernest A. Westfried Organizes the 
H & W Trading Co., Inc. 


Ernest A. Westfried has organized 
the H & W Trading Co. Inc., in New 
York City to deal in essential oils, 
compounds and chemicals. Mr. West- 
fried is president of the company and 
he reports that his associate controls 
a successful organization in the 
chemical and pharmaceutical line. 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known Bush specialties 
are now readily available. 


W. J. BUSH & CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 


LONDON 
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B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and cen- 


tains over 15% free and combined Cholesterol. 
No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office America’s Original Lanolin Producer Sales Office 


Laboratory and Factory ESTABLISHED 1914 509 Fifth Ave. 


LINDEN, N. J. NEW YORK, N. Y. 


<3 : oh A 


‘JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone: * Cable Address 
=| COLUMBUS 5-5600 HORNLABELS NEW YORK 





Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


Consovioareo | ursTeKs renrunes 


FACE POWDERS SHAMPOOS 


Established 1858 FRUIT JAR CO. MASCARA CREAMS 
SOAPS Etc. 


NEW BRUNSWICK, NEW JERSEY “ 


Your inquiries are invited 


SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS | 
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Employees Share in 
Trust Fund 


Employees of Thomas L. Luzier, 
cosmetic manufacturer of Kansas 
City. Mo.. who died recently, will 
share in the $1,000,000 trust fund he 
left. About 100 employees who have 
more than five years of service will 
receive half of the income annually 
from the trust fund. Eligible for part 
of the trust fund are 700 door-to- 
door distributors. 


Culbreath to Distribute 
F. R. Cullingford Products 


F. R. Cullingford, Ltd., London, 
England, has announced the appoint- 
ment of Mildred Randolph Culbreath 
as distributor of its products in the 
United States, Mexico and Hawaii. 
Miss Culbreath has opened a new 
sales office at 55 West 42nd St., New 
York, N. Y. 


Miriam Gibson French Promotion 
Director of Charm 


Miriam Gibson French has been 
appointed promotion director of 
Charm Magazine, and Ruth Ann Bol- 
way has been made assistant promo- 
tion director. 


Seepe 


{ UNNING 


G UNNING 


li Ab 
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Mrs. French was previously pub- 
licity director of Shulton, Inc. She 
has served as chairman of the Cos- 
metic Division of the Fashion Group 
of New York and is a former member 
of The Advertising Women of New 
York. Miss Bolway was formerly 
publicity director for Dana Perfumes. 
Before that, she was publicity direc- 
tor for Shulton, succeeding to the 
post upon Mrs. French’s resignation. 
_ is a member of the Fashion 


Group of New York. 


ASECP Ends 
Active Season 

The American Society of European 
Chemists and Pharmacists has con- 
cluded its activities for the season 
with an address by Prof. W. G. 
Frankenburg on the subject of cataly- 
sis. Newly elected officers of the 
Society for the coming season are: 
President, Prof. H. Mark: Vice- 
president, Prof. Lieben: and Execu- 
tive Vice-president. Dr. Henry Gold- 
schmiedt. 


Waldo Lossow 
Leaves Delettrez 


Waldo Lossow. for the past six 
months vice-president and sales man- 


ager of Delettrez, Inc., has resigned 
from that organization. Before join- 
ing Delettrez, Mr. Lossow was asso- 
ciated with Lucien Lelong and Dana 
Perfumes. He has made no an- 
nouncement of his future plans. 


( )bituary 


Frances Hills 

Frances Hills publicity director of 
Shulton, Inc., died July 8, at the 
LeRoy Sanitarium, New York, N. Y. 
She had been with Shulton since July 
1946. Miss Hills had been a free 
lance writer for magazines prior to 
joining this company. She was the 
daughter of the late Laurence Hills, 
editor of the Paris edition of the 
New York Herald Tribune until his 
death in 1941. 


Mrs. Richard M. Krause 


Mrs. Adeline Krause, wife of the 
late Richard M. Krause, the pioneer 
American embossed label manufac- 
turer. died August 1, following a pro- 
longed illness. She is survived by 
her son Richard M. Krause, Jr., a 
daughter, Mrs. Muriel Rodgers and 
two sisters. 


When Toothpaste 


Needs Improved Consistency 


You Need 


Manufacturers of 


Aromatic 


Chemicals 


nd 


Perfume 


VEEGUM imparts an attractive 
gloss, to improve appearance. 
Gives a consistency unaffected 
by ageing. Reduces “bleeding.” 


Compounds 


Literature and samples available on request 


R. T. VANDERBILT CO., INC. 


Specialties Department 


UANING od QUANIN 


601 WEST 26th STREET, NEW YORK 1, N. 


230 PARK AVENUE, NEW YORK 17, N. Y. 
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ammonium thioglycolate 
by STANTON 


PRODUCTION IN TONNAGE .... 
PURITY BY THE OUNCE 


THE ELABORATE PRODUCTION AND 
LABORATORY CONTROLS WE HAVE SET 
UP AFTER YEARS OF PAINSTAKING EF- 
FORT ARE REFLECTED IN A THIOGLYCO.- 
LATE OF UNSURPASSED QUALITY. 

THESE SAFEGUARDS GUARANTEE YOUR 
FINISHED SOLUTIONS TO BE WATER 
WHITE, CRYSTAL CLEAR AND FREE OF 
DAMAGING IMPURITIES AT ALL TIMES. 


OUR NEW NON-IONIC EMULSIFIER “STANTOL” 
IS RECOMMENDED AS A CREAMING AGENT. IT 
IS THE MOST EFFECTIVE AND STABLE EMUL- 
SION FOR AMMONIUM THIOGLYCOLATE NOW 
AVAILABLE, AND IMPARTS A SNOW WHITE. 
CREAMY APPEARANCE TO COLD WAVE SOLU- 
TIONS. 


Write for details and samples. 


‘Lh lh 
Pv TI 


Stanton laboratories, inc. 


Philadelphia 27, Pa. 


(factory and main office) 


227 Krams Avenue 
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AROMATIC CHEMICALS 
ESSENTIAL OILS 
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COMPOUNDS 
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GENERAL DRUG COMPANY 


ont tee | 125 Barclay St., New York 7, N. Y 


9 S. Clinton Street, Chicago 6 
1019 Elliott Street, W., Windsor, Ont. 
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WANTED...TO BUY 


OWNERSHIP OF PRODUCT WITH MASS APPEAL 
SELLING IN DRUG STORES; PREFERABLY A 
TOOTH PASTE OR POWDER, HEADACHE REMEDY, 
HAND LOTION, OR TOILET SOAP WITH ESTAB- 


LISHED NAME AND REASONABLE ACCEPTANCE. 
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Write Box 2712, The American Perfumer, 9 E. 38th St., N. Y. 16, N. Y. 


CYCLONOL 


CHARACTERISTIC ODOR and 
COOLING EFFECT OF MENTHOL 


Cyclonol is chemically 1-methyl-3-dimethyl-cyclohexanol- 
(5). Graphically the structural formula is given in Fig. 
1. It may be considered a lower homologue of sym- 
metric or meta Menthol which has the structural formula 
shown in Fig. 2. 


[7 
Cc 
H 


H; oH 
a 
c 
H2C CHe HoC 
HO - HC C= (CH3)g HO-HC 
CH2 


CHe 
FIG. 1 FIG 2 


CHe2 
H 
/ 
Cc 
\ 
c= (CH3)2 
H 


Cyclonol replaces Menthol satisfactorily in shaving Elegance and a note of the bizarre! Braun's Oblong 
creams and lotions, liniments, analgesic balms, ointments 3 te k desi ilable i 
and similar preparations. It has also been accepted by Crystal Perfume bottle fe — alain orcs Poe 
the U. S. Treasury Department as a Denaturant for several sizes) and striking packaging are deftly — 
alcohol in place of Menthol U.S.P. blended by Sardeau. 


w. J. BUSH &.O..INC || w BRAUN co, 


_ 347 FIFTH AVE. * NEW YORK 16, N. Y.- 
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\\recuatszine IN PRODUCTS OF HIGHEST 
PURITY, QUALITY, UNIFORMITY 


Perfumers’ Basic Raw Materials 
Essential Oils 
Perfume Bases 


4romatic Chemicals 


Technical Specialties 


Complete listing of high quality Flavors 
and Flavoring Materials. 


All Inquiries Solicited—Samples on Request 


AROSCENT Ine. 


MANUFACTURING CHEMISTS 


Office and Laboratories 


118 East 28th St. New York 16, N. Y. 
Telephone: «Lex 2-0842 


DOMESTIC 


CETYL ALCOHOL 


ALL GRADES 


SPOT STOCKS 


IMMEDIATE DELIVERY 


Write for Samples & Prices 


CONTINENTAL CHEMICALS CO. 


2640 Harding Ave., Detroit 14, Mich. 
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PROFESSIONAL SERVICE 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


41 Years of "RESULT PRODUCING" Service 
Proves Our Worth. The "TRADES" Recognized 
CREDIT and COLLECTION AGENCY. 





GEORGE W. PEGG Ph. C. 
Consultant 
Cosmetics—Drugs—industrial Alcohol—Flavoring Extracts 
Labeling—Advertising—Formulas 


152 W. 42nd St., N. Y. 18, N. Y. Tel.: Wisconsin 7-3066 
. Washington address: 2121 Virginia Ave. N.W., 
Washington 7, D.C., c/o Dr. George W. Hoover 


Market Surveys; Research: Development 


ULC Beales 


Maia tc oes 


185 N. WABASH AVE., CHICAGO I, 





MARSHALL BENNETT 
Perfumer & Perfume Chemist 
TAILOR-MADE 
PERFUME CONCENTRATES INDIVIDUALLY 
DEVELOPED TO FIT YOUR PRODUCTS 
2385 Park Avenue * Cincinnati 6, Ohio 


_ MARKETING DRUGS 
& COSMETICS 


By Louis Bader, Ph.D. & Sidney Picker, M.C.S. 


This complete handbook on the drug and cosmetic in- 
dustry will help solve the many merchandising problems 
of manufacturers, wholesalers and retailers. 


It explains how best to introduce new products, how 
to get the most out of advertising, how to arrange dis- 
plays that sell by themselves, and how to apply hun- 
dreds of other means of moving merchandise profitably. 
Here are painstaking directions for packaging prod- 
ucts, explaining the importance of size, shape, style, 
color, design and materials. 


Included also are the capital requirements necessary to 
the establishing of a business in the drug and cosmetic 
field, together with full, practical information for every 
business operation in the industry. 


Only $5.00 postpaid—order your copy today from 


moore-robbins publishing company 


Book Dept. 9 East 38th Street New York 16, N. Y. 
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REND of essential oil prices continued downward 

over the past month, but day-to-day fluctuations were 
confined to fewer items. The declines that have been tak- 
ing place in many of the oils might be considered read- 
justments that had long been overdue. 

In the midst of a seasonally dull period there was an 
undercurrent of strength developing which could hardly 
be recognized on the surface. Trade observers are of the 
opinion that consumers who have been steadily drawing 
on reserve supplies in order to carry out a cautious buying 
policy will shortly have reduced such inventories to the 
point where replacements will be necessary. 

Several items in the aromatic chemical group which 
had been slow in reflecting the downward trend in oils 
moved lower. Geraniol. eugenol. anethol. iso-eugenol. 
and linalool all moved in favor of buyers. Hydroxy cit- 
ronellal and amyl cinnamic* aldehyde also registered 
declines. 


ESSENTIAL OILS FOR PERFUMES 


Buying of essential oils for the account of perfumers. 
and proprietary manufacturers was restricted to small 
quantities but a reasonably good demand was reported by 
dealers for the account of confections and extract manu- 
facturers serving the soft drink trade. Because of the 
unfavorable spring season. however. buying by extract 
manufacturers is not likely to run into any unusual volume 
over the balance of the summer. Sales to soap manufac- 
turers may prove disappointing over the last half of the 
year since it is believed that soap production may fall 
about 20 per cent below production in the first six months 
of 1947, Pharmaceutical manufacturers are expected to 
increase their purchases, however. 

Such items as anise, Ceylon citronella and lemongrass 
hear close watching. There were reports-in the trade over 
the past month which indicated that prices may shortly 
become stabilized. When the prices of Ceylon citronella 
were rapidly moving downward six or eight weeks ago, 
ebout 50 per cent of the distilleries in Ceylon discontinued 
operations. Since that time rains have set in and produc- 
tion has been more seriously interrupted. Advices from 
India indicated that the steady downward trend in prices 
had definitely been checked, and that stocks were at a 
relatively low level. Following such reports shipping 
prices rose 10 to 15 per cent. 

Official data released by the Department of Commerce 
last month showed that February imports of essential oils 
dropped 264,363 pounds or 36 per cent below like receipts 
in the previous month. Forty-four oils shown in the 
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MARKET REPORT 


Essential Oil Prices Continue Downward 


February import statistics disclosed that receipts of 
twenty-four declined from January and ten advanced, 
while the balance were not active in either January or 
February. A total of 66,471 pounds of natural camphor 
oil were received from Japan during January and Feb- 
ruary, compared with none from that country and 25,681 
pounds from China in 1946. The report also showed that 
1,560 pounds of ho oil were received from China in the 
first two months of this year, the first since 1940. 

Seychelles patchouli oil hit an all-time low price since 
the war. The article was offered here at $16.50 per pound 
while Singapore oil was available at $35 a pound. 

The situation in crude glycerin turned steadier. Pro- 
ducers were inclined to hold for slightly better prices 
despite an inactive demand. With a reasonable parity 
between the price of crude and the 2914 cents per pound 
price of chemically pure. the market for refined material 
was reported to have become fairly well stabilized. The 
supply of glycerin which was reported as greater than for 
some time, will, it is believed, be reduced in the final half 
of this year at which time production is expected to go 
about 20 per cent below the level of the first half of 1947. 
Export inquiries over the past month indicated that there 
was a substantial foreign outlet for any surplus material 
that might accumulate in this market. 


TRADE IN MENTHOL 


Trade in menthol was seasonally quiet. Because of 
recent arrivals from China and a total of about thirty-six 
tons of material known to be in Japan, the spot position 
turned easier. In some quarters it was indicated that 
prices could have been shaded slightly on bids for fair 
size lots. The softer tone is only expected to prove tem- 
porary, however, since large consumers who normally 
anticipate their winter requirements in October may sud- 
denly find that there will not be sufficient material on hand 
to meet the demand. 

The thirty-six tons of menthol known to be in Japan 
would require some time to reach this country. Although 
private trading in that country is about to be resumed 
merchandise out of immediate purchases could not be 
expected to arrive here in time for the consuming season. 
Brazil has little to offer because of a poor crop, and as far 
as can be learned, no additional lots are in sight from 
China. 

Considerable export inquiry was noted for stearic acid 
and red oil. As in the case of glycerin, however, export 
controls made it virtually impossible for sellers to complete 
orders in the absence of necessary licenses. 
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CLASSIFIED 


Rates, per line, per insertion: 
Wanted and Help Wanted, 50c. 


ADVERTISEMENTS 


$1.00; 
Please send check with copy. 


Business Opportunities, Situations 


BUSINESS OPPORTUNITIES 


SURPLUS WANTED. We WILL BUY: Raw materials, finished 
products, bottles, jars, caps, machinery, equipment. Entire plants. 
Write Just Liquidators, Inc., 129 Pearl Street, New York 5, N. Y. 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No dealers. 
Write Box 2353, The American Perfumer and Essential Oil Review. 


COMPANY making and distributing unique Treatment item; well- 
known Perfume and Toilet Water. These two specialties outstanding 
in line containing also quality make-up, bath and other items. Na- 
tional advertising has brought inquiries from every State. Over 22,- 
000 lines of Beauty Editor comment from top magazines and news- 
papers. Customer “rave” letters come in constantly. Solid base 
created for expansion when expected upswing gets under way. Can 
be bought for $75,000.00. Box 2710, American Perfumer, 9 E. 38th 
St, Paid. 


BEAUTY PRODUCTS Company in Venezuela seeks contact with 
producers of raw materials for cosmetics and containers of all kinds. 
Please forward your offers and also samples with detailed price list 
to: M. Hazanow, Plaza Panteon No. 85, Caracas, Venezuela. 


WE BUY—We sell—We Trade—Chemicals, Colors, Pigments, 
Resins, Solvents, Glues, Plasticizers, Other Raw Material. CHEM- 
ICAL SERVICE CORP., 80 Beaver St.. New York 5. N. Y., Hanover 
2-6970. 


FOR SALE 


EVERYTHING UNDER ONE ROOF: Engineering service and 
consultation; warehouse, machine shops, offices: largest index of 
available equipment in the country; Stokes 79D-80A Tube Filler- 


Closer, in S.S.; 32—Colloid Mills and Homogenizers, Eppenbach, 
Premier, Charlotte and others—in stainless, nickel, bronze, etc.; 
29—Pulverizers, Mikro, Fitzpatrick, others; 40—Dry Powder Mix- 
ers, 100 lb. to 4000 lbs.; 75—Stainless Steel, Copper, Kettles, jktd.: 
New Stainless Steel Tanks, all sizes; Stainless Steel Liquid Fillers. 
Syphon, Gravity, Vacuum; Semi-Automatic and Fully Automatic 
Auger; Type Powder Fillers: Labellers for Spot or Wrap Around 
Containers; Packaging and Wrapping Equipment: Tablet Ma- 
chines: Single Punch and Rotary Models; Evaporators, Stills, Dry- 
ers. “FIRST” pays high prices for your used equipment. FIRST 
MACHINERY CORP., 157 Hudson Street, New York 13, N. Y. 


1—Kiefer Vari Visco Filling Machine; 1—Mikro Pulverizer, Model 
1 SH; Kiefer Visco Type Piston Filler; 20—Stokes Single and 
Rotary Tablet Machines, from 44” to 24%”; 10—12” Belt Conveyors, 
10’ to 50’: 9—New 1000 and 2000 Ib. Mixers: 8—New 
Stainless Steel Kettles, 60 to 500 gal.: 10—New Stainless Steel 
Tanks, 100 to 2500 gal.: Burt, World, Ermold Labelers: 4 
Auger Type Powder Fillers. BRILL EQUIPMENT CO., 225 West 
34th Street, New York 1, N. Y. 


Powder 


HELP WANTED 


DISTRICT SALES MANAGERS—National distributor of Cosmetic 
products has immediate openings in Mid-central and Northwestern 
states. SPLENDID OPPORTUNITY for responsible men with good 
backlog of experience in sales and handling personnel. Salary, ex- 
pense and bonus arrangement. Only men who agree to travel ex- 
tensively will be considered. Replies held strictly confidential. Box 
2703, American Perfumer, 9 E. 38th St., N.Y.C. 


SALESMAN—METAL LIPSTICK CASES: A large manufacturer 
presents an excellent opportunity for a permanent connection, to a 
capable representative. Our designing department offers superbly 
fashioned containers made in the most modern of fabricating 
plants. Salary and Commission. Please write complete details. Box 
2709, American Perfumer, 9 E, 38th St., N. Y. C. 
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; CANADIAN SALES REPRESENTATIVE wanted by well-known 

| U. S. manufacturer of essential oils, emulsifiers, and other chemica! 
specialties used in the toilet preparations, drug, petroleum, and 
insecticide industries. A profitable opportunity for an individual 
or firm in close contact with the aforementioned industries. Reply 
in detail. Box 2706, American Perfumer, 9 E. 38th St., N. Y. C. 





SITUATIONS WANTED 


SALESMAN EXPERIENCED, territory—New York State, Long 
Island, Metropolitan New York. Have car. Nationally advertised 
merchandise. Write Box 2684, The American Perfumer. 


EXPERIENCED Perfumer’s Assistant, Compounds, Run distillations, 
| Chemical background, College education. Wants laboratory or fac- 
| tory work. Young, married, good references. New York City or 

vicinity. Box 2708, American Perfumer, 9 E. 38th St., N. Y. C. 


PLANT MANAGER or production exec., 35. Twelve years’ 
ence in production. Top training industrial and personnel manage- 
| ment, capable organizer. Record of profitable accomplishments. 
Connection desired with progressive company. Opportunity para- 


mount. Write AP 1048, 113 West 42 St., N. Y. 18, N. Y. 


experi- 


YOUNG MAN—Thoroughly familiar with aromatics and essentials, 
compounding, alcohol manufacture, sources of raw materials, im- 
port and export work. Desires position with perfumery or oil 
house. Box 2711, American Perfumer, 9 E. 38th St., N. Y. C. 


«¢ 


4—Dry Powder Mixers 600#, 12007, other sizes. 


3—World or Ermold Semi-automatic Labeling Ma- 
chines. 


60—Stainless Steel, Alum. Copper, Gl. Id. jack. Agit. 
Kettles. 


1—Stokes Gear Type #2 Tube Filler. 

2—Stokes "R" single punch Tablet Machines, 22" 
dia., 7-Stokes "F", ¥4". 

1—Karl Kiefer Rotary gear Visco Filler #3, 4 oz. 
to 32 oz. 


4—+1 SH Micro-pulverizers ea. with 2 tot. encl. fan- 
cooled motors. 


14—Copper percolators, 20" to 36" dia. 
1—#2 DH Micro-pulverizer; 4—71 SH. 


66—Tanks: 26-Stainless Steel, 250, 350 gal.; 40-Alum. 
800, 650 & 250 gal. 


Only a partial listing. Send us your inquiries. 


14-15 Park Row, New York, N. Y. 
Shops: 335 Doremus Ave., Newark, N. J. 


We buy and sell from a Single Item to a Complete Plant 


The American Perfumer 





PRICES IN THE NEW YORK MARKET 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per Ib. 
FPA 
Sweet True 
Apricot Kernel 
Amber, rectified 
Angelica Root 
Anise, U. S. P. 
Aspic (spike) Span. 
Avocado 
Bay 
Bergamot 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor "white" dom. 
Cananga, native 
Rectified 
Caraway 
Cardamon 


Cassia, rectified, U.S. P. 


Imitation 
Ceclar leaf 

2 So aa 
Cedar wood . 
Celery 
Chamomile Roman 
Cinnamon bark oil 


4.75@ 4.90 
4.50@ 5.25 
80@ .90 
70@ 85 
1.38@ 1.50 


125.00@1 80.00 


70@ 1.00 
2.00 
1.40 
1.60 
5.75 
4.10 
5.25 


Nominal 
4.00@ 4.35 
70@ = .90 
2.90@ 3.20 
17.50@ 22.00 
.25@ 30 
7.50@ 8.00 
10.00@ 12.00 
5.65@ 6.10 
25.50@ 26.00 
3.35@ 3.75 
2.10@ 2.70 
1.10@ 1.25 
2.50@ 2.85 
85@ 1.10 
16.50@ 19.00 


250.00@ 


35.00@ 42.00 


Java type 
Cloves, Zanzibar 
Coriander 

Imitation 
Croton 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennell, Sweet 


Geranium, Rose, Algerian .. 


Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Substitute 
Juniper Berry 
Laurel leaf 
Lavendin 
Lavender, French 
Lemon, Calif. 
Italian 
Lemongrass 
Limes, distilled 
Expressed 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde P. 
Petale, extra 
Nutmeg 
Olibanum 


2.25@ 2.80 
1.40@ 1.60 
- 19,00@ 22.00 
7.30@ 8.85 
4.75@ 5.00 
6.35@ 6.85 
6.65@ 7.00 
2.30 Nom'l 
1.05@ 1.45 
350@ 4.20 
15.50@ 20.00 
. 13.50@ 15.00 
8.00@ 9.25 
8.50@ 10.00 
2.40@ 2.60 
2.50@ 3.00 
55@ = .60 
6.10@ 7.00 


-. 20.00@ 21.00 


3.00@ 3.75 
8.90@ 10.25 
3.35@ 3.50 
400@ 4.85 
1.50@ 1.75 
. 5.25@ 5.75 
11.00@ 12.00 
3.75@ 4.00 
95.00 Nom'l 
5.50@ 6.10 
. 350.00@390.00 


. .265.00@300.00 


6.00@ 6.80 


Opopanax 
Orange, bitter 
Brazilian 
Calif., exp. 
Orris Root, abs. (oz.) 
Artificial 
Pennyroyal, Amer 
European .... 
Peppermint, natural 
Redistilled 
Petitgrain 
Pimento Berry 
Pinus Sylvestris 
Pumillonis 
Rose, Bulgaria (oz.) 
Synthetic, Ib. 
Rosemary, Spanish 
Sage, Spanish 
Sage, Dalmation 
Sandalwood, N. F. 
Sassafras, artificial 
Ocotea Cymbarum 
Snake root 
Spearmint 
Thyme, red 
White 
Valarian 
Vetivert, Haitian 
Bourbon 
Wintergreen 
Wormseed ... 
Ylang Ylang, Mania 
Bourbon 


30.00@ 37.50 
3.35@ 3.75 
1.70@ 2.00 
1.80@ 2.00 


_..135.00@ 


36.00 Nom'l 
3.85@ 3.95 
4.25@ 5.00 
8.75@ 9.00 
9.25@ 9.75 
3.25@ 3.75 
435@ 5.25 
285@ 4.00 
425@ 4.75 


. 40.00@ 48.00 


30.00@ 35.00 
1.35@ 1.75 
2.40@ 3.50 
4.85@ 5.10 
15.50@ 17.00 
90@ 1.00 
85@ .90 


_ 22.00@ 25.00 


10.00@ 13.00 
2.85@ 3.00 
3.10@ 3.25 
32.00@ 35.00 
28.50@ 32.00 


_ 33.00@ 35.00 


6.00@ 17.25 
5.30@ 5.75 


40,00 Nom'l 


14.00@ 21.00 


Citronella, Ceylon 1.25@ 1.40 10.50@ 11.50 (Continued on page 207) 


ATTENTION - PERFUMERS 
NOW AVAILABLE 


DELAY NO LONGER! 
Write today for 
quotations and samples of 


fine LANOLINS 


Citronellol 
d : 


ABSORPTION:| 
BASES 


Interesting booklets on 
Lanolin and Absorption 
Bases offered free. Sam- 
ples supplied on request. 


Hydroxy Citronellal 
Geraniol 


Replacements For Aromatic Chemicals, 
Essential, and Flower Oils 


SOAP and COSMETIC PERFUMES 
INDUSTRIAL ODOR MASKS 


Samples on Request 


SEELEY &CO., INC. 
WRITE, PHONE OR CABLE DEPT. SA 


THE LANAETEX PRODUCTS, INC. 136 Liberty St. - New York 6, N. Y. 
151-157 Third Avenue Elizabeth |, N. J 


Telephone: Elizabeth 2-7568—Cable: LANAETEX Los Angeles, Calif. 


Factories & Warehouses 
Nyack, N. Y. 
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Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange sweet | 
Peppermint 
Petitgrain 
Spearmint 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 


Acetaphenone 
Alcohol C 8 

c 9 

Cc 10 

cS tt 

Cc 12 
Aldehyde C 8 

Cc 9 

Cc 10 

eG ti 

C 12 


C 14 (Peach so-called) 
C 16 (Strawberry so-called) 
Amy! Acetate 
Amyl Butyrate 
Amyl Cinnamate 
Amyl Cinnamate Aldehyde 
Amyl Formate 
Amyl Phenyl Acetate 
Amyl Salicylate .. 
Amyl Valerinate 
Anethol 
Anisic Aldehyde 
Benzophenone 
Benzyl! Acetate 
Benzy! Alcohol 
Benzyl Benzoate 









Isopropyl! Quinoline 


Isobutyl Quinoline 






600 Ferry Street 


0 


@ If you are marketing or co 


YEARS 
EXPERI 





template selling a private label 
soap, it will pay you to investi- 


gate our ability to manufactu 
it for you. 


®@ The history of Stiefel’s M 


dicinal Soaps dates from 1847. 
For over fifty years American 


druggistshavebeen sellingthe 


sOaps to their patrons. Physi- 
Clans recognize them among 
today’s best Medicinal Soaps. 
@ Here is a background of soap 


Write STIEFEL MEDICINA 
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(Continued from page 205) 
TERPENELESS OILS 


Aromatie Chemicals 
FOR PERFUMERY AND FLAVORS 


Tertiary Buty! Quinoline 


FAIRMOUNT CHEMICAL CO., INC. 





Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 


br aod Benzyl-lso-eugenol 
19.00@ 22.00 Benzy! Propionate 
35.00@ 40.00 Bornyl Acetate 
85.00@100.00 Bromstyrol 
46.00@ 48.00 Butyl Acetate 
10.00@ 135.00 Cinnamic Alcohol 
14.500 16.69  Cinnemic Adionyde 
7.25@ 8.00 Cinnamyl Acetate 
18.00@ 20.00  Cinnamyl Butyrate 
; ; Cinnamyl! Formate 
Citral, C. P. 
1.90@ 2.75 Citronellol 
1.65@ 1.80 Citronellyl Acetate 
4.25@ 4.75 Coumarin 
14.00@ Cuminie Aldehyde 
4.25@ 4.50 Diethylphthalate 
14.50@ Dimethyl Anthranilate 
4.25@ 4.50 Ethyl Acetate 
11.00: 12.00 Ethyl Anthranilate 
19.00@ 20.00 Ethyl Benzoate 
7.00@ 8.50 Ethy! Butyrate 
22.00@ 24.00 Ethyl Cinnamate 
15.50@ 17.00 Ethyl Formate 
8.75@ 9.50 Ethy! Propionate 
7.65@ 8.25 Ethyl Salicylate 
55@ .75 Ethyl Vanillin 
I5@ 1.10 Eucalyptol 
4.50@ 5.80 Eugenal 
2.85@ 3.25 Geraniol, dom. 
1.00@ 1.25 Geranyl Acetate 
4.10@ 4.85 Gerany! Butyrate 
87@ .90 Geranyl Formate 
2.00@ 2.25 Heliotropin, dom. 
65@  .75 Hydrotropic Aldehyde 
2.60@ 3.25 Hydroxycitronellal 
1.15@ 1.30 Indol, C. P. 
65@ .75 lonones 
75@ 1.00 Beta 
1.05@ 1.20 Methyl 


Ethyl! Anthranilate 
Butyl Anthranilate 
Butyl Betanaphthol 


Skatol 


Newark 5, N. J. 


OF SOAP-MAKING 
ENCE AVAILABLE 


FOR PRIVATE BRANDS 


n- chemistry and manufacturing 
experience that is available to 
distributors of private brand or 
re specialty soaps. 


@ Extended manufacturing fa- 
cilities now permit us to manu- 
facture any kind of skin soap 
to the formula or requirements 
of a limited number of custom- 
ers. Close and personal atten- 
tion to the problems of these 
clients is assured. Inquiry is 
invited for personal discussion. 


L SOAP co., Preston Hollow, N.Y. 


e- 


se 


2.00@ 2.25 


7.50@ 8.75 
10.25@ 10.75 
12.50@ 14.00 
3.35@ 3.80 
6.95@ 7.50 
14.20@ 14.85 
20.00@ 23.00 


8.75@ 11.80 
8.00@ 9.25 


lso-borneol 

lso-butyl Acetate 

lso-butyl Benzoate 

lso-butyl Salicylate 

lso-eugenol 

lso-safrol 

Linalool 

Linalyl Acetate 90°% 
75%, 

Linaly! Anthranilate 

Linaly! Benzoate 

Linalyl Formate 

Menthol 

Methyl Acetophenone 

Methyl Anthranilate 


Methyl Cellulose, f.o.b., ship- 


ping point 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 
Methyl Iso-eugenol 
Methyl Octine Carbonate 
Methyl Naphthyl Ketone 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ether) 
Paracresyl Acetate 
Paracresyl Methyl Ether 
Paracresyl Phenyl-acetate 
Phenylacetaldehyde 50% 

100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 


1.30@ 
1.05@ 
1.35@ 


10.50@ 


1.50 
1.75 
2.50 
3.00 
3.80 
2.00 
6.50 
7.50 
6.20 


13.00@ 15.00 


8.10@ 
1.40@ 
2.25@ 


60 
2.00@ 


4.00@ 
3.50 


8.35 
1.80 
2.40 


Nom'! 


2.50 
6.25 


Nom'| 


45.00@ 60.00 
5.85@ 10.00 
24.00@ 30.00 


3.25@ 
2.50@ 
42@ 


3.40 
3.00 
45 


8.25@ 10.00 


4.955@ 
1.70@ 
1.85@ 
2.25@ 
2.60@ 
4.75@ 
2.50@ 
4.200@ 
1.75@ 
2.40@ 
2.10@ 
16.00@ 


(Continued on page 208) 


TURNER WHITE METAL CO., Inc. ... New Bru 


August, 


1947 


5.50 
2.05 
2.25 
2.80 
3.50 
5.25 
2.65 
4.75 
2.25 
3.10 
2.30 
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(Continued from page 207) Camphor pwd., eee pales Pe ms ae ep os 1.75@ 
nyl rat 4.65 5.00 Castoreum, natural ........ J ‘ ilicate, 40°, drums, works, 
are nel —. 4.40 Cetyl, Alcohol ... 2.10@ 2.35 100 pounds eee .5@ 
Phenylethyl Valerianate 7.50@ 8.10 Chalk, precip. bags, clts. ... .027%,@ .03 Soap, neutral, white . 20@ 25 
Phenylpropyl Acetate 5.50@ 5.70 Cherry Laurel Water, jug, nn 2.10@ 2.50 Sodium Carb. 
Seiad 1.20@ 1.60 Citric Acid -. > 26 58% light, 100 pounds... 1.60@ 2.70 
Scatol C. P. (oz.) . 5.35@ 6.00 Civet, ounce .eeeee. 8.00@ 22.00 Hydroxide, 76% solid, 100 
Styrolyl Acetate 2.50@ 3.00 Cocoa, Butter, bulk 38@ = .40 pounds ~ .. 2.90@ 3.78 
Vanillin (clove oil) 450@ 4.65 Cyclohexanol (Hexalin) .... .21'/2@ . Spermaceti tooce | i oe 
(guaiacol) . 3.00@ 3.05 Fuller's Earth, Mines ton .... 27.00@ 30. 00 Stearate Zinc N.S.P. ..... AT@ «AB 
Lianin .... 3.00@ 3.05  Slycerin, C. P. . ve — 29% Styrax ...... . 1.25@ 1.60 
Vetivert Acetate 70.00@ 75.00 Gum Arabic, white ........  .29@ Tartaric Acid .. 50@ .50!/, 


Violet Ketone Alpha 18.00 Nom’ eae ges*=* 2s MA .15 Tragacanth, No. | 3.60@ 4.00 
oe cava 15.00 Nom’! S a ainaae = ai ee ee ; Triethanolamine ; . AWA@ .20'/, 
Methyl ... 6.50 Nom’! um Benzoin, Siam 00@ 4. 


Violet Flowers . 2.00 Nom'! 
ae 
Yara Yara (methyl ester) .. 1.85@ 220 Gene num cc... 19O@ 1:0 Zine Orie, U.S. P. bole... 12%@ 14 


BEANS Gum Myrrh reece 48@ 50 
Tonka Beans Surinam 85@ .95 Henna, pwd. ... esha" 35@ 40 _ 7 —_ 27 
Angostura 1.70@ 1.80 Kaolin s+ 05@ _.07 Castor No. 1, tents 27@ 
Vanilla Beans Labdanum ; ... 5.00@ = ee oe oe 12%4@ 
: ; 4 ’ antic ports, tanks 12% 
Mexican, whole 10.50@ 12.00 a ; = a = Corn, a, Midwest, mill, 
Mexican, cut 9.00@ 9.50 M — b Ae 1 12! tanks 23, Nom’ 
Bourb % 175 8.00 agnesium, carbonate AV@ .1244, ates 2 
oe @ Stearate 48@ 49 Corn Oil, distilled, tanks .26@ 
Tahati tae .. 450@ 5.00 Musk, ounce oe ; 28.00@ 55.00 Cotton, crude, tanks ue 22!) 
j Grease, white ANH 12 
SUNDRIES AND DRUGS “Some aren Cat me = Lard, Chicago ...... ... 18% ~Nom'l 
Aauione 07@ 2 Orange Flower Water, ‘gol. 1.75@ 2.25 Lard Oil, common, No. 
Ambergris, ounce 8.50@ 18.00 Orris Root, Italian ........ 24@ = 35 Chicago, bbls. 17@ 
Balsam, Copaiba 80@ .95 Saratin 04@ .06 Palm Niger, drums . Nominal 
Peru 5@ 1.00 Peroxide (hydrogen) S.P. Peanut, refined, drums .26 Nom'| 
Beeswax bleached, pure a 1.10@ 1.75 Red Oil, distilled drums .... .18%4@ .19% 
U.S.P.......... 2@ «7 Petrolatum, white .......... 0714@ .09% Stearic Acid 
Yellow, refined .. 4@ 65 Quince Seed .............. 1.65@ 1.90 Triple Pressed . 26%4@ 
Bismuth, subnitrate . . 2.15@ 2.28 Rice Starch .. Nominal Double Pressed .24@ 
Borax, crystals, carlot ton 55.50@ 58.00 Rose Leaves, red 3.45@ 4.00 Tallow, acidless, drums, 
Boric Acid, U. S. P., ton ... 129.00@133.50 Rose Water, jug (6.6 gal.).. 4.50@ 6.00 Chicago . +. AVA@ 
Calcium, phosphate 08@ .08%, Rosin, M. per cwt........ 8.20@ 8.25 Tallow, N. Y. C., extra A%@ 
Phosphate, tri-basic .0635@ .0680 — Salicylic Acid 40@ 42 Whale oil, refined = Nominal 


« 


New ! Outstanding! NOTICE! 
AMERCHOL L-101 | We have moved to larger 


A LIQUID CHOLESTEROL EMULSIFIER quarters to serve you 
PROVIDING UNUSUAL SKIN BENEFITS better— 


NON-IONIC CHOLESTEROL in its All chemicals for the Cosmetic Industry 


most active and efficient form. | R. F. REVSON CO. 


243 W. 17th St. New York II, N. Y. 
* Emollient, completely stable. Cable address—Coschems, N. Y. 


e For oil-in-water and water-in-oil 





creams, ointments and lotions. 


Just Received— 
AMERCHOL L-101 is one of many new FANCY HAND CUT CRYSTAL 
Amerchols manufactured from specially 


processed Cholesterol and other sterols DECORATIVE PERFUME BOTTLES 


and will help you improve your products. | FROM CZECHOSLOVAKIA 


Also crystal perfume bottles, diamond 


: : ; | cut ground glass stoppers, hand pol- 
you for advice and information. ished. One fourth to one ounce. Actual 


AMERICAN CHOLESTEROL PRODUCTS ane 
eee ALBERT R. BENNETT, IMPORTER 


MILLTOWN, NEW JERSEY 1036 N. Dearborn St. Chicago 10, Il. 
Sales Office—40 Exchange Place—New York 5, N. Y. 


Our research laboratories are available to 
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